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INCLUDES:
SELECT™ All-Included Package –  
Over 150 Channels
Monthly fees for a Genie ® HD DVR  
and 3 add’l receivers

PLUS:

$5000
MO.

plus taxes
for 24 months
w/24-mo. TV agmt &  

qualifying AT&T Wireless*

  

for the fi rst 3 months included at no extra cost.
After 3 mos., services continue at then prevailing rate (currently $53.99/mo.)
unless you call to change or cancel. Req’s you to select offer.

CALL NOW
 

and ask about

NEXT-DAY

INSTALLATION

Ask me how to Bundle and save. CALL TODAY!

 IVS  
   866-743-9472   

Switch to DIRECTV and lock in your 
TV price at $50/month for 2 years when 

you have AT&T Wireless!
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fee, applicable use tax expense surcharge on retail value of installation, equipment upgrades/add-ons, and certain other add’l fees & chrgs. Some offers may not be available through all channels and in select areas. See att.com/directv.
DIRECTV SVC TERMS: Subject to Equipment Lease & Customer Agreements.  Must maintain a min. base TV pkg of $29.99/mo.  Programming, pricing, terms and conditions subject to change at any time.  Visit directv.com/legal or call for details.
GENERAL WIRELESS SVC TERMS:  Subj. to Wireless Customer Agmt (att.com/wca).  Svcs are not for resale. Credit approval req’d. Deposit may apply. Fees, monthly & other charges, usage, speed, coverage & other restrs apply.  See att.com/additionalcharges for details on fees & charges. Pricing, 
promotions, restrictions & terms subject to change & may be modified, discontinued or terminated at any time without notice. Coverage & svc not avail. everywhere. You get an off-net (roaming) usage allowance for each svc. If you exceed the allowance, your svc(s) may be restricted or terminated. 
Other restr’s apply & may result in svc termination. AT&T service is subject to AT&T network management policies. See att.com/broadbandinfo for details. For full service terms & conditions, visit att.com/wirelessterms or a store.
Offers may not be combined with other promotional offers on the same services and may be modified or discontinued at any time without notice. Other conditions apply to all offers.
©2017 AT&T Intellectual Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and all other DIRECTV marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners. 

*ALL DIRECTV OFFERS REQUIRE 24-MO TV AGREEMENT. EARLY TERMINATION FEE OF $20/MO. FOR EACH 
MONTH REMAINING ON AGMT., $35 ACTIVATION, EQUIPMENT NON-RETURN & ADD’L FEES APPLY.

New approved residential customers only (equipment lease req’d). Reqs qual. AT&T wireless phone svc during 2nd year. Credit card req’d (except MA & PA).

Publisher's 

Dear readers,

Thank you for picking up the September edition of the 
Emerald Magazine.

Each month, it’s our pleasure to bring audiences content that 
showcases the ever-growing cannabis industry. This month, the 

Emerald goes vogue.

Like fashion, the cannabis industry is constantly evolving, 
pushing the envelope into uncharted territory. As cannabis 
moves into the mainstream market, it’s emerging as one of 

the most fashionable substances around. More celebrities and 
brands have embraced the culture, and are starting to sport 

their favorite cannabis couture. 

Style comes in many forms, and this month we go beyond 
basic wear.

For sustainable styles, look no further than the designer-wear 
at  i.O.N. (“Haute Hemp”), the Canadian-based clothing outlet, 

or “Vital Hemp,” out of Malibu, California. Both companies 
fashion eco-friendly products from materials such as hemp, 
organic cotton, and bamboo. Complete your look with the help 

of our monthly gift guide, which features fashionable, must-
have pieces.

Stay tuned for October’s “Culture” edition, where we’ll visit 
several states and countries that have high regard for the sacred 

herb.

Cheers,
Christina E. De Giovanni 

Publisher
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FOR SMALL FARMS 
AND BRANDS,  

APPAREL IS A WAY  
TO STAND OUT  

UNIQUELY.

THE MORNING SUN SHONE GOLD 
upon the meadows and hillsides of River Txai 
Farm. Echoes of small engine airplanes and 
ravens cawed overhead. Bugs hummed the 
summer buzz, flitting through the legal cannabis 
gardens. After major infrastructure remodels, 
hours of city hall and community meetings, and 
hundreds of thousands of dollars in permitting 
fees, this farm was a model of compliancy. 
California state legislators just need one more 
thing from small cannabis farmers… the shirt 
off their backs.

Senate Bill 162 (SB 162) proposes a total 
ban on advertising cannabis through the use 
of branded merchandise and apparel from all 
licensed businesses to reduce youth initiation 
and use. If passed, licensed cannabis companies 
will no longer be allowed to create or sell shirts, 
hats, stickers, or any other branded merchandise.

“Let’s get real here, cannabis never hurt 
anyone. It is not a gateway drug. It is a gateway 
to better living,” Chiah Rodriques stated. 

Rodriques and Jamie Beatty are the wife and 
husband team behind River Txai Farm and it’s 
cannabis brand, Arcanna Flowers. They also 
started Mendocino Generations aka Mendo Gen, 
a collective of about 40 other organic Northern 
California cannabis farms. Beatty and Rodriques 
have been cultivating cannabis for many years, 
and work closely with the community on both 
cannabis and non-cannabis related issues. 

An Arcanna branded hat shades Rodriques’s 
face as she tends to a row of the once-outlawed 
plants; it’s hard to believe that her hat is now 
the legal problem. “As a small brand and 
collective,” she explained, “we see the apparel 
ban as unnecessary regulation. We have come so 
far with legalization, the last thing we need to be 
worried about is if children are influenced by a 
leaf on a shirt or hat.” 

For small farms and brands, apparel and other 
forms of advertising are ways to stand out 
uniquely and support the branding companies’ 
creative work. Arcanna’s logo and marketing 
campaign was developed by Brandon Kite of the 
Mendocino group, a cannabis-focused branding 
company. Color and catchy names are used in 
their detailed strain menu to differentiate each 
strain for the consumer or patient.

“Arcanna Flowers is a unique genetics-based 
brand,” Beatty said. He is the plant breeder of the 
operation and has been using unique genetics for 
16 years. “Our niche is the discerning consumer, 
people who are looking for something special,” 
he explained. Touring the grounds, we passed 
CBD seed projects and giant, full-sun plants. 
True Berrymore, one of their signature strains, 
tests at 29 percent THC, and Beatty has back-
crossed it to stabilization with predictable 
phenotypes. They have about 14 signature 
strains with memorable names like Jedi Nights 
and Lemon Fire OG, and are also experimenting 

with high CBD strains like Ringo’s Gift from 
UV Organics, a fellow Mendo Gen farm. 

The name Arcanna is a play on the word arcana 
with one ‘n’, which is defined by Webster’s 
dictionary as the mysterious or specialized 
knowledge, language, or information accessible 
or possessed only by the initiate. A medicine 
song about arcana resonated with Beatty, and 
with an extra ‘n’ for cannabis, Arcanna was 
born.

Beatty and Rodriques are also involved with 
MAP, the Mendocino Appellations Project, 
and work closely with Flow Kana and the Flow 
Cannabis Institute, the world’s first cannabis 
campus.

“I enjoy the new freedom to talk about and 
promote cannabis, now that it is legalized,” 
Rodriques said, confessing, “everywhere I go 
now I’m wearing my brand shirt or hat, talking 
about [cannabis] all over the place. I network so 
much and it has opened up a whole new world 
of conversations.” 

Introduced in January 2017 by state Sen. Ben 
Allen (D-Santa Monica), SB 162 was approved 
in the Senate and is currently under review in the 
Assembly. Limitations on cannabis advertising, 
including branded apparel and merchandise, are 
already in place to protect children and young 
people under 21, with Proposition 64 restricting 
the sale of branded items to businesses or events 
where attendees must show proof of age, such as 
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Jamie Beatty listens to plants, and is 
not afraid to show it, pictured here in 
a shirt he created. 



in dispensaries or industry tradeshows. Private 
and third parties would be exempt from this ban, 
as SB 162 would classify it non-commercial. 
Cannabis clothes and items will still be created, 
distributed, and worn in public, just not 
promoting, benefitting, or created by any of the 
legal, compliant farms and companies. 

SB 162 draws a loose comparison of cannabis 
to tobacco and alcohol. Research is cited 
connecting an increase in teen use of tobacco 
and alcohol due to advertising through apparel 
and merchandise. However, the alcohol industry 
does not have a comprehensive ban on branded 
items, only the tobacco industry does. Congress 
and the FDA issued a rule in June 2010 
prohibiting the sale of tobacco branded items 
like hats and T-shirts. It seems non sequitur 
that the alcohol industry be permitted to create 
and sell branded merchandise, considering the 
dangers of alcohol poisoning and drunk driving. 

An LA Weekly article by Dennis Romero 
discussed the bill, and strong opposition was 
noted from the Southern California Coalition, 
the largest cannabis business trade group in Los 
Angeles. “The bill would materially hamstring 
small business owners’ ability to grow in the land 
of opportunity,” said Adam Spiker, executive 
director of the organization. “We are firmly 
against it, and will work to ensure lawmakers 
are aware of the harmful ramifications it would 
have,” he said, remarking on how ridiculous 
it is to ban small businesses from advertising, 
marketing and branding. 

With Mendo Gen, Rodriques helps farmers get 
compliant and move toward staying compliant 
in sustainable, healthy ways. “Not spending 
every last penny on compliance,” she declared, 
noting that farms will have to pay an annual $3-
10K to the state water board, for example, just 
to stay compliant. While she agrees that water 
usage and land stewardship must be considered 
and managed responsibly, large financial 
commitments such as these add even more 
struggle for small farms. 

“We came together as a collective, to promote 
ourselves and [to] promote Mendocino sungrown 
cannabis. Because we know we can survive 
better through unity,” Rodriques told me with 
the entrepreneurial, never-say-die pragmatism 
of a heritage cannabis farmer, legal or not. 

I asked her how people can help fight the 
bill and Rodriques urged, “Stand up for your 
rights! Be active! Write letters to the assembly 
members and post this issue on social media!”

To learn more about Arcanna Flowers and 
Mendocino Generations, visit ArcannaFlowers.com

To learn more about SB162, visit 
Leginfo.legislature.ca.gov
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WILLOW CREEK – $375K
±2.5 Flat acres featuring 3 cargo
containers, 4 100’ greenhouses, and
concrete slab for shop. Community
water is available. Permit applica-
tion for 5,000 sq. ft. of mixed light
and a 2,000 sq. ft. nursery on file
with the County! Adjacent ±2.5
acres also listed for $475,000.

WILLOW CREEK – $349K
±160 Acres featuring timber, views,
spring, and undeveloped flats.

LARABEE VALLEY – $995K
±50 Acres featuring a 3/2 ranch
home, pond, well, rolling meadows,
views, off grid with solar & wind
power. Cultivation app. for 25k sq
ft on file with the County.

RUTH – $749,000
±40 Acres featuring meadows, well,
and a 4/3 house.

TRINITY LAKE – $199,000
±100 Acres featuring a well, build-
ing site, and views of trinity Lake.
Owner will carry!

BAYSIDE – $269,000
±20 Acres featuring bay views, 
Redwood and Eucalyptus trees,
building site, and open grasslands.

DINSMORE – $670,000
±15 Acres featuring a 2/2 house,
guest cabin, shop, and end of the
road privacy.

ARCATA – $1,200,000
±7.6 Residentially zoned acres
within Arcata City Limits! Great
subdivision and development potential!

