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Now Under New Ownership

open 7 days a week 8:00am - 7:00pm
Pro Shop: (530) 629-2977    Restaurant: (530) 629-2193    Office: (530) 629-4658

333 Bigfoot Ave, Willow Creek, Ca 95573

golf rates: (carts available)
weekdays

9 holes

18 holes $25.00 $20.00

$20.00 $15.00

mornings open - 3:00 twilight 3:00 - close

weekends & holidays

9 holes

18 holes $35.00 $25.00

$25.00 $20.00

mornings open - 3:00 twilight 3:00 - close

Bar hours: thursday- saturday 11-7
later hours available when restaurant opens and for special events

Bar and restaurant are available for parties and special events

check out our monthly farmer compliance workshops

EmeraldFamilyFarms.comConnect With Us Online:
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 Editor’s Note

Dive into the Dirt

Dear Reader,

Thank you for picking up the June issue of the Emerald 
Magazine.

This month we dive into the dirt and bring the garden to 
you in our Growers issue. Behind the curtain there are many 
cultivators, and this June we help shed light on those both 
near and far from Northern California’s coast. Whether or 
not you grow cannabis, it in one form or another has a spot 
in your life. 

From the streets of Seattle comes a bond only cannabis can 
connect. The BOND girls found each other by way of the 
plant. Today they help the men and women of Washington 
achieve the height of their product.

While cannabis has a fun, lovable side, we cannot move 
forward without politics. As election season draws near, more 
and more cultivators are rising to the surface in hopes of 
legalizing cannabis for recreational purposes. Organizations 
like the Humboldt-Trinity Collective are here to help ease 
that transition, and offer cultivators an opportunity to sell 
their product safely and legally. 

From Martin A. Lee’s Project CBD to the founders of Swami 
Select, the Emerald gets their hands dirty this June to bring 
you the green goods. Stay tuned for July’s People on Pot issue, 
where we’ll feature farms and activists who are paving the 
way.

Cheers,
Christina DeGiovanni
Publisher 

JOIN THE EMERALD 
COMMUNITY

TheEmeraldMagazine

TheEmeraldNews

TheEmeraldMagazine

Follow Us Online
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  “We’re trying to do business the 
way the rest of the business world 
does business,” Nagel said.
  Humboldt Edge uses a certified or-
ganic field, and has their soil treated 
by Dirty Business Soil Consulting 
and Analysis, a local Arcata compa-
ny that tests and treats soil to opti-
mize it for plant production. They 
currently grow seven strains. Their 
house strain and Nagel’s personal 
favorite, aptly named Aphrodite tests 
at 26% THC and is rumored to be 
a mild aphrodisiac. Another strain 
called Purple Panty Dropper, created 

by the Humboldt Seed Company, 
was in such high demand at the Can-
nabis Buyers Club of Berkeley, they 
sold a pound per day.
  “It really liberates me as a farm-
er to grow what I want,” Nagel said. 
“The dispensaries are grooving on 
the originality of things.”
  Sam Shull is actually allergic to 
the dried cannabis plant itself, but 
if she vapes CBD oil she can work 
with the plant, smoke it, even eat 
edibles and she experiences little 
to no symptoms. “I couldn’t sleep 
at night, couldn’t breathe, couldn’t 

  Matt Nagel and his wife, Sam Shull 
grow cannabis at their home, Hum-
boldt Edge Farm, which is nestled on 
the very edge of Humboldt County on 
a cliff overlooking the Trinity River. 
Their farm is one of seven founding 
farms of True Humboldt, the brand 
name of the cannabis produced by 
members of the Humboldt Sun Grow-
er’s Guild.
  Humboldt Edge Farm has evolved 
from the “backyardy” grow it began 
as 12 years ago to a fully-operational 
cannabis farm. They sell their organ-
ic, lab-tested cannabis through True 
Humboldt, a safe and legal coopera-
tive of farms that delivers medicine to 
dispensaries statewide.

  “We don’t have to go around and hus-
tle,” Nagel said. “We market people’s 
herb for them.”
  Just like Sunkist and OceanSpray are 
a collective of farms producing orang-
es and cranberries, True Humboldt is a 
collective of farms producing top-qual-
ity cannabis, essentially taking the risk 
and hassle of distribution complete-
ly out of the equation. More than 70 
farms market their medicine under 
the True Humboldt brand. According 
to Nagel, they are able to consistently 
earn farmers more money for their 
product than they would make on the 
black market, and it’s all legal.

“We’re trying to do 
business the way the 

rest of the business world 
does business”

work,” Shull said. “I’m allergic to 
cannabis but cannabis cures the 
allergies.” 
  Shull also makes her own lotion 
out of weed, kief and other oils like 
shea butter. She slowly cooks and 
drains all the plant material out of 
the mixture, and the finished prod-
uct can be used for pain relief and 
muscle stiffness.
  Nagel and Shull pride themselves 
on using only organic pesticides, 
as well as limiting the use of such 
chemicals like Neem Oil and Dr. 
Zyme’s during the flowering pro-

cess, to ensure an untainted prod-
uct. One time they even used hun-
dreds of ladybugs to clear out an 
infestation of aphids (plant lice).
  “Taking care of the plants is first 
priority,” Nagel said. “It’s a totally 
science-based approach to plant-
ing.”
  Nagel and Shull enjoy being per-
sonally involved with every step of 
the process, so they keep their op-
eration relatively small, ensuring 
they can maintain the quality of 
their medicine and give the plants 
the personal touch they need.

- Written by Patrick Maravelias | Photography by Marissa Papanek -

 EDGEWISE
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Soil   Cover Crops  
Water Tanks   Plant Nursery   

Hay & Feed   Irrigation Supplies
Amendments   Pet Supplies

(530) 629-2399   39509 Hwy 299   Willow Creek, CA 

WE DELIVER

WE OFFER:

#Trinity-River-Garden-Center

  Humboldt Edge Farm is just one 
of the many cogs in the True Hum-
boldt machine. Their mission is to 
build on the reputation Humboldt 
has in the cannabis industry, and to 
get growers the money and security 
they deserve. True Humboldt hopes 
to establish themselves as a nation-
ally-recognized cooperative with the 
best quality medicine early on, be-
fore cannabis becomes legal recrea-
tionally and the industry skyrockets.

  “Humboldt is the biggest player 
in California and California is the 
biggest player in cannabis,” Nagel 
said. “For the future of our county, 
we need to capitalize on that repu-
tation.”

For more information about Humboldt Edge 

Farms, visit True Humboldt’s website at 

TrueHumboldt.com.

HUMBOLDT IS THE 
BIGGEST PLAYER IN 

CALIFORNIA 
AND 

CALIFORNIA IS THE 
BIGGEST PLAYER IN 

CANNABIS...

Specialty Gases for Essential Oil Extracts

www.EurekaOxygenCompany.com

DELIVERIES AVAILABLE
from Weaverville to Gold Beach 

all the way to 
The Golden Gate

NEED IT 
COLD?

♦ Dry Ice ♦ 
In Pellet Form 

So you don't have to 
chip it to fit it! 

We can make any 
quantity!

 N-Butane  ♦ N-Propane 
♦CO2 ♦ Nitrogen 

in C y l i n d e r s  & L i q u i d
a t  a l l  4  l o c a t i o n s !

Eureka Oxygen Co.
2810 Jacobs Avenue

(707) 443-2228
Mon-Fri 8 - 5
Sat 9 - Noon

Ukiah Oxygen Co.
3470 North State St.

(707) 462-8674
Mon-Fri 8 - 5

 Petaluma Oxygen Co.
125 Lakeville Street

(707) 763-9353
Mon-Fri 8 - 5

Lake County Welders Supply
727 Bevins Street

Lakeport, Calif.
(707) 263-0788

Mon-Fri 8 - 5
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Cannabis 
City

  Geez, it’s exhausting trying to main-
tain an infomercial level of excite-
ment. No wonder that animated gen-
tleman had a heart attack. Anyway, 
this month in addition to talking with 
the Seattle based BOND girls (page 
48) I was invited to tour the facility 
and speak with James Lathrop, DNP 
ARNP and CEO of Cannabis City, 
about the trials and tribulations of 
getting this groundbreaking estab-
lishment up and running. Even in a 
state where bud is legal it is still con-
sidered by some to be taboo. Staying 
afloat is no easy feat. 

  In making the rounds distributing 
the Emerald Magazine, meeting with 
the brains behind cannabis products 
and getting a general feel for the le-
galized market, I’ve encountered all 
kinds of characters and personnel pol-
icies. A few of the dispensaries employ 

large, rather intimidating gentlemen 
you might expect to encounter with 
an earpiece and a clipboard outside of 
a sweaty night club. That’s right, these 
joints (more puns!) have bouncers. 
Cannabis City is no exception. Before 
you get too cozy, you’d better be able 
to produce identification proving you 
are over the age of 21. Washington and 
Colorado were the first to legalize the 
sale of medical cannabis nationwide, 
but you won’t need a referral or a 215 
card, just a birth year that falls before 
1995. 

  We were greeted by a pleasant, no 
nonsense employee who carded us 
before ushering us upstairs to meet 
with Mr. Lathrop. While we waited for 
his arrival, we got to see some behind-
the-scenes action where a handful of 
employees counted neatly packaged, 
very attractive buds and placed them 

I’m suddenly channeling Billy Mays.... 
HI, SHERAE O’SHAUGHNESSY HERE TO TELL YOU ABOUT A FABULOUS SEATTLE BASED 

CANNABIS ENTREPRENEUR! “CANNABIS CITY,” BASED IN THE SODO DISTRICT OF THE CITY, WAS 
THE FIRST CANNABIS RETAILER IN SEATTLE TO OPEN ITS DOORS IN 2014 TO HUNDREDS OF 
PEOPLE LOOKING TO BUY GOODS LIKE CONCENTRATES, EDIBLES, PRE-ROLLS, FLOWERS AND 

SO MUCH MORE! WOW! 

INITIATIVE 502 PASSED IN 
2012 AND ‘LEGALIZES, 

TAXES, AND REGULATES 
CANNABIS FOR ADULTS AGE 

21 AND OLDER.’

into their respective bins. Nothing 
shady. No boarded up windows. Just 
folks in company T-shirts puttin’ 
away weed. It was neat.

  Lathrop joined us a short while lat-
er. An incredibly endearing, friend-
ly man with impish blue eyes and a 
charming demeanor. James has an 
impressive resume that includes op-
erating bars and restaurants, com-
mercial rental properties and organ-
izing music festivals. In addition to 
these fine pursuits, he completed his 
undergraduate and graduate studies 
at the University of Washington and 

(above) The Cannabis City Crew

has been a certified nurse practitioner 
since 1997, specializing in combining 
emergency medical care with holis-
tic and herbal remedies. James is a 
wealth of knowledge when it comes to 
medical cannabis and boasts a license 
from the Drug Enforcement Adminis-
tration. He told us his tale of pioneer-
ing the first shop to sell the medicinal 
miracle plant to the public. 

  Initiative 502 passed in 2012 and ‘le-
galizes, taxes, and regulates cannabis 
for adults age 21 and older.’ However, 
getting ahold of one of only twen-
ty-one retail licenses from the Wash-
ington State Liquor and Cannabis 

board, overcoming taxation issues, 
dodging zoning laws and keeping 
products stocked were just a few of 
the speed bumps Lathrop faced on the 
road to Cannabis City. 

  Everyone hates paying taxes. James 
explained that in order to meet all 
state requirements and keep the lights 
on, he must also work with a licensed 
producer (i.e. grower) and processor. 
The growers must sell products to a 
processor and see the product taxed 
twenty-five percent. The processor 
who then dries, packages and bar-
codes the product, will see it taxed 
another twenty-five percent. This is 
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getting pricey! Finally, the product is 
sold to Cannabis City, taxed another 
twenty-five percent in addition to the 
Washington State sales tax of 9.6 per-
cent. All these numbers are killing my 
buzz. And we aren’t done yet! Stores are 
also held accountable federally. 

  In 2015 growers and processors were 
relieved of their federal tax obliga-
tions, while retailers were hit with a 
soaring thirty-seven percent federal tax 
in addition to that super fun 9.6 point 
of sale tax. Way to make this as difficult 
as possible, you dirty suits! 

  Despite the many hurdles James re-
mains optimistic and absolutely in love 
with his growing business. On July 8, 
2015, Cannabis City opened its doors 
to hundreds of customers and a media 
frenzy. They ran out of product on day 
one, but kept the doors open for the 
curious to set foot inside this historical 
place of healing. 

  My favorite opening day account is 
one of Deb Green, a local sixty-five year 
old, marathon-running grandmother 
who camped out like she was in line to 
get Beyonce tickets for a whole day be-
fore the grand opening. “She brought 
a hat, a book and a chair,” James remi-
nisces with a twinkle in his eye. 

  Because of all the excitement sur-
rounding the possibility of legalized 
cannabis “The City” drew global me-
dia attention earning the name, “The 
Pot Shop Heard Around the World.” 
James has high hopes of acquiring all 
the needed credentials to open a total 
of three stores which is the Washington 
State maximum. Seattle has flowered 
into a booming metropolis that exports 
the finest seafood, coffee -- and with the 
help of qualified humans like James -- 
medicinal cannabis. 

For more information, visit:

Cannabis City 2733 4th Ave S, 

Seattle, WA 98134

CannabisCity.us

Twitter: @CannabisCityUS 

Medical Cannabis Testing Services

Services Available
Potency Testing

Microbiological Screening

Pesticide Screening

Residual Solvent Analysis
Terpene Profiles

1615 Del Paso Blvd Sacramento, CA 95815 (916) 920-4009M-F 10am-5pm

We at Sequoia Labs know you need results that matter to you.
We don’t combine numbers to acheive a higher total, we offer 

factual numbers based on our wet lab analytics and proven
standards to let you know exactly what you want to know about

your medical cannabis products.