NEW LISTING 
WILLOW CREEK – $650K
±2.6 Acres with immaculately main-
tained 3/2 home, 4 car garage/shop,
50-foot shop, greenhouse, guest
apartment, pool, and fenced in
meadow great for grazing or agricul-
ture. Community water, septic system
and dual power drops (commercial &
residential). Cultivation app. for 5k sq
ft on file with the county.
FIELDBROOK – $320,000
±20 Acres in Fieldbrook featuring
privacy, redwoods, and structures in
disrepair.
BURNT RANCH –$2,950,000
±50 Acre property featuring a ±7 acre
lake surrounded by 3 homes, barn, RV
pad, workshop, and 3 vacation rental
units. Excellent business opportunity
with too many amenities to list! Call
today for more info!
PHILLIPSVILLE – $175,000
±5 Acres featuring building sites,
creek, and spring.
MAPLE CREEK – $589,000
This rare ±65 acre riverfront prop-
erty features open meadows, views,
creek, springs, and easy access.
NEW LISTING
SWAINS FLAT – $619,000
±5 Acre gated parcel featuring a 3/2
house, spring, well, pool, and estab-
lished gardens!
RUTH – $299,000
±50 Acres featuring flats, year round
creek, and views of Ruth Lake.

The MosT LisTings & saLes in huMboLdT CounTy
The experience, Knowledge & Professionalism to Make your dreams Come True

FEAtuRED LIStING
WILLOW CREEK – $1,200,000
±160 Acres just off Route 1. Property features large flats, meadows, power,
30’ yurt, bathhouse, green houses, water storage, spring, and a well is in
the process of being developed. Both Cow & Grouse creeks run through
the parcel providing great swimming holes. Permit application filed with
the County for 1 acre of outdoor!

DINSMORE – $850,000
±46 Acres featuring 2 houses, 
established gardens, outbuildings,
pond, spring, and swimming holes
on the Van Duzen River! Cultivation
application for 15,300 sq. ft. on file
with the County!

DINSMORE – $849,000
Private ±40 acre organic farm featur-
ing ponds, springs, established gar-
dens, 2/2 bathroom home, 2 guest
quarters, barn and other outbuild-
ings. Affidavit filed with the County
for 22,000 sq. ft. of mixed light!

MAD RIVER – $449,000
±11 Acres featuring a 3/2 home,
garage with unfished room above,
well, power, and river frontage.

PETROLIA – $299,000
3 Flat lots centrally located in
Petrolia, approx.. ±.42 acres total,
great commercial potential!

DINSMORE – $799,000
±10 Acres off HWY 36 featuring a
3/2 home, guest house, shop, well,
and expansive flat. Cultivation app.
for 6k sq ft on file with the county.

FORKS OF SALMON –$599K
±26.6 Acre versatile property fea-
turing meadows, a well, flat topog-
raphy, river frontage, and power.

RUTH – $269,000
±11.8 Acres featuring meadows,
well, PG&E, water, septic system
and more!
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ing ponds, springs, established gar-
dens, 2/2 bathroom home, 2 guest
quarters, barn and other outbuild-
ings. Affidavit filed with the County
for 22,000 sq. ft. of mixed light!

MAD RIVER – $449,000
±11 Acres featuring a 3/2 home,
garage with unfished room above,
well, power, and river frontage.

PETROLIA – $299,000
3 Flat lots centrally located in
Petrolia, approx.. ±.42 acres total,
great commercial potential!

DINSMORE – $799,000
±10 Acres off HWY 36 featuring a
3/2 home, guest house, shop, well,
and expansive flat. Cultivation app.
for 6k sq ft on file with the county.

FORKS OF SALMON –$599K
±26.6 Acre versatile property fea-
turing meadows, a well, flat topog-
raphy, river frontage, and power.

RUTH – $269,000
±11.8 Acres featuring meadows,
well, PG&E, water, septic system
and more!

0-TREG_September-2017.qxp_TREG  8/18/17  4:25 PM  Page 3
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The family bond is 
strong at Arcanna 

Flowers. Toby 
Rodriques, Chiah 

Rodriques brother, 
works closely with the 
crew and is the driver 
for their new at-home 

delivery service.



WRITER MELISSA HUTSELL  PHOTO COURTESY  ANNABIS

“THERE’S NO 
ONE SIZE 
FITS ALL 

FOR FEMALE 
CANNABIS 

USERS – 
IT’S ABOUT 
OPTIONS 

AND 
FLEXIBILITY.”

Form, Fashion, and Freedom
Oscar Wilde once said that fashion is beautiful, but useless. 

When form follows function, it’s anything but. As the designer handbag and accessory line, AnnaBis, 
demonstrates -- high-quality design can offer style and utility. 

“Women like to be organized. We like beautiful and useful things, [and] that’s what AnnaBis is all 
about,” said Jeanine Moss, the company’s founder. The lack of products available on the market for 

female consumers drove Moss to create the handbag lines. 

She’s no stranger to cannabis; she was born and raised in Venice Beach, a Southern 
California town known for its progressive, canna-friendly culture. Moss always consumed 

for enjoyment, she said, and regularly brought it along with her. When she moved to 
New York City and joined the corporate world, she had to be discrete. 

“I became the mistress of discretion,” she said.

Moss carried her stash in her handbag, which she noticed, her friends 
did also. The juxtaposition of pulling plastic bags out of designer Prada 

purses wasn’t lost on her. This, she said, was her “ah-ha” moment.

“When I needed it medicinally, I needed it [more] handy 
and convenient, and in a few different forms,” she said. 

But, there were little to no odor control or fashionable 
products on the market. 

“I just couldn’t stand it [anymore]. There 
weren’t well designed, high-quality, useful 

[handbags] for women out there at all. It 
maddened me,” she explained. So, she said, 

“Enough is enough. I’m going to make it.”

Moss got to work and created the odor-
blocking accessories. In November 2015, she launched 

AnnaBis, bridging the gap between cannabis-consumers 
and sophisticated style. 

The innovative brand has so far been featured in “The 
Washington Post,” “Buzzfeed,” “Huffington Post,” and “The Los 

Angeles Times,” amongst others. 

Their motto – “Enjoy the Journey” – follows the “realization that when 
you’re pulling baggies [out], and rushing through things, you’re not honoring what 

you’re doing. Cannabis smells good, it tastes good, it’s an enjoyable experience – just 
like smoking a cigar,” said Moss. 

We’ve got equipment for our favorite hobbies, like yoga. “Why wouldn’t you have 
something nice to honor [the importance of] cannabis in your life?” she asked. 

AnnaBis, pronounced Anna-bee, is a tongue-in-cheek pronunciation of “cannabis” in French, 
or (canna-bee) minus the “c.” It’s also an ode to the company’s commitment to discretion, and famous 

French female fashion icons, like Dorothee Bis.  

“Women are going about their daily life, going to the bank, going out to dinner, [and going to] professional 
meetings,” she noted. Bringing something with Bob Marley on it to a conference room table isn’t always suitable. 

“We’re not about having marijuana leaves on everything,” she said. 
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“I became the 
mistress of discretion.”



Trim Scene Solutions  |  1911 Barnett Court #6, Redway, CA 95560
707.923.9319 • Mon-Fri: 9-5 • Sat-Sun: 10-4 • trimscene.com

H A R V E S T  H E A D Q U A R T E R S  &  G L A S S  G A L L E R Y

We Rent Wet & Dry Trimmers, Nitrogen Sealers,  Freeze Dryers, Sasquash Rosin Presses and Dab Daddy Rosin Presses

Twister T4 
Wet & Dry Trimmer

Greenhouses (up to 24’ x 96’ x 10’)
PVC (Best Price In SoHum) 

Dep Covers  5 or 8 mil 
Cultivation covers 5, 8, 14 mil

Dep Arms • Phylos Genome Kits
Predator Bugs

Munch Machine 
Bucks 150 dry lbs./hr.

Wet & Dry Trimmers • Bucking Machines 
Twister Trim Saver Vacuum • Money Counters
Trimming Conveyor Belts • Nitrogen Sealers

Weston Bags & Sealers • Legal for Trade Scales 
Boveda Packs • Trim Supplies

Summit Short Path Kits
Rotary Evaporators • Bulk Solvents

NButane • 70/30/Custom Blend
Rosin Presses • CO2 Extractors

Closed Loop Extractors • Dry Ice
Vac Ovens • Bubble Bags

Freeze Dryers

open 7 days
a week!

born in
humboldt

Privacy and security are important. While 
Moss sees no reason to hide usage and thinks 
it’s worth celebrating, she recognizes that 
stigmas don’t die easy -- even in legalized 
states.  “[...] We are a security conscious group 
of people,” she added, “It isn’t safe for us to 
share [everything].”

“People are always going to want to be 
discrete,” Moss explained. This much is made 
clear by higher volumes of AnnaBis sales in 
legalized states. 

Bags are outfitted with interior compartments 
made for items such as vapes, pipes, lighters, 
perfume and breath mints. Alas, no more 
digging through your purse as these built-in 
features keep everything in place (even the 
scent)!   

Like all forms of art, fashion allows people to 
express themselves; these accessories are a way 
women can make statements about honoring 
their use of cannabis, said Moss. “There are 
all kinds of smoking accessories for men – like 
cigar cases and humidors – AnnaBis purses 
underscore the acceptability of cannabis in the 
new cannabis era.”

This freedom, security and style motivate 
women to carry in confidence. 

While these luxury accessories are made 
with poise and convenience in mind, the most 
practical features are their odor-blocking 
abilities. Aroma-blocking technology 
incorporates air-tight zippers, and thick resin 
films, which are inserted between the leather 
exterior and the bag’s inner jacquard lining. 
The film is commonly used in food and medical 
industries, and helps keep scents from seeping.

“We choose to conceal rather than absorb 
the smell,” Moss said, nobody wants “a stinky 
purse.” An added bonus for any designer-wear 
-- the interior lining can be cleaned easily with 
soap and water. 

Currently, there are seven different collections 
available on the company’s website. Each line 
incorporates different styles, sizes, textures 
and silhouettes.

Famous female cannabis users inspire the 
titles of individual collections. Moss said this 
honors the women who’re outspoken or who’ve 
advocated for the industry. The “Kirstin” 
collection for example, said Moss, is named 
after Kirstin Dunst who so notably stated that 
“the world would be a better place if everyone 
smoked pot;” The “Maya” collection is 
named in honor of Maya Angelou; the “RiRi” 

ABOVE
This crossbody bag easily transforms into a waistbag with the 

clip of a strap. The Lady G. is designed with a phone pocket, and 
two airtight zippered compartments (plus a third aroma-bloc 

compartment hidden inside). The versatile bag comes in three 
colors, including: snake print, black quilted and cognac whipstitch.

collection after Rihanna; “Lady G” after Lady 
GaGa; and the company’s original line, the 
“Melissa” collection, takes it’s name from 
Melissa Etheridge.  

AnnaBis’s inventory offers something 
for everyone: vegan bags, crossbody bags, 
backpacks, and cosmetic bags. Options are 
important, something Moss recognizes from 
her experience in the field of marketing and 
communications.

“There’s no one size fits all for female cannabis 
users -- it’s about options and flexibility,” she 
said. The same goes for consumption methods, 
too.

“Nobody just consumes flower anymore. 
Some people use more edibles, but still want to 
bring flower along with them. All accessories, 
no matter what you like to use, are gonna fit,” 
Moss added, “We try to make [bags] as small 
as possible to fit as much as possible.”

The design process is a science: there are 
formulas, testing and research involved with 
each piece. The foremost source of inspiration 
are customers, Moss explained, who “tell me 
exactly what they want.”

“We’re women. We know what we want,” she 
noted. 

After launching the “Melissa” line, 
“customers just loved it, but wished it had a 
wrist strap.” The company then created the 
“Maya” collection, designed with a strap and 
external phone pocket. “Our products evolve, 
we’re always consciously creating.” Both styles 
are among the company’s best sellers. 

Moss draws on her own expertise as a 
handbag connoisseur, tests different products, 
and collects empirical evidence for the design 
process. In other words, she observes women in 
real world situations (like shopping at Costco), 
then articulates this into her work. 

“I find out what [women] need, what they’re 
carrying, and how [to make] them supremely 
useful and pretty to carry,” she said. Then, 
concepts are sent to designers, who work with 
such brands as Coach, and who apply their 
knowledge of the latest trend research. 