Nutritional & Other Labels
Nitrogen Sealed Packaging
Courier Services Available!
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  My friends and I were spiritually uplifted 
by a recent visit to the headquarters and 
sanctuary of Swami Chaitanya and Nik-
ki Lastreto, the founders of Swami Select 
which, as their website puts it, is “here to 
help the connoisseur discover the multiple 
dimensions of this sacred healing plant.” 
  While Swami Select has sprung up as a 
brand in just the last year, the couple be-
hind the brand has cultivated a mindful 
relationship with cannabis and its healing 
properties for many decades. This authen-
ticity permeates every aspect of the busi-
ness. 
  Swami and Nikki share a long partner-
ship that is both deeply spiritual and in-
credibly complementary. Nikki is a 4th 
generation San Franciscan who worked on 
deadline for the San Francisco Chronicle 
for many years. Swami is a devoted guru, 
whose Hindu practice includes dietary re-

strictions, twice a day meditation, donning 
a white robe, and much more.
  “I wear the skirt, she wears the pants in 
the family, what can I say?” Swami joked as 
they described their unique relationship, 
which pre-dates their years of growing 
cannabis in Northern Mendocino County, 
California and begins in the heart of San 
Francisco during the 1960s counterculture 
renaissance.
  Nikki explained that she’s a city girl, so 
she leaves the cannabis growing to Swa-
mi, while she spearheads the business and 
marketing end of things. Their logo fea-
tures a pixilated image of Swami with his 
hand in a mudra, or sacred hand gesture. 
This branding has proven so successful 
that they don’t have enough inventory to 
meet demand for their “sun, moon, and 
star grown” cannabis.

Age of Aquarius
  Nikki and Swami met in 1969 at a cafe 
in North Beach, San Francisco. She was 
a 14-year-old flower child and he was a 
26-year-old hippie who left Wisconsin to 
join the unprecedented migration of an 
estimated 100,000 young people into the 
Haight-Ashbury neighborhood for the 
‘Summer of Love’ in 1967. 
  When they met again in 1980, they had 
both gone to India separately, and were 
both profoundly influenced by their expe-
riences there. Swami helped film a docu-
mentary about Indian gurus, released in 
1973, which inspired him deeply. They lived 
together on Telegraph Hill in San Francis-
co for many years while Nikki worked for 
the newspaper and Swami worked mainly 
as a painter and photographer. Their pas-
sion for cannabis, and the hippie lifestyle 
remained. 

 
  They left California in 1992 for India, where they lived and 

traveled together for several years. Eventually Nikki went back to 
California while Swami stayed in India and studied under a Hin-

du spiritual teacher for several more years. Nikki visited Swami 
and their shared guru in India often, and used it as an opportunity 

to buy lots of incredibly large and beautiful statues to ship back to 
California.  

  Some of these statues found forever homes in Laytonville, Califor-
nia at Area 101 as part of that land’s transition to a spiritual sanctuary. 

While she continued to live part-time in San Francisco, Nikki said that 
it was the statues at Area 101 that first rooted them in the community of 

Northern Mendocino. 
  On a visit to India, Nikki said that she and Swami went to see their teach-

er, and she voiced her desire to have a sanctuary of their own. Their teacher 
said, “Go find your land and build your sanctuary.” 

  Swami left India, and eventually found land just north of Area 101 that they 
called Turtle Creek Ranch, named after the reptiles found in its waterway. It 

was only after naming it that they discovered the turtle is iconic in many dif-
ferent cultures. “The name is totally appropriate because it’s a sacred symbol of 

longevity, of wisdom, and of the ability of the natural world to coordinate with 
the human world and to make civilization,” Swami explained.  

 
A Higher Way to Grow

  This year Swami is moving deeper into sustainable permaculture, abandoning 
Smart Pots in favor of more water-friendly holes in the ground. The plants will sit 

in large hardwire baskets, which sit atop a layer of oak leaves and branches gathered 
from the surrounding forest and sprinkled with beneficial nematodes -- another tech-

nique employed to both hold water and build soil as the oak decomposes. 
(above) Sacred grounds Swami and Nikki cultivate their love for cannabis on.

Swami is moving deeper into 
sustainable permaculture, 

abandoning Smart Pots in favor of 
more water-friendly holes in the ground.

  The 72 newly excavated holes where the 
plants will grow are arranged in a Hindu 
pattern called ‘Sri Yantra’ or ‘Sri Chakra,’ 
which among other things, is considered 
the visual expression of the sound of ‘om.’ 
  The soil comes from the land, Swami 
explained, but is amended with manures 
and minerals. “So it’s truly Turtle Creek 
terroir,” Swami noted, referring to the 
French term for ‘land.’ The term terroir 
is often used when talking about appella-
tions, which are a big deal when it comes 
to branding artisanal cannabis in Califor-
nia. This year, California became the first 
state in the nation to allow for cannabis ap-
pellations. The California law forbids false 
claims about counties of origin in order to 
prevent exploitation of names widely con-
sidered synonymous with good bud, such 
as Mendocino and Humboldt. The regula-
tions also allow for further protection of 
distinct growing regions within counties 

through established appellations. 
  Swami and Nikki are among many medi-
cal cannabis farmers in Mendocino Coun-
ty surveyed about the unique geography, 
microclimate, history and growing condi-
tions of their land. The surveys have been 
used by the Mendocino Appellations Pro-
ject to map out more than ten distinct mi-
cro-regions in Mendocino that could soon 
be formed into appellations. Once an ap-
pellation is legally established, any claims 
of origin from that appellation must be 
backed by proof. 
  The uniqueness of Swami Select cannabis 
extends beyond its terroir, as every aspect 
of the medicine’s growth cycle is infused 
with sacred intention. The moon and the 
stars guide Swami’s planting schedule, and 
he blesses each seed with a sacred mantra. 
When a cannabis plant is ready for harvest, 
he cuts the whole plant by the light of a 
headlamp right before dawn to hold the 

terpenes in. “The amount of terpenes in 
the plant is at a maximum at the darkest 
point right before the first light,” Swami 
explained. 
  Towards the end of our visit to Turtle 
Creek Ranch, Swami rolled a joint of his 
Shakti Pot and shared it around his and 
Nikki’s cozy living room. Great conversa-
tion enhanced the experience of orange 
and cardamom flavor, as well as the eu-
phoric and slightly psychedelic effect. We 
really didn’t want to leave, but thankfully 
we can continue to enjoy weekly doses of 
Nikki and Swami’s intelligent and spar-
kling banter through their video podcast, 
“Smokin with Swami,” available on You-
Tube. Swami Select is also on Instagram 
and Facebook (links below) and their can-
nabis is sold through Harborside Health 
Center, Flow Kana, and Healing Harvest 
Farms.
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GROWING ON

SACRED GROUND
By Kerry Reynolds

For More Information, visit: SwamiSelect.com 
Facebook.com/SwamiSelect or on Instagram @SwamiSelect



MARTIN A. LEE
PROJECT CBD

 REEFER BECAME A 
SOCIAL CONCERN IN 

THE 1930S WHEN BLACK 
AND LATINO MUSICIANS’ 

FREE USE AND SONGS 
ABOUT IT ATTRACTED 

INCREASING NUMBERS 
OF WHITE YOUTH

  For 30 years, Martin A. Lee has been 
an important American social critic. In 
1986, Lee co-founded the media watch-
dog group FAIR (Fairness & Accuracy in 
Reporting), which is still going strong. 
His earlier books investigated the ma-
nipulation of LSD by the CIA in the 
1960s (“Acid Dreams,” 1985), news media 
bias (“Unreliable Sources,” 1990) and the 
persistence of fascism in Western coun-
tries (“The Beast Reawakens,” 1997). Lee 
is familiar to loyal readers of the Emerald 
Magazine this past year. His superb book 

on U.S. cannabis history, “Smoke Sig-
nals” (2012), was reviewed in May 2015, 
the issue that re-launched the Emerald 
as a compendium of cannabis culture. 
Not only is the information in “Smoke 
Signals” detailed, well documented and 
exhaustive, especially from the 1930s on, 
the book is very well written too. This is 
a great summer read that deserves a per-
manent place on your bookshelf.  
  The author graced us with his presence 
a few weeks ago at Dandelion Herb-
al’s second annual Medicinal Cannabis 

Conference in Arcata, California. In late 
April, Martin A. Lee gave two very differ-
ent presentations, echoing what he calls 
cannabis’ “bi-directional” spirit, the way 
the plant can express seeming opposites: 
fiber and euphoric flower, medicine 
and indulgence, romance and science. 
We got poetic history on Saturday and 
mind-boggling biochemistry on Sunday.
  His Saturday morning talk “Smoke 
Signals: A Cannabis History Primer” 
was sparsely attended, perhaps because 
the audience was already history savvy 
and the three other simultaneous pres-
entations brought more cutting edge in-
formation. But the talk was much more 
than the title suggested. Utilizing his 
more than 30 years as a social history 
writer, Lee spoke of the cultural shifts 
ushered in by cannabis in 20th century 
America, a kind of mytho-poetic over-
view of those times. He led with the 
trickster. The trickster is a fundamen-
tal, human mythological/psychological 
character. Qualities of the trickster in-
clude boundary breaching, promoting 

 LEGAL AND ILLEGAL, CANNABIS EMBODIES OUR 
SOCIAL CONFUSION OVER SUBSTANCE USE AND 

ABUSE, MEDICINE AND MORALIZING.

er Madness” to the infamous prohibition 
law, the “Marihuana Tax Act” of 1937. 
Many people actually thought this new 
demon, marijuana, was something dif-
ferent from the old herbal medicine they 
knew as cannabis. The scandal-monger-
ing newspaper mogul William Randolph 
Hearst “educated” readers by linking the 
plant to white fears of Mexican-Ameri-
cans by adopting the affectionate nick-
name marijuana, Spanish for ‘Mary 
Jane.’ These tidbits from Lee’s talk are 
just a taste of the fascinating, if madden-
ing, history to be found in his book.
  Now we are in a new period of canna-
bis boundary breaching and insight into 
old restrictions. For many, cannabis is 
still the “Assassin of Youth,” as it was 
portrayed in the 30s. For others, canna-
bis provides children with life-saving 
relief from unstoppable seizures, and, 
as Lee pointed out, cannabis is actually 
both legal and illegal at the federal level 

radical change, and rule breaking that 
leads to new insights.  
  Sure sounds like what we call “The Six-
ties.” But, as Lee said, cannabis showed 
its trickster heart before then. Drawing 
from his book “Smoke Signals,” Lee 
pointed out that reefer became a social 
concern in the 1930s when Black and 
Latino musicians’ free use and songs 
about it attracted increasing numbers of 
white youth. Breaching both racial and 
substance use barriers was just too much 
for rigid white America. Responses 
ranged from the ridiculous movie “Reef-

W
RI

T
TE

N
 B

Y
M

O
LL

Y 
C

AT
E

AND 

Photograph by Quincey Imhoff

21 | Emerald | June 201620 | TheEmeraldMagazine.com



-- a mind-boggling bit of illogic only 
politics could produce. Cannabis in 
most of its forms languishes, as we 
are all painfully aware, as a Schedule 
I drug (most dangerous/ no medical 
use). But, Marinol, the manufactured 
THC extract pill, was rescheduled 
in 1985 to allow prescription under 
schedule II, like morphine. And in 
1999, according to the Drug Enforce-
ment Administration website (dea.
gov), it was again rescheduled to al-
low prescription under schedule III, 
like Tylenol with codeine. The whole 
plant, with its hundreds of synergis-
tic compounds in balance, remains 
demonized while a man-made ex-
tract of just one of its cannabinoids 
(the one the Feds are always obsessed 
with, delta-9 tetrahydrocannabinol), 
gets a benign status.
  Overall, this presentation was an 
excellent lens through which to ap-
preciate the rest of the conference. 
Legal and illegal, cannabis embodies 
our social confusion over substance 
use and abuse, medicine and moral-
izing. As Martin Lee said, we’ve got 
to “liberate cannabis from the drug 
abuse model.” He reminded us how 
far we have come, good to recall as 
we gear up for even more changes in 
this election year.
  Sunday’s presentation, “The Tao of 
Healing,” was completely different 
– a brief yet nearly overwhelming 
summary of current studies of can-
nabis compounds and the human 
endocannabinoid system showcasing 
Lee’s current labor of love, Project 
CBD. Fortunately, his PowerPoint 
slides helped the novices in the room 
keep up. Project CBD is designed to 
inform the public, and physicians 
especially, about the growing body 

of research supporting cannabis use 
and exploring the endocannabinoid 
system. Lee’s wealth of sophisticated 
biochemical information was exhil-
arating. He cited paper after paper 
from serious scientific journals, such 
as the Proceedings of The National 
Academy of Sciences and The New Eng-
land Journal of Medicine.
  Lee began by saying that all mam-
mals appear to have an endocan-
nabinoid system throughout the 
central nervous system (brain and 
spinal cord) and in the peripheral 
nerves too. It mediates the actions 
of proteins that turn on and off 
various genes and so is essential in 
regulating many basic body func-
tions including; metabolism, stress 
response, appetite, the immune sys-
tem, and pain response. Lee called 
it “the master regulator of physical 
processes.”
  Research cited on the Project CBD 
website demonstrates that endocan-
nabinoids are now known to be both 
neuroprotective and neurogenic 
(promoting the growth of new brain 
cells), at least in animal studies. Lee 
asked the audience if we had read of 
NFL players urging management to 
allow use of cannabis for protection 
against concussions (by triggering 
the endocannabinoid system). Lee 
went on to point out an old irony 
here: The original research that led 
to these football players being able 
to make such a request was done by 
scientists hired during the Reagan 
era, to document just how much 
cannabis damages the human brain. 
Instead of the horrors the scientist 
expected to find, their research un-
covered the beneficial effects just 
being studied now.

Here are some marvels about the  
endocannabinoid system from the 

Project CBD files: 
• Acupuncture, yoga and other 

non-Western healing modalities use 
it to enhance health .

• It regulates physical vitality.
• Deficiencies in its various com-
pounds are implicated in PTSD, 

depression, alcoholism, migraines, 
fibromyalgia, Alzheimer’s disease, 

and cancer.
• Its terpenes, especially in the fruit-
ier strains, are useful in aromathera-

py for their calming effect.
• St. John’s Wort, Kava, turmeric, 
Echinacea, exercise, olive oil and 
the essential fatty acids (EFAs) in 
Omega 3 rich oils all enhance the 

endocannabinoid system.

  Throughout his presentation of all 
this detailed biochemistry, Martin 
Lee kept reminding us that canna-
bis acts in synergistic ways -- that the 
plant’s compounds are best used as 

a whole because they dance together 
in an ever-shifting balance. Isolating 
any one compound can never be as 
useful to the body as this holistic 
combination. 
  The Teen Center room was packed 
for this presentation. Folks identified 
themselves as physicians, herbal-
ists, practitioners of Chinese medi-
cine and patients. Everyone was en-
thralled by the data Martin A. Lee 
unfolded before us. In a bit of visual 
poetry that harkened back to Lee’s 
Saturday, more mytho-poetic pres-
entation, as he spoke of DNA, gene 
expression and the endocannabinoid 
system, behind him on the wall was 
a colorful science mural with a big 
double helix, a DNA strand, spread 
across the space like a rainbow. Can-
nabis is the pot of gold at the end of 
that rainbow and Project CBD shows 
us the way to it.
 

For more information, visit 

ProjectCBD.org

PROJECT CBD

Cannabidiol—CBD—is a cannabis compound 
that has significant medical benefits, but does 

not make people feel “stoned” and can actually 
counteract the psychoactivity of THC. The 

fact that CBD-rich cannabis is non-psychoac-
tive or less psychoactive than THC-dominant 

strains makes it an appealing option for patients 
looking for relief from inflammation, pain, 

anxiety, psychosis, seizures, spasms, and other 
conditions without disconcerting feelings of 

lethargy or dysphoria. - Projectcbd.org

 PROJECT CBD IS DESIGNED TO INFORM THE PUBLIC, AND 
PHYSICIANS ESPECIALLY, ABOUT THE GROWING BODY OF 
RESEARCH SUPPORTING CANNABIS USE AND EXPLORING 

THE ENDOCANNABINOID SYSTEM

                                          78 Bear Canyon Road, Garberville,             
                                          CA 95542  (Behind Renner’s Gas Station)   

707-923-2175      Tues-Sat 10-4 pm      
wonderlandnursery.com       

        wonderlandnursery            Wonderland Nursery

Established in 2011
Southern Humboldt’s Original 

Cannabis Dispensary 

HUMBOLDT

We’ve Got You 
Covered

Whether you are a third party firm or a 
farmer looking to get certified, we offer a 

huge swath of the services you need.

Science-based  
solutions for your 
growing needs.

Dirty Business Soil
Call today for  

your appointment
(707) 633-8885

DBSanalytics.com

Know what you need?  
Call us to set up your reports and 
testing. 

Not Sure?  
Call us to set up a consultation and we’ll 
bring you up to speed on what you need 
to know to be a responsible farmer of the 
future.

L AB

TESTING

✔x

Farming is a dirty  
business, call  
DBS Analytics today

• Soil mapping • Wetland Delineation • LESA  for CEQA
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Hibiscus Topicals’ lines 
of award-winning treatments 
have quickly become world re-
nowned, since the business of-
ficially launched just one year 
ago. The multi-level wellness 
company offers customers a 
variety of CBD-infused food 
and health products including 
lip balm, skin cream and even 
candy. 

Founder and product de-
veloper, Sam Tayyari, says mak-
ing it to the one-year mark is 
rewarding, since approximately 
50 percent of small businesses 
fail during the first year. Af-
ter establishing the business 
in May 2015, Sam continues to 
earn recognition for his high 
quality -- and high dose -- prod-
ucts while successfully combin-
ing his personal passion with 
innovation and sustainability. 
All of the company’s products 
are entirely organic, and con-
tain no GMOs or chemicals.  

The holistic line of body 
care products are made from 
a variety of CBD extracts and 
concentrates, derived from 
both hemp and cannabis. De-
pending on the product, ex-
plains Sam, treatments contain 
anywhere between 30 percent 
CBD oil to 99 percent pure CBD 
crystalline. 

In 2015, Hibiscus Topicals 
took home a 2nd place award 
for ‘Best Topical’ at the World 
Cannabis Cup, which was held 
in Negril, Jamaica. “The award 
was for our Hibiscus Organ-
ic Healing Cream infused 
with 200mg CBD, the highest 
amount per ounce offered any-
where,” says Sam. 

“The plan to get into topi-
cals came to me the day after 
I took home my first award for 
a CBD/cannabis infused pizza 

APPROACHING PAIN 
From both an internal and external 
perspective, the patient can find 
more relief than they could have 
imagined possible.

sauce that I created (Canapa 
Edibles, 2nd Place, Best CBD 
Edible, SoCal 2015).” He adds, “I 
was struck by the notion of dual 
medicating, or as I call it, the 
‘two prong approach to pain.’“ 

Like edibles, topicals can 
do wonders for pain, says Sam. 
But unlike edibles, topical 
treatments can be used all day 
to effectively treat pain. “Most 
people work during the day and 
cannot medicate until they ar-
rive home, so that’s where the 
topicals come into play: help-
ing the patient find relief until 
they are able to come home and 
fully medicate. By approaching 
pain from both an internal and 
external perspective, the pa-
tient can find more relief than 
they could have imagined pos-
sible.” 

In addition to his natural 
knack for crafting CBD infused 
concoctions, Sam’s pursuit to 
create fresh and organic cos-
metics was motivated by his 
travels to the Fiji Islands. “I 
made a very strong connection 
to nature, as the Fijians regard 
their environment very highly. 
This profound respect for the 
Earth and the fruits it bears was 
both touching and inspiring.” 
He adds, “In Fiji, there is no 
organic or non-GMOs because 
that’s how things have been 
growing there since the dawn 
of time. We see our environ-
ment and ingredients the same 
way.”

Most of the simple lists of 
ingredients found in Hibiscus 
Topicals are sourced from the 
Fiji Islands. “They not only 
smell and look beautiful, but 
most importantly, they help 
patients with a variety of condi-
tions,” Sam adds, which include; 
back/neck or muscle pain, pso-
riasis, very dry or itchy skin, 
lupus sores, radiation scars, ec-
zema, acne, and sunburned lips.

In accordance with his 
commitment to sustainabili-
ty, Sam sources some ingre-
dients – such as hemp – from 
the European Union because, 
he explains, “They have looser 
restrictions on chemical dump-
ing, so therefore there will be 
more undesirable foreign ele-
ments in the soil. Since hemp is 
an accumulator plant, it tends 
to draw out a lot of those tox-
ins from the soil. These are the 
kind of issues we consider any-
time we add a new ingredient 
or supplier to our tribe.” 

“We are always working on 
new products and natural alter-
natives in cannabis health and 
look forward to unveiling some 
new products at the next canna-
bis cup event.” But customers 
don’t have to wait until the next 
event -- Hibiscus Topicals has 
just launched their CBD line of 
gummies, which have already 
become a staff and customer 
favorite. “We decided to incor-
porate some edibles into our 
brand to create more awareness 
and to educate people about the 
‘two-pronged approach to pain’ 
and how internally and exter-
nally medicating at the same 
time can help them find a lot 
of personal and physical relief.” 

A Two-Pronged
Hibiscus 
Topicals:

Approach To Pain

The most rewarding part 
for Sam is seeing the difference 
he makes. “There are many 
challenges involved with run-
ning a business, particularly in 
the cannabis space, and that all 
goes without saying,” he adds, 
“At the end of the day, what 
makes it all worth it is when 
you receive a two-page email 
from a patient detailing how 
your product changed their 
quality of life.” The business 
also allows Sam to give back.  
“We support a few causes that 
are important to us, like Let 

Freedom Grow, which supplies 
aid to non-violent pot prison-
ers so they can attain toiletries 
and call time on the phone to 
family that they would not oth-
erwise be provided.”

Sam’s entrepreneurial and 
philanthropic endeavors con-
tinue to promote a higher qual-
ity of life throughout all aspects 
of the cannabis community.

 To learn more about Hibiscus 
Topicals’ mission, products, or to 

find a store near you, visit 
HibiscusTopicals.com

Though the company’s logos and namesake are apparent 
– a Hibiscus flower – it so simply communicates the 

company’s goal of providing holistic treatments. 

“All of the products bear the Hibiscus flower logo, which 
communicates a lot of critical elements all at once, in simple 
fashion -- much like the products and brand itself. Minimal 

colors black, white, and red communicate simplicity, 
vibrancy, and sophistication.”

Written by Melissa Hutsell
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  Compost tea is a liquid pro-
duced by extracting bacteria, 
fungi, protozoa and nema-
todes from compost, accord-
ing to Soil FoodWeb Inc., a 
laboratory service dedicated 
to organic growers and sus-
tainable agriculture. These 
organic microbes are great 
for gardens, and can be used 
to treat a number of soil ail-
ments, such as an abundance 
of clay or improper humidi-
ty levels.
 Bountea, a Washington 
based company founded in 
March 2006, offers organic 
products to those looking to 
make their garden healthier, 
and more productive. The 
business’s founder, John Ev-
ans, holds nine world records 
for the size of his vegetables, 
which were grown by us-
ing the Bountea system. It 
produced a giant carrot of 
19 pounds and a monstrous 
beet of 42 ¾ pounds. It’s clear 
why one would beg the ques-
tion, ‘what’s in that soil?’
    “Healthy soil grows healthy 
plants,” their website states. 
Soil that is heavy in clay or 
sand, or lacks the microbial 
life to sustain growth, can 
starve plants and cause brit-
tle roots. Their website pro-
vides information on how to 
diagnose problems in your 
soil and how to treat it using 
their products. Visit Boun-
tea.com, to complete a brief 
questionnaire to determine 
your particular needs.
  Bountea offers more than 
just compost tea: it is a full 
soil business as well. The 
company offers specialty 
fertilizers, such as SuperStart 
Fertilizer or Marine Mineral 

Magic, to suit your various 
gardening needs. The busi-
ness aims to inform canna-
bis farmers about their many 
products, and how each can 
help them succeed. Though 
this is one of the company’s 
priorities, it’s evident that a 
bigger motive is what drives 
them: “It is important for 
people to know that they 
are in a relationship with 
their plant. We [Bountea] 
give them science and edu-
cation,” says Seth, the com-
pany’s CEO. “It is a practice, 
a connection and an art. We 
are here to help with the sim-
plification of that art.” Seth 
says.
   One goal of Bountea is to 
“support, educate and satisfy 
our customers.” They make 
good on this by offering 
heaps of information and 
resources available in person 
or online to support all types 
of gardeners. Seth has always 
had roots in education; so 
working with schools was a 
natural step for the compa-
ny. BounTeach is a program 
that educates the students 
of Arena High School in 
Los Angeles about sustaina-
ble agriculture and more. It 
seems the support and edu-
cation extends to communi-
ty as well.
   All of the company’s prod-
ucts are organic and avail-
able in gardening stores 
across the U.S. The online 
store locator is simple to 
use and will help you locate 
Bountea products near you. 
If a healthy, happy and pro-
ductive garden is your goal, 
Bountea can facilitate your 
success.Bountea

Brewed Compost Tea For Your Sweet Greens

- Paid Feature Advertisement - - Paid Feature Advertisement -



Different Growers, 
Different Methods, 
Great End Results
- Written by James Priest -

THE WAY YOU 
GROW SHOWS

  When it comes to cannabis culti-
vation, much has changed over the 
years. Indoor grows were very com-
mon in America perhaps due to the 
level of secrecy growers had to main-
tain over the past several decades. 
Outdoor grow ops are now permitted 
in many states with legal cannabis 
markets and are now being brought 
into the public eye.
  There are only a few challenges with 
growing outdoors: obstacles include 
a higher risk of being exposed to the 
elements as well as other foreign dan-
gers such as animals, pests and even 

humans. Indoor grow operations 
have come a long way to produce 
more consistency, and have evolved 
to conserve electricity and water. LED 
grow lights combined with conserva-
tive watering techniques have helped 
to change cannabis.
  Living in Colorado is amazing. Hav-
ing the option to legally try the prod-
uct of many different growers and 
breeders is like a dream come true. 
Many dispensaries offer a wide selec-
tion of different strains from many 
different breeders around the world, 
which is well…dabsolutely amazing. 

But sometimes, this can make the 
decision on where to purchase more 
complicated.
  When I first arrived in Colorado, I 
tried a little bit of herb and concen-
trates from just about everywhere. 
Some places definitely stood out 
amongst the others. In the Denver 
area, there are a multitude of dispen-
saries that you can choose from. They 
all grow a little bit differently, but the 
medicine is top-quality in most of the 
region’s establishments.
  Manitou Springs, Colorado has a 
dispensary that’s off the chain when 

DevilsLettucePH



Denver’s #1 Dispensary

  If you’re in Denver, the Medicine 
Man Recreational Dispensary is on it. 
They’ve been voted Denver’s #1 dispen-
sary time and time again. Their quality 
and consistency are second-to-none. The 
integration of technology is helping to 
change and evolve the way cannabis is 
grown.
  Monitoring the environment and condi-
tions in which your plants grow will al-
low you to achieve optimal yields as well 
as consistent crop performance. The 
Medicine Man has some blazin’ hard-
ware that helps to monitor and maintain 
their herb in the form of $65,000 com-
puter servers. You can learn more about 
the Medicine Man on their website at 
MedicineManDenver.com.
  Crop performance is something that is 
vitally important to any cannabis oper-
ation. Growers in every location have 
techniques, styles and methods that they 
prefer. When cultivating on a large scale, 
a simple one percent fluctuation in your 
yield could mean the difference between 
thousands of dollars gained or thousands 
of dollars lost.

ed the “Best Recreational Dispensary 2015” by Boulder 
Weekly’s annual Best of Boulder survey. They were also 
named the “Best Dispensary” by CU and by the voters of 
the Boulder’s Readers Choice Awards 2016. The Farm in 
Boulder, Colorado is always an example I like to turn to 
when referring to the unique ways in which cannabis can 
be grown. They grow Craft Coco and Craft Soil cannabis 
in smaller controlled crops which is a much more person-
al approach to growing.
  Craft Coco Cannabis is a hybrid hydroponic-based meth-
od that utilizes a sustainable resource called coco coir 
(shredded coconut shells) along with food grade miner-
al fertilizers and personal attention to each plant. Craft 
soil cannabis is cultivated utilizing an organic, soil-based 
method that uses Colorado-sourced soil. This soil is com-
bined with carbon-based fertilizers. Carbon-based fertiliz-
ers for those who are unaware are fertilizers that break 
down within the soil to create a thriving microbial root 
zone. As they say at The Farm, “Some would call it Moth-
er Earth in a bag!”
  When you are looking for a great place to obtain your 
medicine, The Farm has you covered. Growing at home 
can be fun too. You don’t have to be an expert. Remember 
it isn’t called weed for nothing -- this nickname is given 
because of how it grows (like a weed). Water, sun, soil, and 
love is all you need. The plant will do the rest.
  Grow the community by cultivating awareness around 
gardening the green. Grow the economy, and a greener 
tomorrow by growing cannabis and helping to naturally 
heal the planet and the people who live on it!

it comes to natural outdoor growing. 
Maggie’s Farm grows some of the 
dankest dank in Colorado! You won’t 
find any growth hormones or pesti-
cides in any of Maggie’s Farm prod-
ucts, that’s for sure. Maggie’s Farm 
has been Clean Green Certified for 
Responsible Agriculture since 2013!