Moss is gratified that so many recognize 
the importance of putting a different face on 
cannabis users. Not only are her customers 
destigmatizing consumption, but actively 
contributing to a changing culture with each 
purchase. The company partners with Realm 
of Caring, a nonprofit organization dedicated 
to providing resources, research and advocacy 
to cannabis patients and families. A portion of 
each sale goes directly to the organization. 

New products are in the works -- like unisex 
items and goods for men -- however, Moss 
is keeping the rest under wraps for now. She 
hinted at the future developments, and said 
“Our brand is about fashion, function, and odor 
control. We can apply that to a lot of different 
things and that’s what we are going to do.”

For more information or to get your own  
AnnaBis accessory, visit AnnaBisStyle.com

• California State Licensed Professional Security Company
• Cannabis Insurance covering all transported product
• Refrigerated Climate Controlled Vehicles to 10 degrees F
• All OMNI Operators have extensive Military/LE
     background and training
• Offices in Humboldt and San Diego County Offering
     Statewide Transportation

Contact for more information:

858.514.8895  •  omnisecuritytransport.com
PPO# 12429

Experienced, Trusted & Secure Services 
for your Cannabis Transportation Needs



We are builders.
We are Kubota.

 
 

 

 
 
  

 
SVL75-2

Rated operating capacity: 2300 lbs
Operating weight: 9039 lbs
Optional high flow hydraulic

Wide variety of attachments available 

KX057-4
Digging depth: 12’ 8.2”

Operating weight: 12,150 lbs
Optional hydraulic angle blade
Load sensing hydraulic system

Trinity Diesel, Inc.
5065 Boyd Road

Arcata, CA
707.826.8400

trinitydiesel.com
Like us on Facebook!

Load Calculations & Design

Compliance Inspections

Public Utilities &
Permit Coordination

Custom Lighting Controls

Industrial Greenhouse
Wiring Systems

CONTACT US TODAY

don@dr-electric.net

HUMBOLDT COUNTY’S
FULL SERVICE

ELECTRICAL CONTRACTOR
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WILDSEED. It’s a beautiful name. 
Some wild seeds grow into weeds, 
spread or sown by the wind. Some 
weeds grow into medicine, spread or 
sown by knowledge, networks, and 
aid. Social justice is a major part of 
Wildseed Oil Company, whose two 
main goals are making high-quality, 
terpene-rich extracts, and supporting 
social justice groups focused on ending 
mass incarceration.

Wildseed sprouted early in 2015, and 
was co-founded and owned by Erez 
Gudes and Tim Metz. “At Wildseed, 
we believe in reparations,” Gudes 
explained, busily preparing for their 
official launch this fall. By donating 20 
percent of net profits, Wildseed’s goal 
is to support organizations and leaders 
who have been negatively impacted by 
the War on Drugs. They hope to see the 
emergence of a cannabis reparations 
movement from within the industry, 
and invite anyone interested in working 
together on this to contact them. 

“As this new, legal cannabis industry 
explodes, it’s mostly white men poised 
to make tens of billions of dollars for 
selling marijuana, while people of color 
are still very disproportionately targeted 
for incarceration for doing the same 

thing,” Gudes added, “the racialized 
drug war has devastated communities 
of color. We want to steer resources to 
those working to combat that imbalance 
and undo some of the harm of the drug 
war.”

While Wildseed estimates they are 
about a year from recouping investments 
and being able to donate profits, they 
are well on the way. Their advisory 
board will help direct funding, and the 
company plans to work with social 
justice foundations to administer the 
funds. According to Gudes, they will 
focus on funding people of color and 
grassroots groups lead by formerly 
incarcerated people. 

“Legalization has both encumbered 
us with unfathomable complications, 
as well as offered us incredible 
opportunities.” 

Going back to the plant is a natural 
solution, so Wildseed began by 
producing cannabis extracts sourced 
in Northern California. “We have an 
amazing network of farmers that provide 
material. As we scale up… we prioritize 
farmers who have organic practices and 
who are responsible with their water 
use, as the salmon populations and the 
health of our watersheds is a big deal to 
us at Wildseed,” Gudes said, describing 
their company and community. They are 
activists, community organizers, and 
farmers who have called Garberville, 
California home for over 25 years. 

Here in Humboldt County, the cannabis 
cultivation reputation demands high 
quality. Wildseed is a fully permitted 
company, and wants to remain small-
to-medium in size. That way, they can 
stick to making high-end vape oils. 
Gudes explained that Wildseed uses 
supercritical carbon dioxide (CO2) 
to extract their cannabis oil, and no 
additives of any kind are ever used. 

“Supercritical CO2 Extraction,” by 
Prof. Jeff Sczechowski, Leslie Harrison, 

Tracie Mustain, and Bryan Williams at 
Cal Poly, San Luis Obispo, describes 
CO2 as a non-toxic supercritical 
fluid (SCF), whose non-combustible 
properties make it environmentally 
friendly. The article notes that the food 
and beverage industry was the first 
to use supercritical CO2 extraction 
in a commercial way, with European 
companies extracting caffeine from 
coffee beans using SCF-CO2 in the 
1970s. Brewers also used this method 
to extract flavorful oils from hops.  
 Tested by SC Labs, the THC content 
in Wildseed’s vapes ranges from 65-
75 percent, and 8-10 percent terpene 
content. My Purple Kush cartridge is 68 
percent THC and 9.25 percent terpene. 
The vapor is very clean and light, with 
no aftertaste of solvent or chemicals, 
which is refreshing. Perhaps it is 
because the terpenes, the flavor oils, are 
preserved due to Wildseed’s extraction 
methods. Even the color of the oil is a 
clear, light blonde like pale gold.

“We isolate the terpenes in their pure 
form early in the process and add them 
back into the final, polished vape oil. 
This prevents a lot of terpene loss that 
can be experienced when processing 
vape oil,” Gudes described. Due to the 
terpene-rich oils, they do not have to cut 
the oil with any diluent. “We’ve been 
getting an amazing amount of feedback. 
People say it’s the tastiest vape oil 
they’ve tried,” he said. 

After trying both the Purple Kush 
and their CBD 1:1 cartridges, I was 
impressed with the quality and flavor. 
The CBD delivered a sustainable effect. 

The vape oil not only looks and tastes 
clean, it has a flavor that is reminiscent 
of its once flower-form. Also, a 
company taking action toward cannabis 
reparations by using cannabis profits is 
positive and proactive. I’ll vape to that.

To join Wildseed in sowing justice,  
go to WildSeedOil.com

Wildseed Oil Company
Sowing Social Justice with Terpene-Rich Cannabis Oil
WRITER SHANNON PERKINS

PHOTOS COURTESY WILDSEED



Clothing
Hempsational 
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WRITER ASHLEY PRIEST

Cannabis, in all of its forms 
stands to offer the world and its 
inhabitants prosperity. It offers 
one of the highest concentrations 
of essential omegas, providing 
perks not only to mother Earth but 
also to her inhabitants. The best part 
about hemp is that it requires little to no 
pesticides, and very minimal water usage 
to be grown to maturity.

“Unlike cotton or flax (which are estimated to 
consume 50 percent of all pesticides) growing 
hemp does not require pesticides or herbicides.” 
– National Hemp Association

“The cotton plant needs about 50 percent more wa-
ter per season than hemp, which can grow with little 
irrigation.” – Slate.com

Another one of the benefits it offers is the op-
tion to produce more environmentally friendly 
and safer clothing in comparison to traditional 
fabrics such as cotton, polyester, or rayon to 
name a few. Hemp was utilized as a prima-
ry textile for many years before it became 
criminalized alongside its psychoactive 
cousin.

Thanks to rising global awareness, 
hemp is making a comeback! Today, 
you can find dozens of different 
manufacturers and distributors 
of hemp-based clothing. One of 
those, however, has a mission to 
not only clothe the world in hemp, 
but to educate the world through 
their fashion line. The Cannabis 
Activist Clothing (CAC) fashion 
line is designed to spark conversa-
tion and to educate others through 
hemp facts and quotes printed on 
their T-shirts.

CAC was founded in 2016 and 
aims to help cannabis activists 
be heard without saying a word. I 
had the pleasure of speaking with 

the founder of CAC, Dustin Kay, back 
when it all started last year. In Novem-
ber of 2016, CAC launched a Kickstart-
er crowdfunding campaign but unfortu-
nately was only able to raise $33,000 of 
the $100,000 goal. Being that they did not 
reach their goal, the campaign received 
no actual funding. This process, however, 
allowed CAC to gain “many new contacts 
in the industry and much-needed exposure 
in the market,” according to Dustin.

Since the campaign, CAC amped up their 
resources and revamped their website as 
well as introduced some new items includ-
ing hemp crop tops for women, a universal 
hemp hat line, mugs and mouse pads. In the 
fourth quarter of 2017, they plan to launch 
another crowdfunding campaign to raise the 
capital needed to bring to market a new line 
of men and women’s hemp designs, which will 
include hats, bags, and belts. They also hope to 
bring more skirt, shirt, and hoodie designs to 
their catalog within the coming months.

Despite the lack of funding and the setbacks, 
CAC is here to stay. Dustin said that CAC faced 
many hurdles including high manufacturing 
minimums, and lack of resources. However, this 
hasn’t deterred them from their mission. As Dustin 
stated, “we believe in the message, we believe in 
our style and most importantly, we believe in our 
product which is high-quality hemp!”

When I asked Dustin to tell me in his own words 
why consumers should support CAC, he said “The 
Cannabis Activist Clothing line gives you the fash-
ionable ability to support hemp not only by buy-
ing and wearing quality hemp clothing, but also by 
spreading the awareness of cannabis/hemp in com-
fort and style,” he added. “ [CAC] is quality hemp 
designed for cannabis supporters to Be Heard 
Without Saying a Word.”

All Cannabis Activist Clothing apparel is 
printed on a blend of 55 percent hemp and 45 
percent organic cotton cut and sewn here in 
the United States. Products in their line in-
clude hoodies, skirts, T-shirts, tanks, sun-
dresses and other assorted hemp clothing. 
CAC offers apparel options for both the 
reserved and outspoken activists. Every 
product from the company represents 
cannabis in a hempsational and classy 
manner. 

Learn more and check out their 
product line at CannabisActivist.com

Be Heard Without 
Saying A Word
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Jetty Extracts' Shelter From The Storm Project and 
Natures Remedy Collective’s Care Program           

provides cancer patients clean and safe medicinal 
cannabis at no cost to the patient.

The Shelter Project

www.JettyExtracts.com
www.NaturesRemedyCollective.com

ONE FOR YOU,
ONE FOR CANCER
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humboldtmjco.com

QUALITY, CONSISTENCY, AND FLAVOR
Premium shatter available at select California dispensaries including:

• PharmSquad - Orange County, CA

• HTP Group - Vallejo, CA

• Sonoma Patient Group - Santa Rosa, CA

• HPRC - Arcata, CA

humboldtmarijuanaco



POT TALK WITH PETE 
POWLOVICH

On Point Farms

ON POINT FARMS takes its name from an 
expression commonly used to describe the 
products created by its owner, Rob Schultz. 

Located along the picturesque California 
Highway 299 in central Humboldt County, 
On Point Farms focuses on providing high 
quality medical cannabis products that 
work with the needs of the public, without 
compromising yield or quality. 

Rob was first introduced to cannabis 
cultivation after he moved to Oregon from 
Southern California in the 90s. He then 
made his way to Humboldt County where 
he set up his first grow house, he laughed, 
“[there were] extension cords everywhere.”

With the help of friends, he was able to 
extend his indoor growing abilities. “It’s 
not just growing a plant,” he said, “from 
electrical to ventilation, if you don’t know 
these things you’re not going to grow a pot 
plant well.”

Although indoor remains his preferred 
method of cultivation today, On Point Farms 
does not just focus on indoor cultivation. 
Rob himself has been growing outdoors 
for the past seven years and “it’s been quite 
the learning curve” he quipped. He relies 
on predatory bugs to help control pests 
and by avoiding spraying it has made a 
huge difference in quality, he told me. He 
continues to learn new things, something 
that has motivated Rob since the beginning.

This year, On Point Farms began working 
with the Humboldt Seed Organization to 
create strains such as Lemon Garlic OG, 
Chocolate Mint OG, and Raspberry Diesel. 

Remaining on the cutting edge is something 
Rob tells me is important to On Point Farms. 
While they create new strains, they continue 
to grow well-known strains that yield high 
THC levels such as Blue Dream.

On Point Farms was kind enough to 
provide me with two samples of their latest 
indoor harvest, Sour Tangie and Girl Scout 
Cookies for review. The buds were large in 
size and both had beautiful trim jobs. Rob 
also shared some indoor 707 Headband and 
Diablo OG from his private headstash. 

™

WWW.THERADEXPO.COM
425-656-3621

Retail & Dispensary Expo
Oregon Convention Center
January 17-18, 2018

If you only attend one cannabis trade show in 2018, make it the 
RAD (Retail And Dispensary) Expo in Portland on January 17-18.

The only national trade show 100% for retailers and their suppliers

Qualified attendees are admitted free (store owners, buyers, employees and future   
 retail store owners)

250+ vendor booths will target retailers’ needs

A dedicated “Farmers Market” for Northwest cultivators to have booths

Convenient location at the Oregon Convention Center: A large, modern venue close   
 to the airport, I-5, hotels and ample parking

Produced by Marijuana Venture: The nation’s largest and most widely distributed   
 business publication for the legal cannabis industry

If you’re like most retailers, traditional cannabis expos and shows 
cost too much to attend, and have little for the retail/dispensary 
side of the business. The RAD Expo changes all that. This is a 
show for retailers and their suppliers and vendors. REGISTER 

TODAY!
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SOUR TANGIE



The best walk-in tub just got better with breakthrough technology! Presenting the all new Safe Step 
Walk-In Tub featuring MicroSoothe.® An air system so revolutionary, it oxygenates, softens and 
exfoliates skin, turning your bath into a spa-like experience. Constructed and built right here in America for 
safety and durability from the ground up, and with more standard 
features than any other tub.
✓ Heated seat providing warmth from beginning to end
✓  Carefully engineered hydro-massage jets strategically placed to 

target sore muscles and joints
✓  High-quality tub complete with a comprehensive lifetime 

warranty on the entire tub
✓  Top-of-the-line installation and service, all included at one low, 

affordable price
You’ll agree – there just isn’t a better, more affordable walk-in 
tub on the market. 

1-888-315-0334

M
AD

E IN THE U.S.A.

WITH PRIDE

Financing available 
with approved credit

Call today and receive exclusive savings of up to

$1500 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-888-315-0334

For your FREE information kit 
and DVD, and our Senior 

Discounts, Call Today Toll-Free

      NORTH AMERICA’S 

#1 SellingWalk-In Tub

CSLB 983603  F13000002885  13HV08744300

      NORTH AMERICA’S 

1 SellingWalk-In Tub

     Advanced Air System– 

Introducing MicroSoothe!

Girl Scout Cookies is a strain with various 
phenotypes. “This is the old GSC, because 
when it’s grown right it turns purple,” Rob 
told me. A cross between OG Kush x Durban 
Poison, the bud is chunky and displays colors 
of sage, pear, emerald and basil. With bronze 
hairs all over, the bud is frosted in small, 
translucent trichomes that glimmer in the light.

As I break the flower up, the smell draws me 
in and a strong yet sweet gasoline note wafts 
out. With no shortage of scents, notes of pine, 
lemon, basil, and black pepper pop out at me. 
Because of the way it grows and its trichome 
structure, Rob tells me how this reminds him of 
the strain Snow Cap, which he says used to be 
one of the staples in Humboldt County.

While honeydew melon, lime and lemon are 
the initial flavors when I light up a joint, the 
taste developed into more herbal and earthy 
notes of cedar, rosemary and sage. With a 
smooth mouthfeel, rosemary and mint leave a 
pleasantly tingling sensation on the exhale. 

The effects are subtle at first. I’m happy and 
relaxed, a creative motivation starts to take 
a hold and next thing I know, there’s music 
playing and I’ve started household projects. 
Feeling good, I am motivated enough to want 
to light another one and keep the good times 
rolling.

SOUR TANGIE

A cross of East Coast Sour Diesel x Tangie, there 
are two phenotypes of Sour Tangie. One leans 
towards Tangie and the other leans towards Sour 
Diesel. Being a grower of Sour Diesel over the 
years, Rob tells me that this particular cut exhibits 
more Tangie characteristics, and it wasn’t as lanky 
as Sour Diesel.

I am in awe of the large calyxes that reach 
out toward me like arms. The flower has a 
predominantly pear green glow, complimented 
with a slight pink hue as it glistens in the sun. 
As apricot colored hairs pop out all over, there 
is a thick covering of white and amber-colored 
trichomes.

Its aromatics are on the moderate side. I 
immediately get a sour, but invitingly juicy 
tangerine smell. A sour, skunky note right on 
its tail, there is the slightest hint of Diesel in the 
background. It’s more candy-like than citrus, 
but I sense some lemongrass and a faint sniff of 
honeydew melon. I can’t wait to spark up.

With a strong, citrus kick on the inhale, 
juicy tangerine flows onto my palate, leaving 
my mouth watering.   I also get the rind of 
honeydew melon, fresh grass, and cocoa 
powder. Passing the joint around with some 
friends, we all experience an uplifting, energetic 
high with a dose of focus and motivation. 

You can find On Point Farms online at 
OnPointFarms.org, on Instagram @on_point_farms 

and by email at on.pt.farms@gmail.com. 

You can also find On Point Farms products at 
Humboldt Patient Resource Center in Arcata, 

California and through Compassionate Choice  
delivery service based in Eureka, California.
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One of the most exciting new products to hit the floor at the Portland-based 2017 Indo Expo 
in August was 710 Oil’s Ready Mix Kit. The kit will very simply allow home users to turn 
any concentrate -- from the most brittle shatter to the powdery and sticky BHO, essential oils 
and other resins --  into a vapable liquid that you can inject right into a cartridge or onto a coil.

The product is a potential game changer. The Michigan-based company’s kit promises to 
give use to every stray scrap of wax and drop of concentrate that didn’t find it’s way into a 
bowl, and possibly launch a new wave of craft home-brewing in the vape-cartridge market.

The kit allows users to have the ability to home- customize vape cartridges. In other words, 
it will theoretically allow many of us to cross over from the casual user to an aficionado 
without investing $25,000 in some piece of machinery. 

Basically, any concentrate can be added and dissolved in the Ready Mix solution. It’s then 
heated and injected right into a 510 compatible cartridge. Screw in the battery, and start 
puffing away.

The kit, which wholesales for $25, is elegantly packaged and contains seemingly everything 
needed in one little box. It comes with a bottle of the Ready Mix solution, which is chiefly 
propylene glycol (not to be confused with polyethylene glycol, the version thought to be less 
safe for inhaling), emulsifier and flavoring, as well as a syringe, a steel mixing tool, a tiny 
glass dish, a battery and an empty cartridge.

At the 710 Oil booth at the expo, staff demonstrated their kits with a little hotplate, right in 
front of a semi-stunned crowd. Attendees were restricted from sampling, so I got a kit and 
took it home to hopefully blast off into the brave new world of home cartridge-crafting.

Creating the Mix
Creating the solution is as easy as pie, and a pretty forgiving process. Instructions 

include heating a bit of the Ready Mix (up to a 3ml glycol to 1g or less of concentrate is 
recommended), then adding your concentrate in -- wax, essential oil, etc.  Mix it up until it’s 
evenly distributed; suck it up through the syringe, and inject it into the cartridge.  The whole 
process took about four minutes from start-to-finish and was surprisingly clean and easy.

The finished product is just as seamless as mixing the solution. I used a gram of Hush shatter 
with a deep brown hue, and after mixing, got a nice even liquid with a clean finish. 

Here’s a key pro-tip for using the solution: 3ml looks like nothing in the syringe, and it 
might be tempting to squirt a bit more in to ensure you get a nice clean liquid. I’m not saying I 
did that or anything… cough, cough… but while it won’t ruin anything, you’ll certainly taste 
more of the glycol and less of the oil than you want. Trust the instructions. I would even start 
with only 2ml and work your way up.  The key is the hot glycol makes the concentrate warm 
up and thin; once mixed, it doesn’t re-solidify.  So don’t worry about there not being too much 
liquid in the little glass bowl.

Hitting a Homebrewed Cartridge
After hitting the cartridges, I felt… a little underwhelmed. It just didn’t hit that hard, in the 

sense that it didn’t come with that tell-tale kick in the chest you get from inhaling something 
with a high THC content. But here’s where things get sticky for the home-cartridge crafter; 
the Ready Mix doesn’t have any THC in it, and you have to add anywhere from 100-300 
percent of the total liquid volume to create a vapable juice.

So, at minimum, the THC content is going to be cut in half by mixing it with the 710 Ready 
Mix. This isn’t by any stretch a deal breaker, as the 710 Oil kit is undoubtedly a very cool 
and fascinating entry in the craft market.This kit might be better suited for those who want 
a more session-vaping experience that they can tug on all day without finding themselves 
unable to function. 

This dilution is of course not the fault of the kit, though. Getting monster hits with lots of 
THC isn’t everything. However, as far as flavoring concentrates -- or mixing your liquid with 
nicotine E-juice for serious vaping activities -- this kit is rather groundbreaking. 

The ease and convenience of the kit, whose cartridge is an elegant, tall glass and metal rig, 
is hard not to get at least a little excited about. 

When Can I Get Mine?
It’s difficult to say when customers can see the 710 Oil Ready Mix kit in local dispensaries. 

The Michigan-based company has a great product on its hands with a lot of potential, but 
lacks a wide distribution chain. As soon as the 710 Oil Ready Mix kits hit shelves grab one, 
and see if you’re ready to become a cartridge crafter yourself.

710 Oil Ready Mix Kit
   THE START OF HOME BREWED 
   CRAFT CARTRIDGES
    
     STORY & PHOTO  

       ART COSGROVE
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DAB DADDY
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Humboldt Made

dabdaddy707

humboldtdabdaddy

Shop online or look for a 
retailer near you!



Available to provide Whole Plant Rosin  
& Infused Oil for your product needs:

• All natural

• Solvent-free process

• Triple tested

• Award-winning

• Licensed

• Compliant

Papa & Barkley is a science focused creator of highly effective medical cannabis 

wellness products. We are a licensed manufacturer of solvent-free, all natural 

oils and cannabis rosin used to create award winning topicals, tinctures and 

transdermal patches.

P&B also produces for its B2B wholesale line, high quality, solvent-free oil and 

rosin to partner with companies seeking pure cannabinoids for infusion into 

edibles and other wellness products.

We’re looking for 
product partners!

Contact us at sales@papaandbarkley.com Eureka, CA  |  papaandbarkley.com
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Grow with us.

A Latinx Medical Cannabis brand on a quest to share the gifts of nature.  —  DALATABAY.COM

on Alcalay founded Vital Hemp in 2003 
with the ambitious goal of saving the world. 
Well maybe not quite that lofty a goal, but 
he certainly had his eyes set on a cause 
beyond fashion.

“My dad told me to stop worrying so 
much about what you want to do with 

your life, and think about what the world needs, and how 
you can best fulfill those needs,” says Alcalay of finding his 
path. He originally interpreted that advice into thinking the 
world needed more “critical thinkers,” as he puts it. So, he 
earned his master’s and Ph.D. in English and taught film and 
literature at the American Film Institute (AFI), UC Berkeley 
and other universities, for more than 10 years.

Eventually he realized that what the world needed from him 
was to become “a warrior for the environment,” he added, 
“This was back in 2002, when I was still lecturing in film 
history.” It was that year that he bought his first hemp shirt on 
a trip to San Luis Obispo, California. 

He fell in love with that shirt, and one day, while visiting the 
hemp clothing shop he frequented in Venice Beach, he said 
that he wanted to “share the clothing with the world.”