 That’s because Maggie’s Farm uses
mile high sunshine combined with
rocky mountain soil, and pure Colora-
do spring water! Add all this together
and you get perfection. In 2015
Maggie’s Farm was voted ‘Best of the
Gazette 1st place winner’ and took
First Place/Gold in The Independent’s 
Best of Award for both south and

north Colorado Springs! When you
need quality flowers, concentrates,
edibles, or topicals you can always
count on Maggie’s Farm. For more
information, visit MaggiesFarmMari-
juana.com.
  Another blazin’ place to get your 
herb is at The Farm Craft Cannabis 
Dispensary. The Farm has been vot-

TICKETS ON SALE NOW AT  www.ReggaeOnTheRiver.com

FEATURING:
Sizzla Kalonji & The Fire House Band
KRANIUM & Agent Sasco  Anthony B

Protoje & The Indiggnation Band  
Soul Syndicate featuring Mad Professor with Big Youth, U-Roy, 

Randy Valentine, Marty Dread & Earl Zero 
Mbongwana Star  King Yellowman  Million Stylez

Fatoumata Diawara  Jesse Royal  Sister Carol  Ziggi Recado  
Jah9 & The Dub Treatment  House Of Shem  Gappy Ranks

No Maddz  Democratoz  Keznamdi  Mr. Williamz
Locos Por Juana  New Kingston  Addis Pablo  Jah Sun

Lion D  Raphael  DubTonic Kru  Newen Afrobeat  The I-Deals  
Meleku  Bayonics  The Dubba Dubs  7th Generation Rise

-  with more TBA- including DJs, sound systems and hot guest 
artists like Keida, Fyakin, and Prince Levy!
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-  with more TBA- including DJs, sound systems and hot guest 
artists like Keida, Fyakin, and Prince Levy!
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MUSIC / PERFORMANCE / ART:

As with any music event, it all begins with the talent. This year’s 
Northern Nights lineup, curated by Humboldt’s own World Famous 
Productions and the Bay Area’s BLAP Productions, positions itself 
as one of the most highly anticipated events of the Summer. With 
artists like Gorgon City, Claptone Live, Griz, and Amon Tobin, 
Northern Nights offers a range of genres and sounds to suit 
music lovers looking to hear electronic, hip-hop, indie rock, and 
everything in between. In order to keep event-goers engaged in 
a round-the-clock adventure, Northern Nights offers four unique 
stages of music and performance.

MAIN STAGE: The Main Stage at Northern Nights is the largest 
gathering place for event-goers to join together and enjoy music, 
art, vendors, games and more. This is the best place to catch the 
summer’s hit artists and acts rarely seen north of San Francisco.
   
RIVER STAGE: Featuring the cool rushing waters of the Eel River, 
state-of-the-art sound bumping the freshest tunes, a shaded lounge 
area, craft brews, floatie and more, there’s no better place to be 
than the Northern Nights River Stage day party on a hot summer 
afternoon.

GROVE STAGE: Produced by Southern Humboldt’s Burningleaf 
Productions, the Grove Stage provides a diverse variety of 
entertainment and relaxation including yoga classes, late-night 
burlesque, comedians, and live music - all while sipping a specialty 
cocktail or tea of your choice.
 
OFF THE GRID STAGE: Who said all the best music has to be 
played out loud? At the Northern Nights Off the Grid stage, guests 
can experience an all-night Silent Disco featuring local favorites 
among some of the best talent nation-wide.

ART: Live painters, art exhibits, installations, and many more 
surprises are strategically located throughout the event grounds.

CAMPING

The diverse offering of Northern Nights does not stop with the 
music. Equally as important to the “vibe” of any festival, is where 
you call home. Included with ticket purchase, attendees get their 
choice of where to set up camp under the glistening Northern 
California stars.

REDWOOD GROVE: Experience the magic of resting under 
the shade of majestic redwood trees during the day, then watch 
as the forest turns into a neon wonderland of lights and colors 
throughout the night.

RIVER: Wake up to the epic view of the Eel River with convenient 
access to the iconic Northern Nights River party. With space to 
spread out, riverside camping is ideal for groups and crew camps.

MEADOW: For those who wish to be in the prime location, closest 
to the music and front and center to all the action, free pond-side 
camping in the meadow comes complete with grass underneath.

SUSTAINABILITY / COMMUNITY SUPPORT

Northern Nights aims to make environmental responsibility 
and community support a cornerstone of their mission. This is 
accomplished through implementing “leave no trace” strategies, 
promoting healthy and sustainable lifestyles, and through hosting 
Community Action Day events. Northern Nights works hard to 
return the land to the state in which it was before they arrived. In 
doing so, they were recognized by receiving the “Greener Festival 
Award”, only given to music and art events that show an exemplary 
effort to adopt sustainable practices.

Set between a grove of giant Redwood trees and the crystal blue waters 
of the Eel River, lies a three day outdoor music event that can be 
described as nothing short of “legendary”. Now in its fourth year since 

inception, Northern Nights Music Festival has seen tremendous growth 
while living up to their motto as “Not your cookie-cutter music festival”.
Located at Cook’s Valley Campground on the Humboldt / Mendocino border, 
Northern Nights aims to bring a piece of the city up the the iconic Highway 
101 past San Francisco to the land of the trees, while inspiring city dwellers 
to bring some of that Northern California country magic back home. What 
separates Northern Nights from other music events, is an experience event-
goers cannot get anywhere else.

Photo by Jesse Rather
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“THIS YEAR’S  

 NORTHERN NIGHTS  

 LINEUP... POSITIONS  

 ITSELF AS ONE OF  

 THE MOST HIGHLY  

 ANTICIPATED  

 EVENTS OF THE  

 SUMMER”  

Between the music, camping, 
swimming, yoga, workshops, art, 
and vibes, Northern Nights 
is an event that will leave 
you feeling inspired with 
musical adventures and 
magical memories 
that will last a 
lifetime... or at 
least until 
next year! 

VIP “CRAFTIQUE”

For some “expert” event-goers, living the life of luxury is 
essential to a comfortable experience. With an upgrade 
to VIP, Northern Nights opens the doors to boutique 
festival treats and delights: private bar access, 
air conditioned and flushing toilets, elevated 
viewing deck at main stage, local wine and 
craft beer tasting, free massages, and more.

Emerald Reader Exclusive: Get $20 off Northern Nights ticket price through Eventbrite with promo code “EmeraldGrower” 

Now announcing Northern Nights “Farmer Package”: Living local and looking to get a break from the farm to enjoy the 
luxuries of the Northern Nights experience? Nothing boosts morale more than bringing all your crew along with you to the river 
to hear some of the best music Northern California has to offer! Call to inquire about package / cash only deals: 707.223.1169

Tickets Available at NorthernNights.orgSpecial Promotion



Gift Guide
The Grower’s

Summer is officially here with outdoor gardens 
in full swing. This month’s gift guide was creat-
ed with the outdoor grower in mind. See what 
we love for irrigation, soil, nutrients, teas, and of 
course that perfect greenhouse. 
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BLUELAB GUARDIAN MONITOR

AUTOMATIC GREENHOUSE WATERING SYSTEM

HI HOSE WATERING SYSTEM

5,000 GALLON NON POTABLE
WATER PILLOW TANK

DELUXE DRIP IRRIGATION KIT

RAIN HARVESTING AUSTIN WATER TANKS

In just one glance it 
measures all three critical 
parameters for successful 
growth: pH, conductivity 
and temperature. It also 
comes with a 2 year war-
ranty. Get one for $271.98 
online at ZenHydro.com.

A commercial grade system designed 
for all greenhouses. The system is hung 
from the ceiling of the greenhouse with 
weighted sprinkler heads, separated by 
a 4 ft. space, that spray in a circular pattern for maximum 
coverage. $249.00 - $319.00 online at PotGreenhouses.
com.

This labor saving system 
keeps your hose off the 
greenhouse floor and out of 
the way while still allowing for 
complete control. Each kit 
includes a hose with pre-in-
stalled anti-kink hangers, 
swivel pulleys, a galvanized 
cable and everything needed 
for installation. One hundred 
foot long systems start at 
$315.00 online at Green-
houseMegaStore.com.

Designed for up to 100 pots and 
baskets with hose end timer and  in-
cludes ¾ inch hose end timer, 25 .5-
GPH, 25 1-GPH PC drip emitters with 
check valves, 100 feet of ½ inch drip 
tubing with .600 ID x .700 OD and 
all the parts needed to complete the 
installation. Sold for $116.00 online 
at DripIrrigation.com.

Tanks For Less offers Austin Rainwater Harvesting Tanks from 
leading manufacturers such as Poly-Mart and Bushman USA 
Tanks. These containers are perfect for rainwater harvesting 
applications in the Texas Hill Country. Tanks range from $150 to 
$1,500, depending on size. Buy one today at 11200 N FM 620 
Austin, TX. 

Perfect for storing such liquids as gray water, black wa-
ter, juices, syrups, wine and more.  Five year warranty on 
bladders cover all seams, fabric surface and workman-
ship. Constructed of 30 mil. Grade “A” Fabric. Available 
from ReadyContainment.com for $ $3,042.47.

Irrigation for the Nation

Vape pen cartridges

SUPERIOR QUALITY.
100% Cannabis Oil. No Additives.

Independent tests* show that AbsoluteXtracts strain-specific products have the highest potency and purity at the best price.
*www.BeyondTHC.com “All Vape Pen Oils Are Not Created Equal: A Quick and Ready Guide to Pre-Filled Cartridges” 

CHERRY PIE

BLACKBERRY KUSH

OG KUSH

SOUR DIESEL

BLUE JAY WAY

BLUE DREAM

GRAPE STOMPER

GIRL SCOUT COOKIES

GREEN DRAGON 

CHEM DAWG

@absolutextracts

The Number 1 Choice
for Strain-specific

Cartridges.
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DIRT 
MATTERS

ROYAL GOLD COCO MIX

Loose coco fiber is de-
signed for hydroponic uses, 
but also works well for pots, 
beds, and all other growing 
techniques. Coco is steam 
pasteurized to guaran-
tee against any unwanted 
weeds, seeds, and bacteria. 
$17.50 a bag at Royal Gold 
and other distributors around 
the country. 

 The complex blend of organic ingredients 
works well for starts, seeds and both indoor 

and outdoor gardens. The soil is recommend-
ed for fast draining soil. Pick-up at The Good 
Earth Organics for $120 per yard, located at 

30088 Redwood Hwy, Cave Junction, Oregon. 

The self-supporting 24-inch 
round geo pot stands 16.5 feet 
tall and is available in black or 
tan online at GeoPlanter.com for 
$12.55 per pot.

SELF-SUPPORTING
30 GALLON GEO THE GOOD EARTH 

ORGANICS ZEN 
BLEND

RAMZ Glass     Scott Rogers     Gilbert Jurado     Brian Lowe   
 Dana Hawkes     Tom Toohey of Humboldt Authentic       

Support Your Local Glassblowers
Hat Pins     E-Liquid     E-Cigs & Mods     Vaporizers    Grinders    

Body Jewelry     Cilla Willa Candles     Tapestries
Large Selection of Rolling Papers

HUMBOLDT COUNTY’S 
SMOKING CATERPILLAR

707.223.2249
Open 7 Days a Week  9AM - 10 PM

778A Redwood Drive  Garberville, CA 95542humboldtsmokingcaterpillar.com



LADYBUGS

TITAN CONTROLS 
CO2 REGULATOR

For The Greenhouse

These fans are engineered to produce greater 
air movement and superior cooling no mat-
ter the application. You don’t hear them. You 
don’t see them. You only feel them! Buy one at 
$169.00 online at NorthernTool.com.

The flexible glazing ships in rolls to save mon-
ey on freight costs. The material can be bent 
around corners and over roof peaks for a perfect 
seal. Coverings diffuse light for accelerated, uni-
form plant growth and reduce use of costly HID 
and high pressure sodium lighting. $219.84 online 
at AdaptivePlastics.com.

CO2 helps increase 
overall plant growth. 
This precision accuracy 
flow meter will assist 
you in maintaining the 
perfect levels. Pur-
chase one online for 
$83.00 at MegaGrow-
ers.com.

SCHAEFER VERSA-KOOL AIR 
CIRCULATION FAN

SOLEXX GREENHOUSE COVERING

WEATHER GUARD 12X20 
COMMERCIAL GREENHOUSE

GROWER’S EDGE COMMERCIAL 
GRADE TRELLIS NETTING

STAINLESS STEEL 
DIRECT FIRED 
FORCED AIR HEATER

FURNITURE 
GRADE PVC PIPE

This strong, versatile polypropylene mesh 
is specially designed for more efficient 
and inexpensive cultivation. It is easy to 
handle, simple to install and will not tangle. 
Only $87.81 for 328’ x 79’’ of netting. Find 
online at HydroGalaxy.com.

The rugged frame is designed for quick 
assembly in just hours with ordinary 
household tools and is made of heavy 
duty 16-gauge galvanized steel with 14- 
gauge slip-fit joints that quickly connect.
Only $999.99 at GreenhouseNation.com.

This 250,000 BTU heater 
is designed for greenhouse 
heating and or CO2 enrich-
ment, as well as horse stable 
heating. It runs on Natural 
Gas or Liquid Propane and 
comes standard with a NG to 
LP conversion kit. Available 
from HEATStar.com. 