A week later, Alcalay got a surprise phone call from the 
shop owner asking him if he wanted to get into the business. 
He accepted. 

Alcalay has gone with the ebb and flow of the industry: 
he rose from a booth-operator, who imported clothing from 
China to resell at festivals, to manufacturing his own pieces. 
He continues to grow hs business through his online store and 
brick and mortar location in Santa Monica.

Vital Hemp’s small inventory has expanded to provide a full 
selection of men’s and women’s clothing in a variety of styles 
and colors. Accessories such as scarves, hats and bags, are 
also available and made from hemp. 

Vital Hemp also offers branded merchandise to those 
looking to have promotional gear or their logo on hemp 
products.

The product line includes some of the more traditional, 
loose, “crunchy,” looks that hippies and hikers have loved 
for decades. Collections also have more modern, upscale and 
urban looks. Vital Hemp has selections for almost anyone, 
including a button-down shirt for men that is reminiscent of 
the vintage pieces out of the J. Peterman catalogue. More 
than the style, it’s the feel of the clothes that create return 
customers and devotees. Indeed Vital Hemp’s site and several 

VITAL

HEMP

R

Fashions that Preserve the Planet

“[Hemp] lets the skin breathe, and it’s naturally anti-microbial, because 
it doesn’t absorb moisture like cotton and other fabrics do, which helps to 
regulate body temperature.”

others on the web that aggregate such reviews are popping 
with the types of lengthy, detailed praise that one usually sees 
reserved for a car or a camera. 

In addition to the quality of the fashions he has to offer, 
Alcalay touts the seemingly endless benefits of hemp itself 
-- from its look and feel, to the science of why it’s superior 
to cotton.

“It lets the skin breathe, and it’s naturally anti-microbial, 
because it doesn’t absorb moisture like cotton and other 
fabrics do, which helps to regulate body temperature,” says 
Alcalay. He noted that Vital Hemp’s base layers are good for 
hiking in the tropics, or go well under a jacket while skiing. 

He also described the material’s environmental benefits, 
“[…] hemp cools the globe too; for every ton of hemp we 
harvest, it sequesters 1.62 tons of carbon dioxide. It’s an 
extremely carbon-negative crop.” Hemp is a voracious 
consumer of CO2. “It’s more effective than many trees,” says 
Alcalay.

Since the 2010 opening of Vital Hemp’s flagship store, the 
company has grown to compete with titans like Patagonia. 
But, Alcalay still persists in offering clothes he believes can 
help change the world. 

The store also sells CBD products and other accessories not 
found on their website, but are linked to the company’s social 
mission. “My goal has always been to produce garments that 
are grown and sewn in the USA, and we’re getting closer 
to that,” he says, with a note of exhaustion in his tone from 
years of working in the dog-eat-dog retail world. While Vital 
Hemp is an industry stalwart, it’s a tough business to stay 
profitable in, especially if you don’t want to sacrifice ethics 
for the bottom line.

Though it’s harder than ever to make a profit, Alcalay sees 
the industry as having enormous potential, due largely to the 
fact that increasing wages in China are sending production 
back to the U.S. “Yoga studios are interested in it, natural 
markets are interested in it, anyone who’s interested in a more 
natural lifestyle is into it.“ 

Until that industry takeover, Vital Hemp will continue to 
slog it out with the other clothiers and try to improve the 
world one shirt at a time.

You can purchase Vital Hemp clothing online at VitalHemp.com 
or at their store at 2305 Main St. in Santa Monica, California.
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 Representing for Humboldt Originals

SO HUM

ROYAL
Champions of Quality and Community in Cannabis

Interlocking Families for a Better Future

sohumroyalcannabis.com

A Conference 
To Celebrate

Women’s Health and the Future of Cannabis

A celebration can take on many forms: a raucous party, a formal affair, a 
casual get-together. The Celebrate Women of Cannabis conference took a 
novel approach by respecting and addressing the real needs and questions 
women have about using cannabis to heal.

Hundreds of people gathered at the Arcata Community Center in Arcata, 
California for the conference, a welcome refuge from the wildfire ash 
lingering in the air outside. UpNorth Distribution and Humboldt Patient 
Resource Center brought together a full day of speakers to lead women-

centric discussions on the state of the industry, women’s power in the 
medical market, and pending policies that producers face. Attendees were 
also able to meet face-to-face with female business owners, including local 
farmers, employment agencies, and edible producers. 

Humboldt Leaders on Community

Three women who serve vital, though different, roles in Humboldt County 
led the first panel discussion. Chrystal Ortiz, a second-generation cannabis 

W R I T E R  A L L ISON E DR I NGTON   PHOTOGR A PH Y NAOM I AT K I NSON

“Compassion  
[is rooted in] this 

movement. It moved 
from compassion into 
social justice and all 

of us recognizing and 
realizing the War on 

Drugs, and the  
impact it was having 

on marginalized  
communities.”

-Chrystal Ortiz

To watch the full versions of  each talk 
and panel, visit Green Flower Media at 

Facebook.com/greenflowermedia

farmer and director of operations 
for True Humboldt, began with a 
reminder of cannabis’s history in 
the Emerald Triangle. 

That history of growing has 
shifted through the decades, 
from the back-to-the-land 
movement that drew many to 
the rural mountains of Northern 
California, to compassionate 
causes driven by medical 
cannabis. 

“Compassion [is rooted in] 
this movement. It moved from 
compassion into social justice 
and all of us recognizing and 
realizing the War on Drugs, 
and the impact it was having 
on marginalized communities,” 
Ortiz said. For this reason, 
she recommended cannabis 
businesses consider the 
B-corporation option; this puts 
profits back into the company, 
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Moxie Meds and a passionate 
cannabinoid and terpene expert. 
She gleefully described her 
favorite cannabinoids and terpenes 
and how they can aid women’s 
health. 

Cannabis helped her reduce 
her endometriosis symptoms, 
a chronic condition that affects 
more than 6.3 million females 
in the U.S., according to the 
Endometriosis Association. 
After successful treatment with 
the use of CBD tinctures, Peters 
said medical experts were still 
unwilling to consider cannabis as 
an option. Peters implored that this 
must change.

“Push back at your physicians!” 
Peters said. “We feel a lot of 
fear addressing this with our 
physicians, but they should feel 
fear for not knowing this. It’s time 
to talk about it and flip the script, 
so it’s other people who feel like 
they need to learn.”

Peters, who works with patients 
ages four to 97, said she faces many 

misconceptions about cannabis, 
especially CBD-only products. 
CBD often works best in tandem 
with other cannabinoids and 
terpenes, though she suggests 
new patients who are nervous 
about THC and “getting high” 
start with a tincture with a ratio 
of 20:1 CBD to THC, then slowly 
move up.

Regulations On the Rise

Female farmers had plenty to 
take in at the conference. Emily 
Richardson from CW Analytical 
reviewed the proposed testing 
standards, cleared up common 
misconceptions about testing 
results and costs, and shared 
several tips on preventing 
contamination. 

The evening ended with a panel 
featuring cannabis compliance 

Chris 
Carroll
(707) 499-1222

Established in 1998

Water Rights Registrations

CDFW Stream Diversion Permits

3 Acre Conversions

Water Board Waste Discharge 
Permits for Marijuana Cultivation
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rather than into the pockets of 
shareholders. 

Fellow panelist, Kristin Nevedal, 
shared stories of her involvement 
in the fight for medicinal cannabis. 
She remains an activist, and 
works as director for Americans 
for Safe Access and is also chair 
of the International Cannabis 
Farmers Association. Her greatest 
concern, she said, is preserving 
access for patients, particularly 
those who need high potency 
products to combat conditions 
like cancer and epilepsy.

“We’re facing two battles: to 
preserve legalization and to also 
make sure patients don’t get lost 
in this shuffle moving forward,” 
Nevedal said. Cannabis policy is 
developing differently in every 
state as the momentum builds, but 
she noted that access is sometimes 
limited or non-existent in states 
with narrow medical cannabis 
laws. 

Joining Nevedal and Ortiz on the 
Humboldt panel was Dr. Pepper 
Hernandez, a cannabis therapy 
consultant with a Doctorate 
in Classical Naturopathy 
and Traditional Naturopathy. 
Hernandez said she’s witnessed 
firsthand the fear that doctors and 
nurses have in regards to cannabis 
and the culture of silence it 
creates. 

After discovering that juicing 
and CBD dosing could help her 
with conditions in her own life, 
Hernandez said she discovered 
just how difficult it is for patients 

to find consistent products. This 
presents an opportunity for 
farmers, she said, who stand to 
benefit from growing specific 
strains with medical benefits, not 
just those that are easy to sell at  
premium prices.  

“What we’re going to be able to 
find is the most potent medicine 
for that person, they will be able 
to heal themselves in a powerful 
way and it will go quickly. We 
will see a huge shift,” Hernandez 
said. “[Cannabis is going to give] 
our life back to us and our health 
back to us and that, ultimately, is 
freedom.”

Women Focused Research and 
Wellness

That idea of “giving our health 
back to us” was precisely what 
Dr. Jessica Knox explored further 
during her hour on stage. She is 
a preventive medicine physician 
and co-founder of the American 
Cannabinoid Clinics. Knox 
walked the attentive audience 
through facts and figure, such as:

- One in ten adults has chronic 
pain

- One in five adults expresses 
mental illness in a given year
- One in three has high blood 

pressure, insomnia, pre-diabetes
“Conventional medicine is 

great for acute care for extreme 
medical conditions. Once patients 
are stabilized, we aren’t great at 
keeping people healthy,” Knox 
said of the medical industry. 
The big numbers came here:

- Women drive 70-80 percent of 
the consumer market
- Women in the U.S. make 80 
percent of medical decisions

“What does that all add up to? 
Women are bosses. We are poised 
to be powerful in the cannabis 
industry,” Knox said. Though 
they’re often making medical 
decisions for their family, surveys 
showed women often don’t feel 
confident in these decisions and 
don’t know where to find accurate 

information, she said. Especially 
about cannabis. To help bridge 
that gap, Knox reviewed different 
kinds of pain the body experiences 
and the types of cannabinoids 
and terpenes that typically target 
them.

Another speaker explored the 
diseases and conditions that 
disproportionately affect women, 
including uterine/ovarian cysts 
and polycystic ovary syndrome. 
Jessica Peters is the founder of 

lawyer, Kimberly R. Simms, 
and Amanda R. Conley, who 
specializes in intellectual property 
law as it applies to the cannabis 
industry. The discussion explored 
challenges and opportunities 
cannabis businesses face in the 
changing legal landscape. 

Recognizing the medicinal value, 
alongside practical information, 
for women in the industry is what 
made this conference a celebration. 
These females aren’t just offering a 
pat on the back during the transition 
period, they’re providing actual 
women-focused information and 
advice so they can lift themselves 
up, and in turn, their communities. 
Now that’s a celebration.

Sources

One in ten adults suffers from chronic pain, according to a 

2012 National Health Interview Survey.

One in five adults expresses mental illness in a given year, 

reports the National Survey on Drug Use and Health.

According to multiple sources, including “Women Want 

More,” a book by Michael J. Silverstein and Kate Sayre,  

women drive 70-80 percent of consumer spending.

Women in the U.S. make 80 percent of medical decisions in 

their families, reports the U.S. Department of Labor.
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The wait is almost over! “Mary Jane: A 
Musical Potumentary” is soon to be released 

for general distribution!

Looking for fashion inspiration? If your tastes 
turn toward the outrageous, look no further 
than the Humboldt made film, “Mary Jane: 
A Musical Potumentary.” You’ll have lots of 
alternatives to choose from – classic hippie, 
corporate button-down, heavy metal, reggae-
flavored, Earth Mama, even Bollywood style. 
The fabulous costumes express a wide variety 
of cultures; audience members have been 
encouraged to show up to screenings decked 
out in their favorite attire. However, aside from 
its world premiere at the Eureka Theater in 
Eureka, California on June10, 2016, you’d have 
had a hard time doing that. The film has been 
hard to find. 

The soundtrack release party was held at 
Richard’s Goat Tavern and Tea Room in Arcata 
in February 2015. There were short runs of the 
film at various Northern California locations in 
2016, the Carlo Theater in Blue Lake, the Minor 
Theater in Arcata, the Hempfest in Garberville 
and the film was awarded Best Musical at the 
Oregon Independent Film Festival last year. 
And early this year, there was a flurry of 
activity at Dell’Arte in Blue Lake and environs, 
keeping the film in the public eye. According 
to Artistic Director, Michael Fields, our wait 
is almost over. The eagerly-awaited general 
release is about to happen.

“Mary Jane: A Musical Potumentary” is the 
latest iteration of the famed Dell’Arte stage 
production, “Mary Jane: The Musical,” first 
staged during the Mad River Festival in 2011 
and reinterpreted twice since. Documentary 
filmmaker, John Howarth, saw that first 

production and, according to Dell’Arte Artistic 
Director Michael Fields, promptly offered to 
make a film version. John is also the director of 
another heartfelt local documentary, a profile 
of Ferndale, California artist Jack Mays called 
“One More Line.”

The Dell’Arte International School of 
Physical Theatre in tiny Blue Lake, California 
is a world-renowned cultural resource in 
Humboldt County. In a June 2011 article about 
Dell’Arte in the online magazine SFGATE, 
writer Christine Delsol called the Dell’Arte 
School “wonderfully wacky yet strangely sage” 
and claims it as the training ground for “one 
third of Cirque du Soleil’s touring company 
members.” 

Michael Fields has been affiliated with 
Dell’Arte in Blue Lake almost since its 

inception. He began in 1976 as an actor in 
their College of the Redwoods summer stock 
ensemble, and has long been involved in their 
evolution of the innovative “theatre of place,” 
focused on creating “plays about and for the 
community where you live,” as the Dell’Arte 
website puts it. Michael appeared in their 
very first production, “Korbel,” a staged soap 
opera which evolved over the years through six 
episodes about one town.

“Mary Jane: A Musical Potumentary” 
is, perhaps, the ultimate theatre of place 
production. The play’s ambitious aim, as 
Michael Fields put it, was to give musical 
voice to “all sides of the marijuana industry” 
in Humboldt County as California approaches 
legalization. He explained that the original 
idea for the play did not have one coherent 
viewpoint, so Dell’Arte invited 14 local writers, 
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including several Humboldt State University 
faculty members, to submit vignettes 
expressing many opinions about cannabis 
legalization. Michael suggested that the wide 
array of viewpoints expressed in the film can 
“help people make their own decisions.“

The story revolves around one 60s era 
back-to-the-land hippie, who finds economic 
stability and a cultural home growing 
Humboldt’s most famous crop. She raises 
her son in that hothouse (in more ways that 
one) environment. With legalization on the 
horizon, both her neighbors and strangers 
alike find they have great interest in the 
possibilities for the future of cannabis in this 
rural county. The show has lavish musical 
numbers to express many of these points of 
view. Hippies, rasta wanna-bes, and Earth 
Mamas extol the healing, peaceful side of 

Cannabis Culture 
Takes Center 

Stage

Mary Jane, Where Are you?

W R I T E R  MOL LY C AT E

(ABOVE) PHOTO BY CAROL ESCOBAR
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ADVERTISEMENT 

the herb. The Bollywood setup tells of the 
long history of human-cannabis interaction. Ed 
Asner graces the film as head of a corporate 
team nearly drooling over the money that could 
be made. Heavy metal guys with guns defend 
destructive, illegal grow sites on protected 
public lands.

While the soundtrack is available through all 
the usual outlets, where is the DVD?  Michael 
is confident that general release of the film 
will happen this fall, though the exact date 
has not yet been set. Once the distribution 
arrangements are finalized, you can expect to 
find the film in online and DVD formats. Once 
the distribution arrangements are finalized, you 
can expect to find the film in online and DVD 
formats.

Not looking to adopt a whole new style based 
on the film? Well, Halloween’s coming soon. 
This film can definitely provide inspiration for a 
costume. My personal favorite scene expresses 
the heartbreak of unrequited love between a 
male and a female cannabis plant, forever kept 
apart. Now, if I can just figure out how to dance 
wearing a full-sized potted cannabis plant!

PHOTO BY PATRICK RUTHERFORD





FOR NEARLY 40 YEARS GROWERS SUPPLY has been supplying  
commercial growers with GrowSpan Greenhouse Structures

BUILT TO LAST - GrowSpan greenhouses feature energy-efficient designs  
that are built to last with durable materials and automated blackout systems.

EXPERT CANNABIS CONSULTATION - We staff cannabis consultants with industry  
experience that can provide valuable design advice to increase profits.

FINANCING AVAILABLE - Speak to your GrowSpan Cannabis Specialist today.

VISIT WWW.GROWSPAN.COM OR CALL 1.800.476.9715  
TO FIND OUT HOW WE CAN HELP WITH ALL YOUR GROWING NEEDS

BOOST PROFITS BY CREATING YOUR IDEAL 

GROWSPAN GREENHOUSE

VISIT OUR GREENHOUSE 
DEDICATED WEBSITE
GROWSPAN.COM

produce award-winning, eco-friendly fashions 
for all styles. All Hemp and Company-branded 
items are exclusively created by their team of 
designers, which includes Jen Christie, Jenn 
Cleary, and Colorado-native Gabriel Conroy.

“We retain 100 percent control of design for 
our house brand,” said Bill.

The chic collection of accessories, clothing 
and body care products cater to both women and 
men. Their lines include casual and professional 
wear, such as pencil skirts, crop tops, leggings, 
cardigans, polos, socks, leggings, and 
muchmore. 

Popular styles include basic three-quarter 
length sleeve boat and scoop neck T-shirts for 
women, said Bill. These tees, along with their 
men’s long and short sleeve tees, are always in 
demand. “Our new designs in dresses, skirts and 
unisex hoodies are also proving very popular,” 
Bill noted.

The company’s selection of accessories is 
diverse and incorporates hemp cord, sunglasses, 
acupuncture mats, candles, and products for 
pets, foods, wraps and scarves. 

Textiles aside, i.O.N. also features food and 
body care products from Canadian companies 
like Sea Wench Naturals, Merry Hempsters 
and The Hempenstuff Soaps. “The Good Seed 
Hemp Heart foods are organically grown in 
Saskatchewan. Sea Wench body care items, 
such as lip balm, lotions, shampoo and 
conditioner, have Canadian grown hemp oils 
and other natural ingredients,” said Bill.

Additionally, i.O.N. offers hemp health pain 
relief creams manufactured by Real Heal and 
Apothecary, “Canadian brands that utilize hemp 
terpenes for relief from arthritis, sore muscles, 
headache and menstrual cramps” said Bill.

Hemp and Co original branded products are 
mainly made from hemp, explained Bill. “Our 
house brand generally uses a blend of 55 percent 
hemp and 45 percent organic cotton.”

As showcased throughout their inventory, 
the shop is committed to consciously crafted 
clothing by using eco-friendly and recycled 

Cannabis is trending: it’s a medicine, it’s a 
lifestyle, and it’s a fashion statement.  

The Canadian-based business, i.O.N., gives 
naturally derived, hemp-based products a 
modern edge. 

The clothing store was established in 1999, and 
was formally known as Hemp and Company. 
It’s current house-branded clothing line, i.O.N. 
-- an acronym for “It’s Only Natural” -- is 
owned and operated by Bill Finley and his wife, 
Lorna Knowles, in downtown Victoria, British 
Columbia.  

The company has joined the likes of Oscar 
De La Renta, Nike and Stella McCartney to 

Haute Hemp

materials, which also include soy and 
bamboo.

Real Deal Brazil hats and bags, for 
example, are made from former truck 
tarps and pieces of reclaimed metal from 
old tires. 

“Bamboo is an excellent source of eco-
friendly fabric because it is a plant that is 
100 percent naturally grown — without 
assistance from humans. The plant itself 
is also completely sustainable and able to 
grow without any pesticides or fertilizers 
at all,” noted i.O.N.’s website.

Hemp-based materials are renowned for 
their ability to reduce carbon footprints 
and support agriculture, Bill explained, 
“Natural fabrics are generally farmed 
[whereas] non-natural fibers are made 
from petroleum products, which are 
mined. Hemp is grown with little to no 
agricultural chemicals,” he added. “Water 
for the plant is minimal, especially 
compared to the usage of [non-organic] 
cotton.”

These materials aren’t just sustainable 
-- they’re naturally soft and durable. Soy, 
for instance, is known as the “vegetable 

cashmere,” while bamboo has anti-static 
properties.

Hemp breathes well, and has natural 
UV protection of SPF 15. It’s also 
known for its anti-microbial and anti-
mildew properties, as well as being one 
of the world’s most diverse and resilient 
materials which grows softer over time. 
“Clothing lasts three to four times longer 
than a comparable cotton garment,” said 
Bill. 

House-branded products are made in 
Canada from fabrics purchased from 
China, which has produced hemp textiles 
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for thousands of years. “Canadian 
farmers are allowed by law to grow 
hemp, but alas, there is [a lack of] 
manufacturing plants that make textile 
from the stock of the hemp plant in 
this country,” says Bill, adding that 
“American textile mills could switch 
to hemp, but [unfortunately] it is still 
illegal to grow in the U.S.” He admits 
that laws are changing rapidly, and 
remains hopeful that the company will 
likely switch to an American supplier 
if such textiles became available. In 
the meantime, the company remains 
committed to providing eco-friendly 
products to customers all around the 
world.

The use of more agriculturally based 
materials to clothe, wash and feed 
people is essential, said Bill. “Oil is 

overused in non-transportation areas 
like [the production and distribution of] 
plastic bags and nylon type fabrics,” he 
adds, “Plastic microbeads in these items 
are creating environmental degradation 
in our oceans and killing sea life. 
Laundering nylon clothing sends these 
microbeads into the sewage systems, and 
eventually they end up in our oceans.”

CLOTHING LASTS THREE TO FOUR
 TIMES LONGER THAN A COMPARABLE 
COTTON GARMENT.

“[i.O.N.] strives to make products for 
consumers, which have the least impact 
on the planet. Everybody wears clothing 
and must make decisions about what they 
wear,” he said.

“We offer the alternative to non-natural 
fibers, […and products made] overseas, 
which benefits large corporations sometimes 
with dire results for the workers.” Bill 
asked, “Is this worth it just to have cheap 
items of clothing in North America?,” 
citing a factory collapse in Bangladesh that 
killed more than 1,000 people in 2013.

Though the i.O.N. team wants to avoid 
being too “preachy,” as Bill described, they 
aim to raise awareness “so that in the long 
term, what we do becomes the norm and 
not the alternative.”

 
For more information about i.O.N.  

or to shop, visit
HempAndCompany.com or Facebook.com/

HempAndCo
 

*A copy of this interview originally appeared 
in the May 2016 edition of the Emerald 
Magazine and has since been updated. 

Hemp and Company Originals’ 
Hemp Overalls.

Hemp and Company’s Soft Hemp 
Sweater, Pants and Scarf.



Molecular Gastronomy 
Meets Cannabis
A Dinner of Extracted Perfection

As the first courses is served, I’m 
informed that the diners have selected 
doses ranging from ten milligrams to one 
thousand. I am struck by how important 
it is that those plates not get mixed up, 
but I needn’t worry; Magallanes and his 
team are precise, and  moving through 
the kitchen just as dancers move through 
a well choreographed routine.  

Excitement fills the air as we take 
our seats and prepare for the first of 
eight courses. Magallanes announces 
the first course, simply titled “Milk.” 
He explained that all life begins with 
milk, so it’s only fitting that our dining 
experience does as well. The small 
bowl holds a perfect white bubble that 
Magallanes said we should consume 
like an oyster shooter. I throw caution 
to the wind and tip it back.  As I bite 

For the third and final cannabis infused 
course, Magallanes presents sea urchin 
flown in from Japan. Atop sat a hash 
infused savory French toast stick with 
pickled rhubarb and shiso leaves. I 
love the idea of the odd coupling of 
something as familiar and comforting as 
French toast and the exotic sea urchin. 
This dish is again a perfectly balanced 
marriage of flavors that seem like they 
shouldn’t go together, but inexplicably 
work beautifully. The savory French 
toast stick carries subtle earthy flavors; 

The Opulent Chef, Michael Magallanes, brings new 
meaning to elevated dining. 