This furniture-grade 
PVC pipe is tougher, and 
more impact-resistant 
than other PVC pipe. The 
glossy exterior has been 
UV treated to last longer 
and look better, even in 
harsh sunlight. Pipe is 
shipped in 59-inch sec-
tions. At a diameter of 
1.5 inches each, this pipe 
runs $7.65 per five feet. 
Find this deal online at 
GreenhouseMegaStore.
com. 

41 | Emerald | June 2016



ADVANCED NUTRIENTS 
MOTHER EARTH SUPER TEA

Protect & Nurture
NATURE’S SOLUTION OR-
GANIC ANCIENT HUMATE

NECTAR FOR THE GODS 
MEGA MORPHEUS

Concentrated liquid amend-
ment from an ancient bog. This 
is a soil amendment that aids 
in micro-nutrient uptake. $79.39 
a gallon at HydroGalaxy.com.

Max yield benefits of hydro-
ponic gardening combined with 
the goodness that comes from 
compost derivatives. $26.26 
online at horizenhydroponics.
com.

Phosphate-rich guano tea is de-
rived from worm castings and sea-
bird guano. Great for plants in the 
blooming stage. Find at Bayside 
Garden Supply for $42 a gallon. 

Chris 
Carroll
(707) 499-1222

Established in 1998

Water Rights Registrations

CDFW Stream Diversion Permits

3 Acre Conversions

Water Board Waste Discharge 
Permits for Marijuana Cultivation

@HumboldtPatient 
@WonderlandNursery 

@KindSolutions  
@TheHeartofHumboldt 

@CookiesSF215 
@1944Ocean_collective 

@jointeffortca

Made with Ice 
Water Hash.  

space_gem_candy made in humboldt, ca
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LADYBUGS

Ladybugs are one of the most widely used 
beneficial insects for controlling pests on 
everything you grow! Cost effective and easy 
to release, the ladybug has a great reputation 
as a generalist predator. Starter Size of 1,500 
ladybugs for $12.95 at Arbico-Organics.com.

PLAN “B” ORGANICS 
0-0-17 SOLUBLE 
SEAWEED EXTRACT
An extract made from Asco-
phyllum nodosum. Only the 
highest quality north atlantic 
kelp is used in the production 
of our seawead extract. This 
product can be used in gar-
dens, landscaping, containers 
and raised beds. Find yours 
at Resale Lumber in Bayside, 
California. A 55 pound bag
runs for $79.95.
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Greenhouse Experts
Consultation, Classes, Webinars & More

One-Stop Shop 
In-House Design, Financing & More

Factory Direct
For Your Greenhouse Solutions

1.800.476.9715  GrowersSupply.com/ADEM

ZERO PERCENT FINANCING AVAILABLE restrictions 
may apply

greenhouse designs for any environment

ENERGY-EFFICIENT SOLUTIONS
TO GROW YEAR-ROUND



Don’t Forget...

HOUSE & GARDEN SHOOTING 
POWDER - SACHETS

PORTABLE ATOMIZER SPRAYER

GROWER’S EDGE NATURAL BAMBOO 

DRI-EAZ PHD 200 DEHUMIDIFIER

GRO1 SULFUR BURNER 
VAPORIZER

A great tool for pre-
venting and ridding 
your greenhouse of 
pests and fungus, and 
works especially well 
on powdery mildew 
and thrips. Will cover 

approximately 1, 000 sq. ft. Available 
for $75.30 online at HydroGalaxy.com.

Grower’s Edge Natural Bamboo 
Stakes are all natural, strong, light-
weight, inexpensive, weather well 
and last several seasons in the   
garden. Use these plant stakes as 
plant stakes and markers, or as 
supports for potted plants. Sold for 
$47.73 per pack of 50 at ZenHydro.
com.

The Atomizer is used for a 
variety of pest control and 

gardening applications. This sprayer features 
a two-stage fan that atomizes particles the 
size of two microns on its fine setting. It is 
specifically designed for use with wettable 
powders. $205 at HorticultureSource.com.

This sparkling Bud Expander is the absolute best in 
the field of flowering simulators. It gives visible results, 
can be combined with all base nutrients, is packed in 
handy sachets, and is easy to use. Available nation-
wide or online for $11.95 at BetterGrowHydro.com.The space-saving 

design lets you use, 
stack and store them 
in tight spaces where 
other models would 
get in the way.  It’s 
built tough for por-
table use yet ready 
to install anywhere. 
$1,039 from Amgair.
com. 

LADYBUGS

Jack’s
extracts

Now available through:

MADE IN

hu
mb

oldt county

c a lif o r nia

Coming to a dispensary near you...

jacks-extracts.com

3

Charlie Tripodi
Realtor®/Owner
#01332697
707.834.3241

Katherine Fergus
Realtor®
#01956733
707.601.1331

Dane Grytness
Realtor®
#01992918
707.502.9090

Kyla Tripodi
Broker/Owner
#01930997
707.834.7979

NEW LISTING
MYERS FLAT VINEYARD –
$1,950,000
Own your own ±15 acre Vineyard
and small scale commercial
bonded Winery complete with
three houses, salt water pool, pristine
ranch style wine making facility,
indoor/outdoor tasting room, and
much more. This income produc-
ing property boasts 10 acres of
Dry-Farmed award winning Pinot
Noir grapes, 175 young olive trees
for oil, year round water and sea-
sonal ponds.

SMITH RIVER – $475,000
±75 Acres in Del Norte County
featuring 2bd home, small barn,
power, multiple building sites,
and views of the Smith River Valley.

ORICK – $275,000
±20 Acres of heavily wooded land
featuring power and ocean views
off McDonald Creek Road.

BLUE LAKE – $192,000
±.2 Acres featuring community
water, 100 amp PG&E, mixed use
zoning, and 1,000 sqft industrial
building.

ONO – $98,000
±40 Acres in Shasta County 
featuring seasonal pond, beautiful
views, and fencing.

SHELTER COVE – $150,000
±.5 Commercially zoned acres 
featuring public water at street,
completed perc test, and plenty of
sun.

NEW LISTING
WILDWOOD – $800,000
±933 Acres on North Star Mountain
in Tehama County. Parcel is 
approximately 3 hours from 
Eureka and features timber, roads,
and elevation at 4800'.

ARCATA – $2,600,000
±58 Acres comprised of 4 separate
parcels featuring a nice mixture of
standing timber, ocean views, and
existing roads. Boarders HSU and
Arcata community forest!

WILLOW CREEK – $399,000
±50 Steep acres featuring terraced
flats, large cabin, guest cabin,
creek, and views.

FERNDALE – $299,000
±5 Acres featuring privacy, city
amenities, open meadows, and
spruce trees.

WINNETT VINEYARDS –
$2,200,000
±20 Acre Vineyard in Willow Creek
featuring a variety of producing
grapes, mature olive trees,
3bd/2bath home, winery, AG barn,
organic certification and more!

NEW LISTING
ORICK – $239,000
±1 Acre featuring amazing views,
end of road privacy, 2bd/1bath
manufactured home, and de-
tached 2 car garage.

GREENWOOD HEIGHTS –
$289,000
±80 Wooded acres featuring Red-
woods, year round creek, and views.

THE MOST LISTINGS & SALES IN HUMBOLDT COUNTY
The Experience, Knowledge & Professionalism to Make Your Dreams Come True

NEW LISTING
ORLEANS – $1,800,000
Country living at its finest! This ±320 acre historical location overlooking
the Orleans Valley is host to beautiful open meadows, amazing views, tim-
ber, spring, a 3 bedroom, 2 bathroom ranch house with very intricate wood
work, and guest cabin. Located just minutes from the roaring Klamath River
and downtown Orleans. With an Owner carry option this parcel will not
last long, call The Land Man Office today to set up your private showing!

NEW LISTING
FERNDALE – $330,000
±9 Acres of completely flat pas-
ture land in the highly desirable
Ferndale Valley! Parcel features an
AG well producing 150 gpm with
100 amp service, a 5,000 gallon
water tank, 60'x80' building pad
for a 40'x60' pole barn that has 
already been planned, paid for,
and construction has begun.

WILLOW CREEK – $129,000
±2 Flat acres featuring organic
certification, residential zoning,
power to property, and commu-
nity water available.

FERNDALE – $289,000
Rustic farmhouse style cabin
on ±10 steep acres featuring
abundant water, outbuildings,
gravel pit, and mixed timber.

CARLOTTA – $599,900
±22 Acres featuring a 2bd/1bath
unpermitted home, Van Duzen
River frontage, merchantable timber,
privacy, and off-grid solar system.

HAWKINS BAR – $325,000
±29 Acres featuring open meadow,
PG&E to the parcel, river views,
roads throughout, and year round
spring.

NEW LISTING
HAWKINS BAR – $99,000
±2.09 Partially wooded acres featur-
ing a small existing flat and com-
munity water/PG&E to the parcel.
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Live to Die Another Tiny Death

BOND GIRLS
- Sherae O’Shuaghnessy -

BOND founding members, Kat Donatello, 
Lena Davidson and Duni Disston

We can’t pretend that pot is naughty anymore. At least we 
shouldn’t. And by “we” I mean anyone with a brain and a liberal 
mind suited to today’s culture. 

We’ve managed to infuse just about everything with the 
healing qualities of cannabis. Let me count ..er, rather, list the 
ways we’ve improved every day products with hemp or cannabis 
properties. From cleaning agents to lotions, clothing to tooth-
paste, baked goods and sodas, to energy drinks and even hard 
candies...no stone is left unturned. The aforementioned products 
are fine and dandy, but as your all things weed and humping 
GoPro, my area of expertise is largely based in sexy time Mary 
Jane goods. Imagine my overwhelming “get-the-fuck-out-of-
here” delight at learning about a stunning trio of ladies aptly 
named ‘The Bond Girls’ who have pioneered a product meant 
to get that pussy high?! That may sound lewd but get over it, 
because I promise that synopsis is totally on point. We will get to 
the part where I tried it on for size later. 

Three lovely, Seattle entrepreneurs bonded (pun intended) 
together to create a cannabis infused, sensual topical meant to 
heighten a woman’s sexual experience. These altruistic angels 
noted that there wasn’t a marketable product with the euphoric 
or healing assets geared toward the lasses, and so they set forth 
to change that.

Kat Donatello, Lena Davidson and Duni Disston are the 
Super Women you will learn all about and ultimately need to 
thank for aiding you in relearning, reimagining and reviving the 
appreciation of your female anatomy. Dudes, don’t fret. There’s 
something for you in here too, but for now, just sit back and let 
the women work. 

It all starts with BontanicaSeattle -- a fantastic cannabis pro-
ducer located in downtown Seattle. The company has been pio-
neering incredible edibles since weed was legalized for adults in 
the state of Washington. The vote passed back in 2012, but due 
to all the red tape, weed wasn’t poppin’ until about 2014. The trio 
joined forces and sparks flew. 

Any seasoned smoker knows that cannabis has the potential 
to elevate sexual experiences and any history teacher knows it 
has for centuries. If they didn’t teach you that in the ninth grade 

then you probably figured it out by the tenth. In addition to its 
many manifestations like clothing, aiding with nausea and mak-
ing the plot of any M. Knight Shyamalan movie unintentionally 
hilarious, it’s also proven to enhance your sexual appetite. I can 
vouch for this but, again, that comes later (Pun intended, part 
two). So when once there was nothing that combined herb and 
sex the ladies rallied and gave birth to a miracle product.

Before I get too far into my talk with the Bond Girls and 
charm your pants off with a tale of my own afternoon delight, I 
should relay some important information. Here it goes: Because 
of state law you can only purchase this gorgeous, love goo in 
Washington state. So get in your car and come on up. They retail 
in many cities and ship within state lines. 

BOND is created in a safe, hygienic environment with the 
utmost quality control to ensure a consistent and accurate 
dosing. Each experience is personal and relevant, however the 
owners suggest applying four to eight pumps of the product 
directly to the vaginal mucus membranes. Get it alllllll up in 
there. Outside, inside, wherever you’re comfortable. Start small 
and expand. I did. And I did not regret it! Before I forget, please 
note that EVERY batch of this love sauce is lab-tested for purity, 
potency and is contaminant free, as certified by the Washington 
Department of Agriculture. So this shit is legit. 

Yes! It can be ingested. However it might get you high. It is 
meant as a topical but if you choose to play around feel free so 
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Purchase Yoga Tree Apparel at 
Etsy Shop: yogatreeapparel

20% OFF Promo Code: 
emerald06

Yoga Tree Apparel     
  Fine Art Fashion for the Naturally Authentic Yogi

Sales & Distribution Contact
JessAlbeeArt.com
jessica.albee12@gmail.com

@jessalbeeartjessalbeeart

TM



long as you understand that it may get you baked. When applied 
topically to the vagina, it is completely localized: should you in-
gest it orally or anally, it may venture into the bloodstream. No 
big deal. It will provide a different high.

Don’t use latex condoms and if you choose to roll the dice 
with the oil on your sex toys, do so at your own risk. Remem-
ber that there are other kinds of condoms, dummies, so employ 
them. 

It sounds an awful lot like I am re-wording information 
from the BondSensualOil.com F.A.Q. and that’s because I am. So 
if and when you require more product information head to the 
website and do your own research. 

But let’s get back into the fun stuff! I was invited to the 
Botanica empire in Sodo (South of downtown Seattle. Duh) to 
meet the brilliant minds behind the product I didn’t even know 
was missing from my life. There I encountered three, incredible 
women with an impenetrable bond and an ingenious idea. We 
sat at a picnic bench inside of the production warehouse and 
they gushed over the birth of BONDsenusal, who played guinea 
pig, the triumph of fruition and their many testimonials. 

First I met a tall and lean lady friend with piercing eyes. 
This is Kat who was kind enough to reach out to the Emerald 
Magazine. We love Kat. Then I met a very gentle, lovely lady with 
the most soothing energy. Lena and I like tattoos. We love Lena.

 A few minutes into our blah-blahing Duni joined us. An 
almost unreal looking creature with a smile so dazzling it looks 
like she’s got a mouth full of Swarovski crystals. We love Lena.  