He pulls from his years of experience in professional 
kitchens -- most notably the Michelin-starred 
restaurants, Aziza and Mourad -- where he worked 
alongside internationally renowned, and critically 
acclaimed, Chef Mourad Lahlou. 

It was in these kitchens that Magallanes met Barron 
Lutz, founder of NASHA extracts. The two eventually 
developed a partnership, and now deliver some of the 
finest cannabis dining around. 

Both chefs are artists in their own right. Magallanes 
specializes in fine dining, whereas Lutz’s expertise 
lies in the delicate art of cold water extraction.

NASHA uses pure mountain water to gently extract 
intact trichomes from the highest quality cannabis. 
The resin-rich water is then drained through a series 
of filters. The “hash” is dried using state of the art 
machinery to maintain both the potency and flavor of 
the cannabis. Lutz explains that quality hash contains 
all of the natural benefits of the whole cannabis plant, 
thereby giving diners an “entourage effect.”   

Unlike some, Magallanes isn’t trying to mask the 
flavor of the cannabis he works with. Rather, he 
showcases the full flavored quality extract provided 
by NASHA by complementing and balancing flavors.  
He primarily infuses the first three courses, which 
allows diners to begin to experience the effects around 
the fourth or fifth course. As an added challenge, 
Magallanes allows each diner to pre-select doses 
for the evening in order to accommodate different 
tolerances. 

the shiso adds a note of herbaceousness; the pickled rhubarb 
adds a bit of texture and a note of acidity. 

The fourth course is a beautifully cooked cuttlefish topped 
with black sesame, citrus, and scallion. The true star of 
the dish here is the veal pepper sauce. It’s intense, spicy 
and bright. It’s the sauce you want to put on everything. I 
wonder if there is any way I can get a vat of that sauce to go, 
and muse that I may be beginning to feel the effects of some 
of the hash infused cuisine I just ate. 

Magallanes casually informs us that the veal sauce takes 

into my bubble, the milk gushes into my mouth, filling it with the 
slightly astringent flavors of licorice and juniper, which was offset 
by the subtle, pungent flavor of cannabis. It’s definitely a unique 
and entertaining sensory experience, and it left me excited for the 
next seven courses to come. 

The second course comes on a delicate crispy rice cracker, topped 
with an earthy and sweet carrot puree, pickled Fresno chilies and a 
dust of infused coconut powder.  The balance of earthy and sweet 
is echoed in both the puree and the coconut hash powder, balanced 
by the brightness of the chilies and cilantro. 

Chef Michael Magallanes precisely plating
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more than four days to make. This is because he makes 
a concentrated veal broth with an extended period of 
simmering. He assures us that it isn’t as impressive and time 
consuming as it sounds, but most of us looked skeptical 
or are trying to scrape the remnants of veal sauce off our 
plates. 

The fifth course features a sweet potato seared in honey and 
brown butter with an allium puree, ginseng au jus, pickled 
blueberries, mini turnips, and spiced pepitas. Magallanes’ 
caramelized sweet potato perfectly complimented the nutty 
flavors of brown butter. The delightful crunch of the spiced 
pepitas and the added freshness of the pickled blueberries 
created a lovely, balanced bite. 

This was followed by one of my favorite plates of the 
evening, a playful and inventive dish featuring melon 
compressed with lime juice, cucumber, yogurt, peppercress, 
and a jellied au jus topped with crispy shallot. 

The different colors, flavors and textures were a feast for 
the senses. It helped that it was served when the effects of 
the infused dishes had set in, making this dish even more 
pleasurable. I flit between the different flavors and textures 
on the dish, but I can’t get enough of the jellied au jus with 
crispy shallot. 

The “main course” of the evening is beef spare ribs 
cooked so tenderly, a knife wasn’t needed.  The rich savory 
beef is balanced by a salad of wheatberry, seeds, tomatoes 
and corn. 

The penultimate dish of the evening was an unassuming, 
small cube of a shrimp and yam egg soufflé. Magallanes’ 
explained that this dish is a play between savory and 
sweet, meant to bridge the gap between our savory beef 
course and dessert. By this point in the evening, I am most 
certainly enjoying the effects of my custom cannabis dose, 
and while my pallet struggles to comprehend the complex 
flavors packed into this little square, I know that this bite is 
delicious... and I wish there were more of it. 

Finally, the last course is presented: a delightfully fluffy 
angel cake served atop a longan berry puree and a crunchy 
sablé for texture.  This course is the perfect delicate end 
to such a beautiful, well-balanced meal, and it is quickly 
devoured by all of those in attendance.  The guests sit 
comfortably and exclaim over the culinary journey we have 
all just experienced.  While no one can seem to agree which 
course was his or her favorite, there is one universal theme 
– we all wish it wasn’t over!

For more information, visit the OpulentChef.com

MOLECULAR GASTRONOMY CONTINUED...

PHOTO BY
CANNA OBSCURA

Wine 
+ 
Weed
A Budding Future

Northern California’s natural resources are legendary – the 
frothy whitecaps of the Pacific, towering coastal redwoods, 
cellar-worthy wines and the most heady, emerald nugs in the 
world. To the perception of tourists, wine and weed might hail 
from the same breadbasket. But for California natives and those 
working in “the industry,” the worlds of wine and weed couldn’t 
be more disparate. Geographically, 200 miles connect Napa to 
Garberville -- the heart of Humboldt County’s robust cannabis 
industry -- but culturally speaking, the two farm towns have little 
in common. 

The passage of Prop 64 has changed everything. No longer 
stepsiblings pretending they’re not related, wine and weed are 
looking at each other with a new appreciation. Since the 2016 
election, it’s been a countdown until cannabis’s shady days of 
prohibition are buried in California’s agricultural history (and 
hopefully made into film starring Tom Hardy). 

With cannabis’s newly minted, almost-legal status, consumption 
is rapidly infiltrating new cultural spaces and attracting 
demographically diverse consumers. 

In 2018, the legislative shoestrings of Prop 64 will untangle to 
allow recreational cannabis to hit the retail market (if a mountain 
of red tape is overcome before January). Undoubtedly, this 

casa bello
Bed & Breakfast  

Santa Rosa • Sonoma County • California

“Right Here. In the Middle of Everything!”
Our 1870’s era Victorian Bed and Breakfast in 
downtown Santa Rosa is steps from hundreds of  
restaurants, pubs, stores, outdoor art, notable  
architecture and outdoor adventure. We offer an 
upstairs suite of three bedrooms; perfect for up 
to 6 guests. Safe, clean, and very comfortable.

Learn more and book at  

www.casabello432.com 

NOW ACCEPTING BOOKINGS 

Now Offering

www.emeraldcountrytours.com

Transportation provided by Hazal Inc.  TCP #0029955A
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longan berry puree 
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culturally historic moment will permanently 
transform the agricultural landscape of the 
Golden State. With over half a million acres 
allocated to viticulture, California’s world-
famous vineyards are valued at $5 billion 
dollars. How will the wine industry be impacted 
by the mounting green tide of cannabis, already 
valued at a whopping $7 billion dollars?

To begin grappling with this question, nearly 
500 participants, including winemakers, 
cannabis farmers, lobbyists, sommeliers and 
California Senator Mike McGuire, gathered at 
the first annual Wine and Weed Symposium in 
Santa Rosa on August 3rd. Hosted by the Wine 
Industry Network, the event was launched as 
a networking and educational platform for the 
wine and cannabis industries to prepare for 
the agricultural convergence in California’s 
forecast. 

“There will be much more collaboration than 
most anticipate, as cannabis will be added to an 
already robust tourism based economy,” says 
Sam Edwards, a civil engineer who founded the 
Sonoma Cannabis Company in 2015. Edwards, a 
Sonoma County native, is archetypal of the new 
cannabis cultivator. His company sells artistic, 
ethereal packages containing concentrated 
cannabis extracts, each uniquely marketed to 
“Inspire,” “Awaken,” “Relax,” or “Slumber.” 
Pen and ink drawings of forest animals grace 
each box, and a beautifully styled website 
describes their company as “a small place at the 
end of a dusty lane, where songbirds wake us 
every morning and crickets serenade us to sleep 

at night.” Sounds wonderfully restorative and 
charming, doesn’t it? It sounds like a winery.   

If we drew a Venn diagram of wine and weed, 
many words fall left and right of center into 
isolated circles. Society interprets a glass of 
wine as a prestige accessory. In stark opposition 
to the damage done to a pot smoker’s reputation, 
wine elevates social capital. And no one asks 
whether a bottle of wine served at an afternoon 
PTA meeting is medicinal or recreational. The 
sophistication and style associated with wine 
are words that ganjapreneurs, like Edwards, 
want to see in weed’s Venn diagram.

A keynote speaker at the Wine and Weed 
Symposium, Edwards believes in the potential 
of an environmentally conscious cannabis 
economy that buttresses California’s wine 
industry. Citing statistics from Oregon and 
Colorado, Edwards argues that professional and 
permitted cannabis businesses will build the 
agritourism economy in California.  Integrating 
the many peripheral businesses that are ancillary 
to cultivation, the legal cannabis industry will 
demand the services of engineers, accountants 
and attorneys. 

“This is a new era for cannabis, and the old 
stereotypes of stoners and drug dealers are 
antiquated,” Edwards told attendees at the 
symposium. “Casual cannabis use, similar 
to a glass of red wine in the evening, doesn’t 
suddenly make you grow dreadlocks and be late 
for work.” 

A wine industry leader in digital marketing 
and fellow cannabis advocate, Rick Bakas, has 
successfully branded many of Sonoma County’s 
premium wine labels. His recent projects 
include Weedhorn, a cannabis education 
site, and ABBI, “the world’s first artificial 
intelligence medical marijuana chatbot.” At the 
symposium, Bakas spoke about how cannabis 
businesses can learn from the wine industry’s 
best practices. 

“Cannabis legalization is flourishing in 
states where consumers care more about what 
they eat and drink,” says Bakas. “Consumers 
want organic; they want GMO-free; they want 
products produced from sustainable farming 
methods.” 

As the cannabis industry steps out of the 
prohibition era, many veteran growers fear the 
industrialization of weed, anticipating “mega-

California Senator 
Mike McGuire

grows,” setting up shop where land is cheap and 
water is plentiful. Undoubtedly, corporate scale has 
drastically impacted California’s wine industry; if 
the state were a country, California would be the 
world’s fourth largest wine producer. Conversely, 
over 70 percent of the cannabis sold in America 
is grown on Californian soil – the industries face 
similar challenges in maintaining quality, while 
being stewards to the land and competing for 
water.

Responding to the boom and bust fears of 
legalization, many speakers at the symposium 
focused on how small cannabis farmers can 
model themselves after boutique winemakers. By 
utilizing best practices from the wine industry (like 
direct to consumer marketing), many believe that 
cannabis cultivators will be able to successfully 
market niche and artisan cannabis products in the 
legal marketplace. 

The first annual Wine and Weed Symposium 
left participants feeling hopeful about a fruitful 
collaboration of California’s historic wine industry 
and the new cannabis economy. Without a doubt, 
the future of California’s agricultural landscape 
depends on it. 
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Established in 2011
Southern Humboldt’s

Original Cannabis Dispensary

78 Bear Canyon Road
Garberville, CA 95542

707.923.2175  |  Tues-Sat 10-5 pm
wonderlandnursery.com

HUMBOLDT
wonderlandnursery Wonderland Nursery

(behind Renner’s Gas Station)

Part of releasing cannabis’s old-school stigmas is accepting 
the myriad of ways it can make you feel. Sure, if you load up 
your bong with some high THC indica, you might fall into 
a TV trance, couch-locked by cannabis’s sleepy side. But 
cannabis can be energizing too, and increasingly users are 
realizing that it doesn’t even have to get them stoned -- it may 
just help to make the day go more smoothly. 