Kat asked me if I could recall the last time I wrote a ‘Thank 
You’ letter to a business. I marinaded in the question for a minute 
and honestly I couldn’t conjure an instance in which I’d penned 

anything to anyone since Santa denied me that Red Ryder BB 
Gun. BONDsensual receives upwards of ten “THANK YOU!” 
emails a week from clients grateful to them for reigniting mag-
ic in their relationships, in their marriages and in themselves. 
You don’t need nobody! You are a strong, independent person 
and if you want to take this magic serum into bed by your damn 
self then you just light some aromatherapy candles, play ‘Best 
of Prince’ and take you on a trip through the galaxy. Do you, 
baby, do you. Literally. Paddle that pink canoe. Polish your pearl. 
Drive Miss Daisy! I’ve just introduced you to the world’s best taco 
sauce! Carpe diem. 

The Bond Girls and I had a lovely chat. It was informative 
and personal and what I took away from it isn’t something that 
easily translates to print; a lot of ingenuity, female camaraderie 
and a collective desire to improve everyone’s quality of life. In a 
matter of thirty minutes, I learned intimate details about these 
goddesses, loving and willingly divulged. Here is a conservative 
share of my time with them:

Lena recounted an experience where she decided to apply 
her business with some BOND before a flight from Seattle to 
Phoenix. “Not for any sexual fulfillment. Just to simply learn 
and connect with myself.” Give me turbulance or give me death!

Kat smirked through her sexperience about having too 
many orgasms. Kat, you so silly. Ain’t no such thing. Or is there? 
I’m willing to find out.. 

Duni looked at me with knowing, devilish eyes. Duni, I be-
lieve, has done all of the above and lived to tell the tales. 

So now I will share with you my BOND experience. I lis-
tened carefully to the suggestions from the topicals’ master-
minds and applied a liberal amount to my nethers. And now we 
wait. I tried not to focus too intently on “is it working?” and read 
a book. (Shameless plug; ‘When She Woke’ by Hillary Jordan is 
an appropriate way to pass the time.) Ballpark- thirty minutes 
post application there was an undeniable sensation that jerked 
me out of my headspace and into my love cave. It was almost 
like I was comfortably engorged and...eager. Eager is the best 
way to describe the sexual craving the product gives you without 
sounding crass. 

In summation; this product awakened in me a sleeping 
dragon that I can no longer live without. If your sexual well has 
run dry then migrate to Washington state and call me. I will 
point you in the right direction. 

10/10 Stars

Locals, pick up your new best friends at these fine retailers: 
Seattle Cannabis Company (Stay tuned for my talk with them 
in next month’s issue.), Ganja Goddess, Oz, Hashtag, Herbs 
House, White Rabbit Cannabis, New Vansterdam, Cannabis 
Central, Destination Highway 420, The Reef.. and the beat goes 
on...

To learn more about BOND, visit Bondsensual.com

or find them on social media: 

Twitter: @BONDsensualoil • Instagram: Bondsensualoil

11th & H, Arcata

Panini & Small Plates Menu
plus

Wine & Beer
Espresso & Wifi

Weekly Events & Live Music

e a t  ·  d r i n k  ·  m e r r y

Menu & event calendar: 
crusharcata.com

835 J street, Arcata
Reservations Recommended: 

707.822.9474

harvestarcata.com

Seasonally inspired dining
Dinner at 5:00

Weekend Brunch at 10:00
Closed Tuesdays & Wednesdays

Receive a recliner  or sofa accessory absolutely FREE 
with any seating purchase - Through June 20th 

707- 443 - 3161

Mon - Sat 10 - 5:30    Sun 11 - 5   livingstyles.net
2nd & A - Facing the Bay - Old Town Eureka

Free Delivery in Humboldt
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  Jeff Baker’s love for cannabis flourished during 
his time in college back in the early 2000s. Like 
any normal college student, money was tight, es-
pecially when it came to spending it on weed. His 
pastime started to become too expensive but he 
knew that he loved to smoke the strain Trainwreck. 
With help from his roommate at the time, they 
came up with a plan to grow their own stash in 
order to always have all the Trainwreck they could 
possibly want. 
  Jeff, 35, a Trinity County cultivator moved to the 
Emerald Triangle just over eight years ago. He be-
came enchanted with Humboldt County, and felt 
drawn to the place he now calls home. 
  “I started growing, just me and my buddy, in a 
rented house with a small grow,” said Jeff. From 
there he researched, and eventually taught him-
self how to properly grow. Once he started, he hit 
the ground running and never looked back. 
  “I was into it. That’s really what I learned to do in 
college, was grow cannabis,” said Jeff. 
Though, he never thought he would be fully com-
mitted to the cannabis Industry or own his own 
business, “Little Hill Cultivators.” 
  “I never looked at it as a full-time job, but I de-
cided to basically give up my career and focus on 
growing cannabis full-time,” said Jeff.  After mov-
ing from Los Angeles and growing full-time, “I re-
alized I needed a name that wasn’t my own,” said 
Jeff. 
  Above a sea of trees located in Northern Trin-
ity lies a 120-acre farm. He drew inspiration for 
the name from his hometown, El Sereno, Califor-
nia which in English means ‘Little Hill.’ Like his 
hometown, this little hill has become his new El 
Sereno. 
  With each passing year comes new challenges 
and new experiences to be learned, said Jeff. 

El Sereno:
The Little Hill Developing a good crew has always been some-

thing important to him. “Good help is hard to 
find, but once you find that good help make sure 
they are all happy and treated well,” Jeff added. 
One of the main focuses now, is dialing in on 
the strains that are chosen and trying to improve 
their organic methods of growing. 
  “The second you stop learning is the second 
you fall behind, so, we are always trying to do 
better and looking for room for improvement,” 
said Jeff.
  Jeff started growing organically from the mo-

ment he learned how to cultivate. Over the years, as a small time grower, 
he experimented with other ways of growing, but eventually went back 
to organic. “That was probably seven-to-eight years ago. I just feel that or-
ganic is the only way to go outside, or in greenhouses. You’ve got to leave 
the plastic bottle behind if you really want to succeed with both quality 
and quantity,” Jeff explained. 
  Attention to detail, a natural passion for soil science and customer feed-
back are what sets Jeff and his business apart from the rest. “I like adjust-
ing the soil according to what I see…I can give plants what they need 
instead of guessing what they need and I’ve learned a lot about what 
plants actually use by testing my soils,” said Jeff. Consistently testing the 
soil, both before and after harvest, also helps to keep costs down.
  Everyday cultivators are playing Russian Roulette with the law when it 
comes to raids.  Recent crackdowns on water usage and other policies are 
driving many growers to live in fear. 
  “It’s always been part of the game,” Jeff added, “You roll the dice every 
year and hope your number doesn’t get called.”
  He explains that being a good neighbor and being as careful as you
can, not being senseless, like spilling diesel fuel into a river, are ways of 
staying out of trouble. Jeff looks forward to being able to sleep easier at 
night and not have to worry about getting his door kicked in by police.
“I’d rather trade that stress for a new kind of stress of being in a compet-
itive marketplace,” said Jeff. 
  In the future, Jeff plans on either operating a full climate controlled, 
automated, light-dep greenhouse that produces high-quality flowers, or, 
trying to go after the indoor market at a better price point. He is also 

considering cultivating an acre of plants high in CBD that 
will grow like a row crop. 

     “Trying to figure out the best way to uti-
lize my property, not only in an environ-

mentally friendly way but in a way that 
is going to [allow me] to stay in busi-

ness…..I just want to be prepared,” 
said Jeff. With a small-business state-
of-mind and a deep commitment to 
the quality of their products, Little 
Hill Cultivators really is bud you 
can trust. 

For more information, visit: 

Facebook.com/LittleHillCultivators 

or Instagram/Little_Hill_Cultivators 

THE SECOND YOU STOP LEARNING IS 

THE SECOND YOU FALL BEHIND

A short season cannabis flower in full bloom.

(above) Light deprivation plants, 
day eight into flowering.

Tips from a Trinity County Cultivator

By Erick Montano
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  Humboldt Organic Collective is based in 
Southeastern Humboldt County -- in this area 
of the world, the dramatic Northern Califor-
nia landscape is punctuated by untold canna-
bis farms, from smaller specialty farms to big 
commercial grows that focus on high volume 
output. Humboldt Organic Collective is on the 
specialty/boutique end of the spectrum. They 
produce small batch, distinctive cannabis flow-
ers and ice water hash at their remote location 
in the Humboldt hills. This is where you want 
to get your weed... 
  Represenatives of Humboldt Organic Collec-
tive kicked down some Face Off OG and Sour 
Sunset for the June Growers edition of Pot Talk. 
They cultivated both varieties from seed in a 
greenhouse, where they kept the air flowing 
and the temperature down (below 75 degrees 
Fahrenheit) with evaporative coolers, ridge 
vents, sidewalls and lots of fans. And they did a 
cold cure at the end.
  Their meticulous cultivation practices result 
in super high quality weed. “It comes out look-
ing like indoor,” one of the reps. told me when 
we recently caught up in Garberville, Califor-
nia. “We try so hard not to touch the weed or 
to spray it during flowering,” he said, while he 
rotated a nug around to show off its crystals 
in the afternoon sunlight. “That’s the most 
important thing. It’s so important to not spray 
these trichomes...”
  “And the spring water is absolutely incredible 
there,” he said, talking about the rural location 
of the farm where this weed was grown. “It is 
so crucial to have clean water.” Indeed. Hum-
boldt Organic Collective uses this clean spring 
water to make their full-plant ice water hash. 
They make their ice cubes in BPA-free ice cube 
trays, as opposed to using an ice-maker. They 
make rosin too. 

Face Off OG
  I learned from the represenative that Face Off 
OG is actually a late 90s underground OG from 
Archive Seed Bank. “This is what we consider 
to be a ‘real kush’,” he said. “Everyone goes 
nuts for it. And everything I grow pretty much 
has Face Off in it…[such as] Rude Boy, Memory 
Loss, Valley Girl, all those. It’s so, so amazing... 
If I call the dispensaries, the first thing they’re 
asking for is Face Off.”
  The Face Off nugs have that chunky-kush 
character. They are solid, light green and super 
frosty with a sprinkling of cocoa-brown hairs. 
Its features are well-defined, and that chunki-
ness makes it so the hairs have room to express 
themselves. The Face Off strain smells like 
pine-lemon cleaner and it’s earthy, rich fuel 
with a hint of pleasant “cat piss.” The smell is 
powerful, like menthol or liniment, but not 
so minty. I can see how it’s a classic kush. The 
smell is right on.
  That earthy-richness came through when I 
vaporized Face Off, and it was nice. But then I 
realized that nothing beats a bong load when 
it comes to OG. So I loaded up my 20” tall HVY 
Glass bong (I call it “The Cadillac”), and I lit 
that bong load with a Humboldt Hemp Wick. 
Time stopped. I stopped. Suddenly I noticed 
deep tones coming from my radio. The voice 
of the talk show host got abnormally bass-rich 
and low-pitched. He was talking about mon-
sters and bourgeois democracy. It was a totally 
psychedelic moment for me. I turned off the 
talk show and put on some music. 
  Face Off OG is powerful. This weed is like, “I 
am here and you will acknowledge me.” Pow-
erful is good though -- it was deeply relaxing, a 
pain-relieving body high. Forget the pain pills. 
Try Face Off!

Sour Sunset
  Sour Sunset is AJ’s Sour Diesel from the 
East Coast, crossed with Sunset Sherbet, 
which is from the Girl Scout Cookie fam-
ily. This collective got the seed stock 
from DNA Genetics/Crockett Family 
Farms. He said they’re doing amazing 
things with the Banana and the Sherbet 
strains. “A lot of the younger crowd is 
all about DNA Genetics and Crockett 
Family Farms...those Tangie and Ba-
nana Split strains.” Good to know.
(By the way, the first time I met Hum-
boldt Organic’s represenatives, they 
hooked me up with some of their Go-
rilla Glue and Banana Split weed. Their 

arms were full of cannabis-packed ma-
son jars when they entered my house, 
and they were stoked to share the 
bounty. It was a good first impression.)
  I look at the Sour Sunset and I feel like 
I’m in a fantasy movie. It’s a lighter 
and even brighter green than the Face 
Off. And it’s “full of frost... just shiny 
stuff.” That’s what the rep. said when 
he handed it to me. Yup, frosty, shiny 
and magical looking -- that seems to be 
the Humboldt Organic Collective way. 
  The Sour Sunset’s delicate contours are 
home to a confetti-smattering of white, 
light beige and dark brown-orange 
hairs. When I cracked the jar open, I 
thought it smelled like sweet candy or 
pastries, kind of bready and fruity. 

When I cracked a nug open, a strong 
kush smell came through. It’s pretty 
earthy, like fresh-turned soil. 
  I rolled the sample into a fat joint and 
shared it with two friends. “It smells 
real dank,” one of my homies said. The 
flavor was dank too, and it tasted like 
sulphur, plus a combination of mint 
and miner’s lettuce. Some fruitiness 
came through too, brown sugar and 
berries. The end of the joint got so 
goopy, we had to cut it off for a fresh 
end to keep smoking from. 

  The Sour Sunset high fostered couch-
locked banter about things like con-
spiracies, Siri and the technological 
singularity. Its effect was relaxing and 
cerebral, but not too tiring or sedative.   
So it’s like the Sour Sunset’s sativa qual-
ities are not drowned out by its tran-
quilizing effects. It’s likely best for a 
beach day or some invigorating yoga.

  Beautiful weed and friendly people. 
Thank you to Humboldt Organic 
Collective! 

To learn more, follow them on 

Instagram: @humboldtorganiccollective.

Stefanieraya.com

AWARD WINNING HEMP BASED
Tincures, Vaporizers, Gel Caps, 

Skincare, Bath soaks, Salves

as featured in

VOGUE.COM

ALLURE 
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Company Name:_______________________________

Type of Business:_______________________________

Does your business directly handle cannabis?  Yes    No

Contact information for Owner/Manager 
First & Last Name:______________________________ 
Phone: ________________________ Mobile?  Yes    No  
Email for contact & newsletter:____________________
Website:______________________________________

Share your social media accounts:
Instagram:
Facebook:
Twitter:

Can we link to your website in our online member 
directory?    Yes        No

Can your company’s website link to the chamber’s website 
humboldtcannabischamber.com?   Yes       No

Can we publicly display the information on this form in 
our online directory?     Yes        No
If No, detail what information you would like left out:
_____________________________________________
_____________________________________________

Optional: What is your business’s biggest need right now?
______________________________________________

Membership fee for one year: $100
Mail application to PO BOX 4553, Arcata, CA 95518

___________________________            _________________
Signature    Date

Printed name:

MEMBERSHIP APPLICATION

...Once upon a time in a rich and verdant land…We achieved 
something that no one had ever accomplished before. It was a 
moment our founding team will remember forever: the moment 
that we grasped that first 30 pound bag of cannabis seeds in our 
hands. To anyone else, that bag wouldn’t cause even a blink of an 
eye. Its woven fibers held bulb-like seeds with an extraordinary 
texture and color to them. That bag of seeds was a tremendous 
feat for us; It signified our commitment to our cause and was 
the first milestone towards bringing people across the world an 
amazing phytocannabinoid - CBD.
  Our story began in 2008, back when CBD, known also as can-
nabidiol, was only a whisper in the cannabis industry. This phy-
tocannabinoid had been overshadowed for decades by THC 
(tetrahydocannabinol), the psychoactive compound that can be 
found in the cannabis plant. What was interesting to us was that 
CBD was non-psychoactive, meaning that it did not give you the 
‘high’ or euphoric feeling that THC would, yet the multitude 
of research showing what it could do was undeniable. We knew 
there was more to the story, so we invested millions into devel-
oping a source for this amazing plant and its phytocannabinoids.
What we found would define our mission as Medical Marijuana, 
Inc. and Kannaway.
  We discovered that there were cultivars of a category of canna-
bis, known as “hemp,” that contained only trace amounts of THC 
(0.3 percent or lower) and therefore, was non-psychoactive. In 
hemp, all the other cannabinoids and nutrients are also present, 
including the cannabinoid we were looking for - CBD.

  Today, cannabis is considered a controlled sub-
stance and it is federally illegal to grow in the 
U.S., regardless of its THC content, except for 
extremely limited uses in research. However, 
it is legal to import hemp products (cannabis 
with 0.3 percent or lower THC) into the coun-
try, which is how we would become the first to 
develop and market legal cannabis products in 
America and beyond.
  We would derive CBD from hemp in Europe 
and import it into the U.S., getting it into the 
hands of the people who need it most world-
wide. We sent teams of researchers across the 
world to learn about the political, economic, 
and agricultural landscape of growing hemp 
internationally and developing the best way to 

bring CBD to the masses.
   Over the next few years, we covered an immense 

amount of ground and collected research from in-
dustry experts from all corners of the world leading 

us to three potential regions where we could plant our 
first crop - Romania, Czech Republic, and Austria.

   When you are pursuing a mission as delicate and pow-
erful as ours, you have to work with people you can trust 

and respect. We found that in a farming cooperative of 750 
individual families in Austria.

   It was in that first harvest that our founding team came to know 
and learn more about the people behind each grow. As we walked 
under that charming hacienda-style archway, we looked out on 
its expansive green acreage and knew that this was the place; 
the perfect community, climate, and region to grow a hemp crop 
that would change the world!
  Our cultivators in Austria are a group of individually-owned 
family farms whose techniques and expertise come from nu-
merous generations before them. They are people who value the 
land, live simply, and have the integrity and soul we’d spent years 
searching for in a cultivation partner.
  So at this time, we had done the research, narrowed down the re-
gion, and shook hands with our community of cultivators. Now, 
it was time to find the perfect cannabis seed, the perfect cultivar 
that would naturally yield a crop high in CBD. Many sources will 
tell you that there are only about 1,500 possible cannabis culti-
vars, but there are many more than that - We tested a total of 
3,000!
  And at end, it all came down to one seed. It was this seed that 
after countless trials and weeks spent tending the fields, flour-
ished in the region’s climate, yielding hemp highly concentrated 
with CBD.
  This was a monumental feat! Previously thought to be impos-
sible, we were able to plant our first harvest of hemp - rich in 
cannabidiol. While celebrations were in order, we went straight 
to work to bring products to the people who needed them most.
To this day, this moment inspires everything we do. The people 
who use our products are the core reason why we do what we do! 
Our products are part of a captivating story about defeating the 
odds and persevering for health.
  We are in the business of ensuring that as many people as possi-
ble are able to experience the benefits of cannabis. Every day we 
work towards accessibility, affordability, and securing the future 
of cannabis for generations to come!

HEMP

By Stefanie Raya圀椀氀搀戀攀爀爀椀攀猀 
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  There are a variety of different ways 
to grow cannabis. Breeders and grow-
ers who are masters at their craft, can 
help to set trends for the future when 
it comes to conserving resources 
through cannabis cultivation. These 
conservation techniques could be ap-
plied to modern agriculture.
  With legalization looming in Amer-
ica, so is the opportunity to grow re-
sponsibly. We now have the opportuni-
ty to change cultivation techniques to 
better conserve our precious resources 
such as water. Cannabis legalization 
will result in cannabis farmers hav-
ing to abide by the same rules and 
regulations as other farmers that are 
monitored by the EPA such as those 
farmers who grow lettuce, almonds, 
and alfalfa.
  If we work together to find solutions 
to our agricultural adversaries, we can 
achieve a greener, cleaner tomorrow 
instead of relying on the use of dan-
gerous fertilizers and pesticides.
 Those who grow cannabis have 
learned to do so in a very crafty and 
proficient manner. They have learned 
to avoid detection by utilizing meth-
ods that reduce water and power 
consumption. This has allowed for 
canna-grow ops both indoors and out-
doors alike to evolve over the decades. 
Now they can start to share this knowl-
edge so that it can be utilized by the 

Our environment is as delicate as our economy. The main difference is without the 
environment there will be no economy. Cannabis in general can help to repair both of 

these delicate aspects of life. We just have to change our ways.

Cultivating Awareness
Written by James Priest | Eye and Eye PhOtoGraphy

masses. Not having to hide their op-
erations allows those in the industry 
to practice methods of conservation, 
like using year-round rainwater col-
lection systems.
  Progressive thinking can lead to all 
sorts of new ways of doing things, es-
pecially during a time in which our 
planet is suffering so much devasta-
tion. Water is running out, food as we 
know it will change, according to an 
article featured in TIME Magazine. By 
2050, we will be in desperate need of 
new methods to conserve resources.. 
You can read the entire article titled 
“Impending Crisis- Earth to Run Out 
of Food by 2050” at Newsfeed.Time.
com. 
  Thanks to the legalization efforts of 
cannabis activists, the 2014 Farm Bill 
(which can be viewed at Agriculture.
Senate.gov), allows hemp -- a cous-
in of Mary Jane -- to once again be 
grown on an industrial level. Though 
it is a form of cannabis, you can’t 
catch a buzz on it. According to the 
North American Industrial Hemp 
Council, industrial hemp has a THC 
content of between 0.05 and one per-
cent. You could smoke a garbage bag 
full of it and only get a headache.
  Hemp is also a superfood, ac-
cording to Natural News, “a sci-
entifically-based natural health 
advocacy organization led by activ-
ist-turned-scientist Mike Adams, the 
Health Ranger!” Hemp seeds are one 
of the best sources of omegas on the 
planet. Hemp is one of the few plants 
that leaves the soil in better condition 
after it’s harvested. For this reason it 
is used in a process known as phy-
toremediation. Phytoremediation is 
defined as “the treatment of environ-
mental problems (bioremediation) 
through the use of plants 
that mitigate the  
environmental 
p r o b l e m 

without the need to excavate the 
contaminant material and dispose 
of it elsewhere” as found by Natural 
News. Farmers can also plant another 
crop directly after harvesting hemp, 
which isn’t possible with many crops.
  Our environment is as delicate as 
our economy. The main difference is 
without the environment there will 
be no economy. Cannabis in general 
can help to repair both of these del-
icate aspects of life. We just have to 
change our ways.
  Through the remarkable charac-
teristics of the cannabis plant, we 
can achieve many things. We could 
break our dependency on nonrenew-
able resources, end deforestation, 
and clothe and feed the nation -- all 
of this while fixing the environment 
and the economy at the same time.
  There’s more to cannabis than just 
smoking it. We can all support a pos-
itive change for the world in many 
ways. Get involved and learn more 
today. 

Check out NORML.org and the NHA at 

NationalHempAssociation.com to 

elevate your knowledge on 

the truth and facts 

about  

cannabis.
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Kindness Delivered to Your Doorstep
Premier Membership Delivery Collective 

Serving the North Coast 
True patient to patient network offering top shelf 
cannabis medicines at low reimbursement rates. 

Open M-F 11:30-6:30
Discounts for Veterans and SeniorsJune 11th - Healing Harvest 

Farmers Market at Area 101 
Laytonville 11am-5pm

707-599-6519       www.kindsolutions.org       Instagram: @kind_solutions  Twitter: @kinddelivery
 

Flowers    Oil    Rosin    Full Melt
 Topicals    Edibles    Seeds

Come Find us at the 
215 Farmers Market

Going Green and 
Growing Clean
How the Humboldt-Trinity Collective Aims to do Both and More

Access to clean, environmental-
ly-friendly and truly organic cannabis at 
a fair cost can be trickier than most may 
believe. Many people do not question 
where or how the cannabis was grown, 
even when buying from a medical dis-
pensary. Unfortunately, a lot of cannabis 
grown and sold today is many times not 
done so in a way that is healthy for ei-
ther nature or the people that consume 
it. Harmful pesticides and other unsafe 
farming techniques can oftentimes turn 
a product that many people take medic-
inally to relieve ailments into one that 
can leave them with even more than they 
started out with. But the Humboldt-Trin-
ity Collective, a Northern California 
based organization, is aiming to fix that.

The Humboldt-Trinity Collective 
was founded less than a year ago, spear-
headed by Sarah Schuette and her part-
ners. Yet the collective is already running 
autonomously, with everything from 
farming to patient relations all being 
handled in-house. Sarah emphasizes that 
the goal of the collective is simple: “To 
provide clean and affordable medicine 
to patients.” She stresses that these pa-
tients are exactly that. Patients. And that 
the medicine, say a cancer patient might 
consume, should not contain any harm-

ful cancer-causing agents. Many of the 
cannabis products that are labeled as or-
ganic are not actually organic. The Hum-
boldt-Trinity Collective set themselves 
apart by exclusively providing cannabis 
and cannabis-based products that are 
completely organic.

And it’s not just the cannabis that 
is organic. Any ingredients they use, 
from chocolate to honey, are completely 
organic as well. They are also as locally 
sourced as possible from within Hum-
boldt County. As everything produced 
is grown and made on-site by the Hum-
boldt-Trinity Collective, there is a much 
higher level of quality control that out-
sourcing simply cannot match. They re-
ceive their organic fertilizer from Hum-
boldt Ag Supply and have their plants 
and soil scientifically monitored for pests 
and pathogens by another company that 
Sarah helped create, Dirty Business Soil 
Consulting and Analysis.

Because cannabis is such a high 
dollar industry, a lot of the time patients 
are price gouged by companies and dis-
tributors. “They’re kind of middle-man-
ning it to death right now,” Sarah claims. 
This is why the Humboldt-Trinity Collec-
tive goes directly from farmer to patient, 
with no middlemen in-between. This al-
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All shows take place in Blue Lake, CA except for Mary Jane - A Musical Potumentary at the 
Eureka Theater. Our venues include the Rooney Amphitheatre (outdoors), the Carlo Theatre 
(indoors) and the Pierson Big Hammer Tent. All are located at 131 H Street, Blue Lake, CA 95525. 

BOX OFFICE INFORMATION
The box office opens one hour before each show. Please arrive early, as the lines get long. The 
backyard opens 1/2 hour before showtime. 

TICKET INFORMATION
Order tickets online at dellarte.com or by phone at 707.668.5663 ext. 120. Tickets can also be 
purchased at the Dell’Arte Main Office during normal business hours and one hour before each 
performance at the box office. Main office is at 131 H Street, Blue Lake, CA 95525.

Tickets are limited; please be sure to reserve in advance. Tickets to Eureka Symphony’s 
Peter & The Wolf will only be available at the door on a first come, first served basis.
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 HUMBOLDT FOLKLIFE FESTIVAL • JULY 11 THROUGH 16TH

MARY JANE:   $15 advance |  $20 at the door

THE BIG THIRST:  $18 adults | $15 student & senior | $10-12/under 

BIG TOP:  $10 adults, student & senior | $5-12/under

MAD LAB:  pay what you can

PRIZE OF HOPE:  $40 (includes ceremony, drinks, dinner & The Big Thirst on Saturday)

RED LIGHT:  $20 advance | $25 at the door

WHETHER WE LIKE IT:  $12 adults  | $10 student & senior                                         

All other Mad River Festival
performances are FREE.
For Humboldt Folklife Festival tickets,
visit: Humboldtfolklife.org/tickets

A: Dell’Arte’s Rooney Amphitheatre
C: Dell’Arte’s Carlo Theatre
E: Eureka Theater
PBHT: Pierson’s Big Hammer Tent

PIERSON BUILDING CENTER
PRESENTS THE 26TH ANNUAL

MAD RIVER FESTIVAL

CALENDAR 

THE DELL’ARTE 2016 MAD RIVER FESTIVAL GRATEFULLY ACKNOWLEDGES SUPPORT FROM:

TICKETS 

Photography by Arnista Photography, Sargon Bacchus, Andrew Goff, Janessa Johnsrude, Terrence McNally, 
Christopher Duggan and Mark Larson.
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Harper Motors welcomes you to the Mad River Festival
Escape everyday.

The all new 2017 Ford Escape.

+ Get 30 MPG highway.
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Harper Motors welcomes you to the Mad River Festival
Escape everyday.

The all new 2017 Ford Escape.

+ Get 30 MPG highway.