 
I first discovered the balanced calm that CBD gave me when 

I was driving for Uber. Full days behind the wheel were hard 
on my neck and back, and prolonged interaction with a wide 
variety of customers was leaving me feeling drained. Coffee 
helped me start the day, but it inevitably shortened my energy 
with a mid-afternoon crash.

 
Looking for relief but needing to stay sober, I started taking 

small doses of CBD honey in the morning and afternoon. At 
first, I didn’t notice much. CBD is non-psychoactive, so its 
effects are less startling than those we usually expect from 
cannabis. After just a few days of taking CBD on the road, 
I realized a few things I’d become accustomed to were now 
missing: tension, exhaustion, and emotional fatigue.

CBD, like THC, acts with the cannabinoid receptors in the 
brain. But unlike THC, which can aggravate nervousness, 
CBD is noted to soothe anxious thoughts. 

 
For me, that meant relaxed shoulders while I navigated traffic, 

and less urgency to “power-through” and more willingness to 
take short, necessary breaks. There was also less reactivity to 
my customers, whose moods I was prone to absorbing.

 
Partly needing a ‘vehicle’ for my medicine and partly 

because I couldn’t cope without it, I started adding CBD honey 
to my morning caffeine, eventually switching to tea, which 
was gentler on my immobile body and caused less afternoon 
tiredness. A strong cup of quality Earl Grey, CBD honey, and 
almond milk became my new power tonic, a concoction strong 
enough to rev me up but potent in its ability to alleviate my 
nerves. The British Speedball was born. It’s drinks like these 
that save the world, I thought. 

 
To make your own CBD tea latte, find (or make) hemp-

infused, CBD-rich honey. If you don’t have access to CBD 
honey, CBD tincture will also do. Find a quality tea you like, 
start with a two-to-five milligram dose in your morning cup, 
and see how it takes you through your day. If you still find 
yourself wired or stressed, increase the dose incrementally, 
up to fifteen milligrams. Experiment with your favorite teas 
(mine are Earl Grey and matcha), milks, and honeys if you are 
making your own. If you don’t normally drink caffeine, bravo, 
and don’t worry; I also love a CBD tea latte made with herbal 
tea, particularly lavender with a strengthening herb like holy 
basil, or energizing blends like a gingery, herbal chai.

 
Consider that CBD in higher doses can make you sleepy. 

Caffeine seems to counteract this. Also realize that caffeine, 
while giving us needed oomph, can increase tension, too. CBD 
seems to counteract this. I’ve said it once and I’ll say it again, 
the future of cannabis is about much more than getting high.
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圀椀氀搀戀攀爀爀椀攀猀 
䴀愀爀欀攀琀瀀氀愀挀攀 椀猀 瀀爀漀甀搀 琀漀 

漀昀昀攀爀 栀甀渀搀爀攀搀猀 漀昀 
䠀甀洀戀漀氀搀琀 䴀愀搀攀 

瀀爀漀搀甀挀琀猀⸀

吀栀愀琀✀猀 䠀甀洀戀漀氀搀琀⸀⸀⸀
⸀⸀⸀䠀漀洀攀 漀昀 洀漀爀攀 

攀渀琀爀攀瀀爀攀渀攀甀爀猀Ⰰ 瀀攀爀 
挀愀瀀椀琀愀Ⰰ 琀栀攀渀 愀渀礀 

瀀氀愀挀攀 椀渀 䌀愀氀椀昀漀爀渀椀愀⸀  

BALSAMIC 
BRUSCHETTA 
by Nora Mounce

Wonderfully simple and elegant, this appetizer pairs 
well with friends and a glass of rosé. Make the best 
of late season strawberries and Humboldt County’s 
world-famous, Cypress Grove goat cheese. Leftover 
bruschetta is lovely on top of mixed greens.

Ingredients
1 rustic baguette, sliced
4 ounces Humboldt Fog or a soft goat cheese
1 cup diced strawberries 
1 tablespoon canna-olive oil 
2 teaspoons balsamic vinegar 
1/4 cup basil leaves, thinly sliced 
Freshly ground black pepper

1. Slice baguette. If you prefer toasted, spread slices 
across ungreased cookie pan and toast in oven at 
350 degrees for 7-9 minutes, turning once halfway 
through. 
2. Combine strawberries, canna-olive oil, balsamic 
and black pepper in mixing bowl. 
3. Top each slice with chunk of Humboldt Fog, 1 
tablespoon of strawberry mixture and a few slivers of 
basil. Serve and enjoy! 

STRAWBERRY 
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$199 14-DAY EMERGENCY
FOOD SUPPLY

CALL NOW!
1-888-263-1492

Just Add Water 30 Year Taste 
Guarantee

Ready in 10 Minutes100 Total Servings
Includes wide variety of 
Breakfast, Lunch, and Dinner

$1
$85
OFF

This pizza is packed with flavor without leaning on 
heavy cheese or tomato sauce. A modest dose of canna-
olive oil is incorporated into the fennel sauce for a 
medicinal infusion. Save your fennel fronds to garnish 
your plate, or if you love their fresh flavor, lightly chop 
fronds and top pizza before serving.
 

Ingredients
Caramelized fennel sauce
4 ounces shredded gruyere
    or crumbled chèvre (pictured)
4 slices bacon
Pizza dough
Cornmeal

Equipment
pizza stone*
pizza peel*

*Note: Only use if you have both, otherwise it will be impossible 
to transfer uncooked pizza from countertop to a hot pizza stone. 
Alternatively, use an ungreased cookie sheet. 

1. Preheat oven to 450 degrees (or temperature 
recommended by manufacturer if using store bought 
dough). If you have one, preheat pizza stone on 
bottom rack. 
2. Cook 4 slices of bacon until just shy of crispy. (It 
will finish baking on the pizza). Chop. 
3. Sprinkle cornmeal liberally across pizza peel (flour 
works as a backup), before stretching or rolling out 
pizza dough into a 10-inch circle. Try not to let the 
center get too thin! I find a combination of stretching 
and rolling works best. Use a heavily floured rolling 
pin.
4. Top pizza with your fennel sauce, cheese and 
chopped bacon. Now here’s the tricky part – open 
oven door carefully (it’s hot in there!) and using a 
thick oven mitt, pull pizza stone to front edge of rack. 
Using a light flip of your wrist, get pizza loosened 
from the peel. (Use a thin, metal spatula to loosen if 
necessary). Once the pizza has momentum, line peel 
up with far side of pizza stone and carefully shake the 
pizza onto the stone. Voila! Your hard work is done. 
1. Bake for 10-14 minutes or until edges of crust are 
golden brown. Cool back on pizza peel for 5 minutes 
before cutting with a large knife. Enjoy! 

CARAMELIZED 
FENNEL + 
BACON PIZZA

Caramelized Fennel Sauce
2 tablespoons canna-olive oil
1 large fennel bulb, cored and thinly sliced
1 large yellow onion, thinly sliced
salt + ground black pepper

1. Pay close attention during this process – diligence 
and moderate heat will result in a silkier sauce to top 
your pizza.
2. In a large pan, heat canna-olive oil over medium 
heat. Add sliced fennel and onion; season with salt 
and pepper. Cook, stirring occasionally, until mixture 
begins to lightly brown, about 5 minutes. Reduce 
heat to medium-low, cover, and cook 6-to-8 minutes. 
Uncover and add at least 1 tablespoon water (more 
if needed) and cook, stirring constantly, until mix is 
golden brown and soft.
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FOODWISE
KITCHEN
by Nora Mounce

Equipment
Fine mesh sieve
10” fluted tart pan with removable bottom

(Tart will be much easier to serve with removable
bottom, but alternatively, use a ceramic pan,
as pictured)

Filling Ingredients
6 Meyer lemons
1 cup sugar
4 ounces (1 stick) unsalted butter, softened
3 tablespoons canna olive-oil*
6 eggs

*Note: Substitute 1-2 tablespoons canna-olive 
oil with regular olive oil if you want to keep the 
cannabis dose very low.

1. With a light hand and a microplane, 
zest all lemons. Slice in half and squeeze 
until you have 1 cup of juice. In a medium 
saucepan, combine juice and zest. Add sugar, 
butter and canna-olive oil. 
2. Place over medium heat, stirring once or 
twice, until sugar is dissolved and the butter 
is melted. 
3. In metal bowl, whisk eggs. Slowly add hot 
lemon juice/zest to eggs until incorporated 
(continuing to whisk). Return mixture to 
saucepan on low heat. Whisk constantly 
until mixture thickens to a pudding 
consistency; do not allow to boil! (This step 
prevents little bits of egg from cooking and 
ruining your beautiful curd!) 
4. Remove from heat. Scrape curd into a fine 
mesh sieve set up over a bowl. Cover bowl 
with plastic wrap and allow to cool.

Crust Ingredients
8 ounces gingersnap cookies,

coarsely broken (try a Ziploc bag & rolling pin)

¼ cup melted coconut oil

1. Combine broken gingersnaps and melted 
coconut oil in food processor. Blend until 
cookies are fine crumbs and crust begins 
to stick together. Add more coconut oil as 
needed, one tablespoon at a time. 
2. Press crust, evenly and firmly, into bottom 
and sides of ungreased tart pan. 
3. Pour curd evenly into prepared crust.
4. Bake at 350 degrees, 25-30 minutes. Allow 
to cool, slice and enjoy! 

Relatives filled my house last month, arriving with armloads of coffee, granola and a heavy sack of Meyer 
lemons that were grown east of San Francisco. The overflowing bag of golden fruit immediately had me 
imagining this classic tart. Meyer lemons are a treat for the home cook, packing at least three times the flavor 
and aromatics in every thin-skinned lemon. The trickiest element to this tart is making the lemon curd; after 
that, a press-in cookie crust will have you enjoying a light, medicinal dessert (or breakfast!) in no time.

HAPPY DAZE 
LEMON TART 
by Nora Mounce
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Approximate dose per serving: 0.5mg per piece
 
Ingredients

2 Kiwis, sliced into 6 equal ¼ inch slices
1/2 pineapple, cut into 8 ½ inch pieces 
2 carrots, shaved with a carrot peeler into thin slices
2 oranges, sliced into 10 ¼ inch slices
1 mango, sliced into 12 ¼ inch slices
1 banana, cut into 12 equal slices
6 plums, cut in half and de-stoned (pitted)
6 strawberries, sliced into 24 ¼ inch slices
Light Tasting Canna-Oil

Note: I suggest using a tasteless oil such as MCT or similar at 50mg 
THC per teaspoon. Visit JeffThe420Chef.com to learn how to make Light 
Tasting Canna-oil and use the THC calculator to determine its potency. 

1. Lay fruit out on a dehydrator tray or a sheet pan lined 
with parchment paper.
2. Use an eyedropper to place 1 drop of canna-oil on each 
piece of fruit.
3. Set the dehydrator to 141ºF and let dry for 8-10 hours. 
The plums will take 10-12 hours. Remove each fruit item 
when you reach your desired dryness.
4. If using a conventional oven, set the oven to its lowest 
setting (usually 175ºF) and let fry for 6-8 hours. Check 
doneness and remove accordingly. 

Eating healthy and not overindulging are keys to 
staying fit and fashionable. The recent discovery of 
THCV, a unique cannabinoid found in Africa sativa 
strains like Durbin Poison and Red Congolese, is an 
appetite suppressant! I love using these strains to create 
cannaoil for salad dressings and other healthy, fat free 
snacks such as dried fruit: two great ways to use THCV 
to slim down… and fit into that outfit you adore! You 
can make this recipe in a conventional oven, but a 
dehydrator works best.

THCV 
DRIED 
FRUIT 
PLATTER
by Jeff the 240 Cheff

66 EM | THEEMERALDMAGAZINE.COM