SUNDAY MONDAY                TUESDAY       WEDNESDAY     THURSDAY    FRIDAY                           SATURDAY
       16   17                          18
        BIG THIRST 8PM A      BIG THIRST  8PM A      BIG THIRST  8PM A 

      
         
  

19              22      23   24                          25
BIG THIRST 8PM A            MAD LAB 7:30PM C      BIG THIRST  8PM A     BIG THIRST  8PM A      BIG THIRST  8PM A          
BIG TOP 2PM PBHT                                              PRIZE 5PM C  
     

26                30    1 2  
BIG THIRST  8PM A                    BIG THIRST  8PM A     BIG THIRST  8PM A      BIG THIRST  8PM A 
BIG TOP 2PM PBHT           RED LIGHT 10:30PM C  RED LIGHT 10:30PM C

       
3                                                                   7    8 9
BIG THIRST 8PM A                                                 WHETHER 8PM C      WHETHER 8PM C            WHETHER 8PM C
                        
       

          
10                           11              12     13   14   15 16
WHETHER 4PM C         ALL DAY
      FREE FEST
      downtown Blue Lake   

17
EUREKA
SYMPHONY:
PETER & THE WOLF
11:00AM & 12:30PM C
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All shows take place in Blue Lake, CA except for Mary Jane - A Musical Potumentary at the 
Eureka Theater. Our venues include the Rooney Amphitheatre (outdoors), the Carlo Theatre 
(indoors) and the Pierson Big Hammer Tent. All are located at 131 H Street, Blue Lake, CA 95525. 

BOX OFFICE INFORMATION
The box office opens one hour before each show. Please arrive early, as the lines get long. The 
backyard opens 1/2 hour before showtime. 

TICKET INFORMATION
Order tickets online at dellarte.com or by phone at 707.668.5663 ext. 120. Tickets can also be 
purchased at the Dell’Arte Main Office during normal business hours and one hour before each 
performance at the box office. Main office is at 131 H Street, Blue Lake, CA 95525.

Tickets are limited; please be sure to reserve in advance. Tickets to Eureka Symphony’s 
Peter & The Wolf will only be available at the door on a first come, first served basis.
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 HUMBOLDT FOLKLIFE FESTIVAL • JULY 11 THROUGH 16TH

MARY JANE:   $15 advance |  $20 at the door

THE BIG THIRST:  $18 adults | $15 student & senior | $10-12/under 

BIG TOP:  $10 adults, student & senior | $5-12/under

MAD LAB:  pay what you can

PRIZE OF HOPE:  $40 (includes ceremony, drinks, dinner & The Big Thirst on Saturday)

RED LIGHT:  $20 advance | $25 at the door

WHETHER WE LIKE IT:  $12 adults  | $10 student & senior                                         

All other Mad River Festival
performances are FREE.
For Humboldt Folklife Festival tickets,
visit: Humboldtfolklife.org/tickets
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JUNE 22
MAD LAB

A bubbling brew of 
experimental work 

including world 
premieres of The 

Seminar with Madge 
and Taffy by Glitter 

Gizzard, The Long Way 
by Pratik Motwani and 

James Hildebrandt, and 
Unqualified Desire

by Laura Muñoz.

JULY 17
EUREKA SYMPHONY:

PETER AND THE WOLF &
INSTRUMENT PETTING ZOO

Included in the
PG&E Lights It Up! 

Series

 JULY 1 & 2 
RED LIGHT IN BLUE LAKE:
ADULT CABARET
The Mad River Festival’s saucy, late-night 
cabaret. For adults 18+.

JULY 11-16 
HUMBOLDT FOLKLIFE
FESTIVAL
Presented by the Humboldt Folklife Society. 
www.humboldtfolklife.org

JUNE 16-JULY 3

THE BIG THIRST
WORLD PREMIERE

The Dell’Arte Company
By Joan Schirle

Directed by Michael Fields
Join detective Dolly Madison in 

a “Roger Rabbit meets Inspector 
Clouseau”- like detective story that 

digs into state water issues and 
unfurls a raucous, musical, comedic 

mystery that sends a presidential 
candidate down the drain.

JUNE 19 & 26
BIG TOP FAMILY SERIES
Two afternoons of family fun shaded from the 
sun under the Pierson Big Hammer Tent in Blue 
Lake! Shows include Cowgirl Tricks on June 
19 featuring “America’s Funniest Cowgirl”, 
Karen Quest and the Big  Top Variety Show
on June 26. 

JUNE 25
PRIZE OF HOPE
Presented to Cornerstone Theater

JULY 7-10 
WHETHER WE LIKE IT OR NOT

By AriLu Productions 
A blonde and a brunette walk into a living room with 

pent-up smoldering secrets and a gun. Recipients of  
the 2016 Nancy Lafrenz Memorial Scholarship.

JUNE 10

MARY JANE –
A MUSICAL POTUMENTARY
WORLD FILM PREMIERE
This black-tie and tie-dyed affair will roll out the green 
carpet and blaze-up the silver screen for one night 
only at the Eureka Theater!

By Joey Torres
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707.822.SOUL (7685)
soultosoulspa.com ~ 854 10th Street  Arcata, CA

Purchase a Gift Certificate for $75 
or more and get a free Crabs Base-
ball ticket  for Dad while supplies last!

• Massage Therapy 
• Eminence Organic Facials

• Reflexology  • Pedis & Manis 
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  Yep, Château Two by Four. That’s what we in the industry call 
a wine that is over oaked.  The subject of oak treatment and 
oak barrels is complex and can be hotly debated among wine-
makers, sommeliers and schooled enthusiasts alike. As a wine 
educator, I often bring the conversation around to the role oak 
plays in the aging process of wine. It’s key to understanding and 
recognizing oak’s impact as you develop your palate.

Here are a few facts about oak barrels and other oak treatments:
• Oak costs $$$: To give you some economic perspective, a pre-
mium French oak barrel can cost upward of $1,200. An Amer-
ican oak barrel costs around $400. The difference? French oak 
has a lighter kiss on the wine. American oak, if used recklessly, 
will clobber the fruity goodness out of a wine.
• New oak: If you read a description of a wine and it says it was 
aged in 25 percent new oak, it means that the other 75 percent 
was aged in barrels that have been used for previous vintages.  
The winemaker is letting you know that the wine has not been 
clobbered by oak. New oak imparts strong oak flavors, whereas 
the older barrels are merely adding a bit of texture and a perfect 
aging environment.
• Creepy oak chips: Don’t for a minute think that a $10 Cabernet 
Sauvignon or Chardonnay has seen the inside of an oak barrel. 
Mass-produced wines are aged in massive stainless-steel vats 
with huge permeable bags (think: giant tea bags) of oak chips. 
Oak imparts these flavors on wine: Coffee, vanilla, coconut, 
toast, cedar, wood, smoke, peat, sweet tobacco, butter, dill.  

  A well-made red wine that is treated with oak ages in oak bar-
rels for several months to several years. Pinot Noir, which is a 
lighter, fruitier wine might spend zero time in oak or only 10 to 
16 months on oak whereas a Cab can spend as much as three 
years in oak and then another two years aging in the bottle be-
fore it’s ready for show time.

  A fun and informative wine-tasting activity with friends is to 
pool your money together and buy two Cabs in the $40 to $50+ 
range and two Cabs in the $3 to $12 range and conduct a blind 
tasting. Compare notes and then reveal the labels and the price 
tags. 

Pam Long is a Master of Wine student and wine educator.  She presents seminars 
through HSU’s College of eLearning & Extended Education and OLLI programs. 

Contact her directly at ipamlong@gmail.com.

Château Two by Four
Vinum, et al

lows them to keep the prices of their products low 
and fair, while still working directly and personally 
with the consumers. Sarah and the collective believe 
that people who are sick should be able to afford 
their clean medication without the jacked up prices 
that many of them are paying now.

Currently, only medical cannabis patients with 
their 215 card can join the Humboldt-Trinity Collec-
tive. But the November election is quickly approach-
ing, and with it another chance for Californians to 
legalize the recreational use of cannabis. If the bill 
were to pass, Sarah would remain committed to pro-
viding high quality, organic cannabis for all consum-
ers. “Even if it’s recreational it should still be clean. If 
you don’t have cancer, it doesn’t mean you’re trying 
to get cancer from products that may contain carcin-
ogens. It’s very important to me that even if it does 
go recreational, that we don’t reduce our standards 
for those people,” she states.

The easiest way to join the Humboldt-Trini-
ty Collective is to simply e-mail Sarah directly at:  
sarah@humboldttrinitycollective.com. Patients can 
also find the contact information on their website: 
Humboldttrinitycollective.com. The collective e-mails 
the patient back with a questionnaire and paperwork. 
After the patient completes that, the organization 
then calls the patients directly to discuss and person-
alize what form of medicine would be best, based on 
the patient’s needs. In addition to providing cannabis, 
Sarah also offers a holistic approach to treating many 
of the ailments the patients may have. She consults 
with them about other herbs, dietary changes and ex-
ercises that may be beneficial to them in unison with 
the medication.

The only dispensary that the Humboldt-Trinity 
Collective currently sells to is the Humboldt Patient 
Resource Center based in Arcata, California, though 
they are looking to work with others in the future. 
Outside of that, the collective itself does not have a 
dedicated dispensary  or storefront per se, but in the 
spirit of catering to client personalization, the patient 
can arrange a pick-up or drop-off location (if within 
the local Humboldt area) or even opt to have their 
medicine shipped anywhere in California. Thus, the 
Humboldt-Trinity Collective is able to provide a valu-
able service to patients all across the Golden State. 
Clean, high-quality cannabis products at prices that 
patients can afford.



Medical cannabis patients with their 215 card can join the Humboldt-Trinity Collective.
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The AUMA (Adult 
Use of Marijuana 
Act) is coming to 
your California 
ballot in Novem-
ber 2016. It’s one of 
the 18 latest Cali-
fornia propositions 

the voters will be de-
ciding this November. Besides 
the recreational use of marijua-
na for adults 21 years and older, 
the voters will have a say in a 
ban on plastic bags, increase 
in cigarette taxes, eliminating 
the death penalty, increasing 

California’s minimum wage 
and retooling Proposition 13, especially as 
it relates to commercial properties. If the 
AUMA is passed, it will create a schism be-
tween the majority of growers who are still 
transporting their product out of state (In-
terstate Transportation of Narcotics) for cash 
(tax avoidance) versus those who are selling 
their product in state and trying to become 

legitimate business people.

California Votes on 
Recreational 

Cannabis

You have a choice: 
would you rather be a 

legal cannabis farmer or 
an illegal drug dealer?

-
By Matthew Owen

1450 Broadway, Eureka, CA 95501    Mon-Sat 7am- 9pm; Sun 8am- 8pm
Tuesdays, Seniors 60 & over: 10% OFF! & Saturdays, Student ID: 10% OFF!

www.eurekanaturalfoods.com   707-442-6325

FULL SELECTION OF ALL NATURAL GROCERIES

FULL SERVICE MEAT DEPARTMENT-ALL NATURAL - LOCAL 
AND ORGANIC SELECTIONS

LARGEST WELLNESS DEPARTMENT IN THIS AREA-ALL 
NATURAL BODY CARE-SUNSCREEN

ALL ORGANIC PRODUCE-LOCAL WHEN AVAILABLE-SUMMER 

EVERYTHING YOU’LL NEED FOR THAT GREAT BBQ, PICNIC OR 

AND DON’T FORGET THE BEER AND WINE!

PREPARED FOODS FROM OUR OWN KITCHEN

HUGE SALAD BAR FEATURING NATURAL AND ORGANIC 

Summer Fun and Healthy Lifestyle!

2

Renew your 215
from ANY doctor
or clinic for less

all renewals
starting at
$80

WALK-INS WELCOME
WED & SAT 11-5pm

Special 
discount
for Seniors, SSI, Veterans 
$ Students and Medi-Cal

Natural Wel lness Center

New 
Patients

Only

$90

707-407-0527
508 I street, Eureka

(across from HC court House)

lowe� price
Evaluations in

HumCo

lowe� price
Evaluations in

HumCo

WALK-INS WELCOME
WED & SAT 11-5pm

WALK-INS WELCOME
WED & SAT 11-5pm

WALK-INS WELCOME
WED & SAT 11-5pm

WALK-INS WELCOME
WED & SAT 11-5pm

WALK-INS WELCOME
WED & SAT 11-5pm

all renewals
starting at

all renewals
starting at

all renewals
starting at
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  If you’re reading this Emerald Magazine, then you probably 
care about one very important subject – cannabis. California 
was the first state to pass a medical Marijuana bill in 1996 
(Proposition 215). To legally obtain cannabis, you have to get 
a doctor’s medical recommendation card to legally purchase/
transport cannabis. Technically you can’t even enter a cannabis 
dispensary without a recommendation card.
  California, with almost 10 percent of the US population, leads 
our nation in just about every trend. Automobiles? Try the Los 
Angeles Auto Show to see what the latest hot car is. Wine? When I think of 
wines, I only think of two locations: Napa and Sonoma Valleys. Technol-
ogy? Ever heard of Silicon Valley? Can you think of a California product 
that dominates more than the rest of the other 49 states combined? Yeah, 
that’s what I’m getting at… the Emerald Triangle. The Emerald Triangle 
doesn’t produce that five percent THC schwag you get from low-grade 
growers. No, in fact, the region is well known for producing the finest can-
nabis in the world, with signature strains such as Chem Dog or Sage & Sour 
containing upwards of 26 percent THC, according to Harborside Health 
Center in Oakland, California.   
  So how does the act help Californians? First off, it will allow for Amster-
dam–style cannabis bud shops, (Think the Starbucks of cannabis), bud & 
breakfasts, tours of local farms and for cannabis tastings, much like Napa/
Sonoma Valleys. Most importantly, the act will permit “mom & pop” growers (under 
10,000 square feet of cultivation) to obtain a micro-business license, allow them to 
cultivate, process, extract, transport and sell -- all under the same government um-
brella.  
  Yeah, I know what you’re thinking. Every time the government, especially the fed-
eral government gets involved with cannabis, things go sideways. You may be right 
about the feds. As usual, the feds are still the wild card in cannabis regulation.   
  However, should the California voters pass this proposition in November, Sacra-
mento will have to bend to the will of the voters. So I don’t want to see anymore of 
those bumper stickers, “Keep Pot Illegal / Vote Against Legalization.” You have a 
choice. Would you rather be a legal cannabis farmer or an illegal drug dealer?

For more information on AUMA, visit: LetsGetItRightCa.org
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@HumboldtPatient

HumboldtPRC

City of Arcata 
Business of the Year 
2015 Award Winner

The 1st cannabis business in California to receive this award.

Clean Green Certified Garden 
Free Rewards Program 
Free Wellness Services 

Lab Tested Products

Located at 980 6th St.  
Arcata,California 

Monday-Friday 10am-6pm  
Saturdays 11am-6pm

707-826-7988 
www.hprcarcata.com

Humboldt County’s 
Original Medical 

Collective


